‘GIDA INSAN HAYATIDIR' )

Hem salgin sonrasi is Fiyatlarin inip citkmasi kriz UYSSIG%gsg
yapis sekli degisimi hem degildir. Fiyat artar ve mal ‘ R e
savas nedeniyle dunya : bulunamiyorsa gergek sorun ' g Murat Ulker
tedarigini surdurebilmek i baslar. Ornegin gida bulunmamaya
konusunda gercekten buyuk i baslarsa ¢ok ciddi sorun olur,

bir sorun var. i cunku gida insan hayatidir.

 HAYALIM
. GUNEY KORE
 MODELIN

: Istanbul Hububat
. Bakliyat Yagli Tohumlar
- ve Mamulleri Ihracatcilari
" Birligi (iHBIR) Baskani
- Kazim Tayeci, yeni dénem
“hedeflerini ve projelerini
anlatti. Baskan Tayci,
“Hayalimde IHBIR'de
bir Giiney Kore modeli
it yaratmak var: Katma
hadon . degetri yiiksek, lilkede
bl iiretilen her seyin
ylizde 90'1nin ihra¢
edildigi, tiretim ve
. ihracatla biiyiiyen
bir iilke modeli” dedi.
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Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
ihracatgilari Birligi (IHBIR)
Yoénetim Kurulu Baskani
Kazim TAYCI

ihracat ailemizin kiymetli
mensuplari,

Kovid-19 salgini ile birlikte
yasadigimiz olaganustu sureg, tarm
sektdérdnun insanlik ve Ulkemiz icin
ne kadar 6nemli oldugunu bir kez
daha ortaya koydu. Birgok tlkenin
gida tedariginde yasadigi sikintilar
g6z 6nune alindiginda, cografi
avantajlarimiz ve Uretim gucumuz
sayesinde bu donemi kayipsiz
atlatmamiz Tarkiye igin bayuk bir
avantaj oldu. Ulkemizin gosterdigi
basari bizlere ihracatta da yeni
kapilarin agilmasini saglad!.

Salgin sonrasi donemde degisen
tedarik zincirleri ve lojistik akisl,
Turkiyenin cografi avantajini daha da
belirgin hale getirdi. Bu avantaji en
iyi sekilde kullanmak ve ihracatimizi
artirabilmek icin dnuimuzde uzun ve
zorlu bir yol oldugunun bilincindeyiz.
|lhracati artirabilmemiz icin dncelikle
sektordeki inracatcl havuzunu
genisletmeyi ve potansiyeli olmasina
karsin imkanlar kisitli firmalarin
ihracat ekosistemine ulasmasini
kolaylastirmayi hedefliyoruz.
Ozellikle KOBI ve Ureticiler icin &zel
calismalar yaparak her birini degerli
birer inracatcl olmalarina katkida
bulunmak ve bu sekilde Turkiye
ekonomisine katki saglamak en
onemli hedeflerimizden birisi.

Gidada Turkiye farkindaligini ve
Tarkiye markasini yukseltmek de
IHBIR olarak belirledigimiz éncelikli
hedefler arasinda yer aliyor. Bunun
icin drunlerimizi tanitabilecegimiz
yurt disindaki tum etkinliklerde
var olmayi hedefliyoruz. Salgin ile
birlikte yakaladigimiz avantaji daha
da saglamlastirmak icin IHBIR ailesi
olarak dunyanin dért bir yanina
dagilip Ulkemizin ve sektorimuzin
elciligini yapacagiz. Yurt disina
duzenledigimiz ticaret heyetlerinin
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sayisini artirip potansiyel alicilarla
daha siki bir iletisim icerisinde
olacagiz. Ihracatgilarin yeni
pazarlara ulasmasina yardimci olup,
sektorumuzun tretim ve dagitim
gucunu tanitici etkinliklere hiz verip
kUresel pastadan daha fazla pay
almak icin calisacagiz.

Yaptigimiz ihracatin yuzde 70'inin
atistirmalik grubundan oldugundan
hareketle buradaki varigimizi daha
da kuvvetlendirme hedefindeyiz.
Katma degerli Uretimi artirmak ve
Tark mall' algisini kuvvetlendirmek
gibi yapilacak dogru hamleler
ve kurulacak saglam bir strateji
ile ciddi bir potansiyel oldugunu
dustndugumuz bu alanda etkimizi
artiracagiz.

Hububat Bakliyat Yagli Tohumlar
ve Mamulleri sektérimduz,
inracat degerleri agisindan tarim
kategorisindeki en buyuk alt sektor
konumunda. Istanbul Hububat
Bakliyat Yagli Tohumlar ve Mamulleri
Ihracatcilar Birligi (IHBIR) olarak
sektorun toplam inracatinin dértte
birinden fazlasini yapiyoruz. 2021
yilini 192 tlkeye 2.7 milyar dolar
ihracat ile tamamlayan IHBIR Uyeleri
olarak, Uzerimizdeki sorumlulugun
ve sektor icerisindeki agirligimizin Levent TASCI
farkindayiz. Uye

Halihazirda gugli oldugumuz
cografyalar yaninda dlnya
atistirmalik pazarinin buyumesinin de
etkisiyle yeni pazarlara da ulasmayi
amagliyoruz.

lhracatla ilgili hedefleri belirlerken
tum IHBIR Uyeleri ile devamli temas
halinde olacagiz. Sektorun hem
ihracatta hem Uretimde karsilastigi
sorunlarin gézumunde hep birlikte
hareket edip ¢ézUmlere en kisa ) .
zamanda ulasmak igin gabalayacagiz. Mehmet Suat CIGEK

TUm IHBIR ailesine saygl, selam ve Uye
sevgilerimi sunarim.

Kazim TAYCI
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iklim krizi ekonomileri
ve rejimleri degistirecek

Ulkemizdeki ve

kiiresel ekonomideki
gelismeleri ele alacagimiz
“ekonomistler”
koésemizde ilk sayimizin
konugu Arda Tunca oldu.
Ekonomist Tunca ile
guncel iktisadi sorunlar1
konusurken, butin bir
insanlik medeniyetinin
kars1 karsiya kaldig iklim
krizinin ekonomilere
etkisini de sorduk.
Tunca’ya yonelttigimiz
sorular ve aldigimiz
yanitlar soyle oldu:

Diinyada bir resesyon beklentisi
hakim. Cok yliksek perdeden dile
getirilmese de bu endise suruyor.
Sizce diinya bir durgunluk stireci
yasar mi?

Bir resesyon beklentisi hatta bir
stagflasyon beklentisi yani ylksek
enflasyon kosullarinda durgunluk
beklentisi piyasalarda var. Yuksek
perdeden bu Turkiyede dile
getirilmiyor ama uluslararasi basin
ve dunyanin belli gevreleri bunu
dillendiriyor. Hatta yuksek perdeden
soyleyenler de var. Dunyanin
durgunluk yasayip yasamayacagini
Amerikan Merkez Bankasi (FED)
belirliyor olacak. Eldeki buttn
gostergeler Amerika kaynakl olmak
Uzere bir durgunlugun yasanacagina
isaret ediyor. ABD teknik anlamda
resesyonda gorunse de Amerikan
ekonomisinin basta is guicu piyasasi
olmak Uzere pek ¢ok gostergesi son
derece kuvvetli olmaya devam ettigi
icin bir resesyona girdi denilemiyor.
FED 2022 yilinda toplamda 2.25
puanlik faiz artirmi yapti. Bu halde
Amerikada guglu bir performans var.
Temmuz itibariyla enflasyon yuzde
8.5 duzeyinde. Amerikan ekonomisi
icin ve hatta gelismis bir ekonomi igin
hep “en” diye nitelendirdigimiz bir
takim gelismeleri konusuyoruz. Ve bu
defa Amerika ile ilgili béylesine guglu
bir ekonomik performans surecine
girdiginde bile daha 6nceki krizlere
benzemeyen bir nokta var. O da reel
faizin negatif seviyede olmasi. Simdi
boylesine bir durumda faiz orani
enflasyonun altinda kaldigr igin onu
dizginleyemiyor. Cok sert bir artirrmda
ise bu sefer baska bir siddetli krizden
s6z etmek zorunda kaliriz. Ekonomi
adapte olamaz. Dolayisiyla gegcmis
krizlere gore bu defa enflasyonun
altinda olan bir faiz orani ile ve yluzde

Ekonomist Arda Tunca kimdir?

1988 yilinda Kabatag Erkek Lisesi'ni ve 1992 yilinda istanbul Universitesi
Iktisat Faktiltesi'ni bitirdi. Ayni Gniversitede Para ve Bankacilik Gizerine
yuksek lisansini Diglama Etkisi baglikli teziyle tamamladi. 1993 yilinda,
Istanbul Universitesi lktisat Fakiiltesi’nde asistan olarak gérev yapmaya
basladi ve iki yil akademik calismalar yapmak tizere Berkeley, ABD'de
bulundu. 1996-1998 arasinda AIESEC bursiyeri olarak ¢ok uluslu bir
Amerikan firmasinda pazar aragtirmalar yapmak lizere Cenevre/
Isvigre'de goreve basladi. Tiirkiye'ye dondiikten sonra, 1998'de kariyerini
finans alaninda baslatti. O yildan itibaren, bankacilik sektérii ve reel
sektorde gesitli kuruluslarda, farkli kademelerde muhasebe, finans ve
buitce fonksiyonlarinda yer aldi. Cesitli dergilerde diizenli yazilar yazdi,
televizyon programlarinda zaman zaman ekonomi yorumlari yapmaktadir.

2'lik bir enflasyon hedefiyle Amerika
bagka sularda yuztyor.

OnumuUzdeki donemde gelecek
faiz artinmlarinin siddeti durumu
belirleyecek. ABDnin bir durgunluga
girmesi ve arkasindan da dunyanin
buna kapilmasi cok guglu bir olasilik.
Hemen bugUnlerde degil ama
2023'Un iginde bir yerlerde yasamaya
baslayacagimizi dusuntyorum.

TURKIYE'NiIN iHRACATININ
YARISI AVRUPA'YA

Avrupa enerji krizi ile bogusuyor.
Bizim de dis ticarette en 6nemli
pazarimiz. Enerji krizi Avrupa'da
fabrikalari durmaya zorlarsa
Turkiye'nin ihracatla biiyiime
hikayesi ne olur?

Dlnya icin ikinci bayUk etki
Avrupa ekonomisi. Ukrayna savasi
nedeniyle yasadigi enerji sorunlari
var. Orada ¢ok ilging bir sey oldu:
Durgunluk beklentisi dyle bir
noktaya gitti ki gecen haftalarda
Brent petrol fiyati Snemili élguide
asagi indi. Aslinda bir arz kisiti vardi.
Fiyatlarin yukari gitmesi beklenirdi
ama buylme o kadar yUksek
dozda Rusyanin enerjisine bagli ki,
Avrupadaki durgunluk beklentileri
fiyati asagi cekti. Cok baska bir
dinamik ¢ok baska bir strec devreye
girdi. Bu da zaten iktisadin bazi
genel kurallarinin belirli varsayimlar
altinda nasil islemedigini bize
gosteriyor. Ote yandan koronaviruis
surecinden gikis ile Turkiye dig
ticaret fazlasi veriyordu. lhracat bir
anda arti verdi. Turkiye'nin elinde
stoklari var. Koronavirus sonrasi
aclilis surecinde ona hizli yanit
verebildi ama bu gecici bir donemdi.
Tarkiye ekonomisi o gecici etkilerin
bittigi noktadan itibaren kendi
fabrika ayarlarina dénecekti. Yani
kendi ekonomik yapisinin getirdigi
sorunlari yasamaya baslayacakti.
Nitekim yasamaya basladi. Dis
ticaret acigi veriyoruz cunku Turkiye
ithalat yapmadan tretim ve ihracat
yapamiyor. Ihracatta buyume icin
yapisal reformlar gibi isler var. Enerji
krizi Avrupada fabrikalari durmaya
zorlarsa Turkiye ihracatinin yarisini
oraya yaplyor. Bir de Euro cinsinden
yapiliyor. Paritenin de 1'in altina
inmesi ile yasanacak bir ters avantaj
var. Zaten Turkiye'nin ihracatla
buyume gibi bir hikayesi mevcut
kosullar altinda pek kolay degildi.
Ustelik Avrupada bir durgunluk
yasanacak olursa, ki boyle bir

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATCILARI BiRLiGI

beklenti de son derece guclu bu
durum Turkiye'yi sikintrya sokar.

IKLIM DEGISIKLIGI

TARIMI VURACAK

Butuin bu sicak gelismelerin
yaninda iklim degisikligi krizi
artik kapidan iceri girdi. Bu krizin
ekonomilere etkisi ne olacak?

Iklim krizi gok buyUk bir sorun
olarak su anda devam ediyor. Iklim
degisikligi krizinin ekonomilere
etkisine iliskin hemen bir canli somut
ornek vereyim: Alman ekonomisi
icin Ren Nehri gemi tasimaciliginda
son derece énemli. Yasanan kuraklik
yuzinden Ren Nehrinde gemi trafigi
cok dnemli élcude azaldl. Iklim
krizinin onumuzdeki donemlerde
en carpici 0zelligi susuzluk olarak
karsimiza ¢ikacak. Bunun en ¢cok
vurdugu alan tarim ve hatta enerji
tarafinda olacak. Avrupa su anda
Rusya kaynakl bir enerji krizinin
icindeyken susuzluk nedeniyle
hidroelektrik santrallerini calistiramaz
ya da verimsiz ¢alistirir durumda.
Fabrikalarin calismasi agisindan
bunlarin ekonomik sonuglari
var. Cok dondurucu soguklar da
yasanabiliyor. Bu da iklim krizinin
getirdigi sonuglardan bir tanesi.
Sanayi devriminin baslamasindan
bu yana buttn anlasmalar isiyi
1.5 derecede tutmak Uzerineydi.
Simdi 1.1'deyiz. Oteden beri yapilan
uyarilar var; 1911-12'de, 1947 yilinda,
1969 yilinda hatta Amerikan
Baskani’nin danismanlarindan
birinin yaptigr uyarilar var. Ve 1972
tarihinde Roma KulubU'nun ortaya
koydugu ve o débnemde heyecan
yaratmis “blytmenin sinirlan” adl
bir calisma var. Dogal kaynaklarin
tukeniyor olmasi iklim krizi ile birlikte
kuskusuz ki buytume performansini
sinirlandiracak. Kuzey Kutbu'ndaki

buzullarin erimesi hedeniyle

oradaki gemi tasimaciligi kisalacak
dolayisiyla sevkiyat maliyetleri o
bélgedeki ulkeler icin biraz dusecek
ama bu kisa vadeli avantajlarin
yaninda uzun vadeli dezavantajlar
yaratacak. Demografik tarafta gogler,
bazi kiyi sehirlerinin su altinda
kalmasi gibi durumlar yasandi.

2050 yilina kadar sifir karbon salimi
hedefleri de dunyanin hayrina

degil. Cunkl kadar vakit kalmadigi
seklinde raporlar var. Hatta iklim krizi
nedeniyle susuzluk oyle bir noktaya
gelebilir ki; istedigimi istedigim gibi
tuketirim diyemeyecegimiz noktalara
gidebiliriz. Ve bu da bir takim

rejim degisikliklerini ister istemez
beraberinde getirebilir. Bu da aslinda
bir takim otoriterlesen rejimlere,
demokrasiden fedakarlik etmeye
gidebilir.

DUNYA TUKETIM

KRIZI IGINDE

Yerytiziinlin kaynaklarini bu
sekilde tuketerek iktisadi anlamda
ulasacagimiz yer kalkinmis bir
toplum olabilir mi?

Bu sorunun cevabini aslinda
kismen bir dnceki soruda verdim.
Fakat burada soyle bir enteresan
durum da var; buyime tek basina
bir kalkinmislik gostergesi degil.
Blyume o yilda uretilen mal ve
hizmetin toplamidir. Kalkinma
dedigimiz kavramin igerisinde
demokrasi var ve hem de cok 6nemli
bir yerde duruyor. Ayni zamanda bir
ulkenin saglik, egitim, sosyo-kulturel
iklimi gibi konular var. Buguin doga
kendisini yenileme sUrecinden daha
kisa bir strede insanin tuketimine
maruz kaliyor. DUnya bir tuketim krizi
icerisinde. 1800'lerden itibaren dlnya
nufusta ve gelirde 9o derecelik bir
egri yapacak sekilde yukari gidiyor.
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Burada bir ¢celiski var. 1972'deki rapor
da onu anlatiyor; artik blytmenin
sinirlarina gelecegiz yani nufus artisi
8 milyar insani kaldirmiyor. Uretimi
suni yontemlerle artirdik. Genetik
kodlari ile oynanmis bir takim
gidalar gelistirildi. Bunlarin tarimi,
hayvanciligr yapildi ve ayni zamanda
dogaya da zarar verildi. 1972de
Dennis L. Meadows “bUyumenin
sinirlarina” 2072'ye kadar olan surecte
yani 100 yillik bir sGrecte gelinecegini
6ngdérmus. Bunun 50 yili geride
kaldi ama hicbir sey yapilmadigi igin
Meadeow, bunun 6ne ¢ekildigini
soyluyor. Kalkinmanin bir bagka
olclsu de esit dagilim. Yani toplumun
en dezavantajli kesimlerinde en
azindan belli ekonomik seviyelerde
guce ulasabildigi; saglik, egitim

gibi temel imkanlardan rahatlikla
faydalanabildigi bir dunya. Iklim

krizi dedigimiz sey Ulkelerin sinirlar
ile belirlenmiyor. Butun gezegene
bakarak ¢cézum Uretmek gerekiyor
ama boyle bir yaklasimin da pek
olacagini dustinmuyorum. Ancak ve
ancak felaketler yasandiktan sonra
onlemler alinabiliyor ve bu sefer

de is isten gectigi icin bu énlemler
cok sert oluyor. Iste o yuzden

iklim krizinin bir rejim degisikligini
getirecegini dustiniyorum. Ama bu
bizlerin gérebilecegi bir zamanda
olur mu olmaz mi onu bilemiyorum.
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‘En biiyiik hayalim mantiyi
100 iilkede sevdirmek'

TURKIYEnin ihracati son yillarda
buyuk bir biyume trendine girdi.
Gidadan teknolojiye, savunma
sanayisinden otomotive kadar her
alanda Turk markalari dinyanin

dort bir kdsesinde boy gosteriyor.
Dlnyada Turk urunlerine artan ilgi
yeni ihracatgilarin da yolunu agiyor.
Her gecen gun Turkiyede ihracat
yapan sirketlerin sayisi da katlanarak
artryor. Bu sayimizda Turkiyenin
ihracatina katki saglayan ve kugUk bir
isletme olarak yoluna baslayan ‘Manti-
ye' firmasinin hikayesini ele aldik.
2006 yilinda kurulan ve ilk ihracatini
Umman'a gerceklestiren Manti-ye
sirketinin kurucusu Eda Sisman,
sorularimizi yanitladi. En buyUk hayali
ve hedefinin, Turk mutfaginin lezzeti
mantiyl yurt disinda en az 100 ulkede
sevdirmek ve satisa sunmak oldugunu
soyleyen Sisman, 60 metrekarede

ise basladiklarini, simdi ise 3 bin
metrekarelik Uretim tesisleri oldugunu
soyledi. Iste adim adim ihracata giden
muhtesem yolculuk...

Sirketinizden bahseder misiniz?
Ne zaman kuruldu hangi alanda
faaliyet gosteriyor?

Manti-ye 2006 yilinda Turk
mutfaginin geleneksel lezzeti
mantiy! Uretip paketleyerek satisa
sunmak tzere kuruldu. Uretime
itk basladigimizda 60 metrekarelik
alanda bir imalathanemiz vardi. Zaman
icerisinde 60 metrekarelik imalathane
200 metrekare oldu. Sonra 400
metrekareye ulasti. Bugun ise 3 bin
metrekarelik alanda bir Uretim tesisimiz
var. 2017 yilinda Urun gesitliligini
artirarak manti gesitleri ve taze
makarna ekledik. Perakende ve toptan
sektoértunde faaliyet gosteriyoruz.

YURTDISINDA
TANITMA TUTKUSU

Sizi ihracata tesvik eden nedenler
nelerdi?

Ticaret Bakanligimiz bunyesinde
Kadin ve Geng Girisimciler Inracat
Dairesi kurulmustu. Daire Bagkani
Ozge Akkiz, ziyaretci olarak
katildigim bir panelde konusmaciydi.
Ihracat, pazar, destekler gibi bircok
konuda bizleri bilgilendirdi. Onun
cesaretlendiren konusmasi ve yol
gbstermesi ile harekete gegtim.
Urettigimiz uranun lezzetinin yaninda,
surdurulebilirlik icin Grln kalitesine,
gida guvenligine cok 6nem verdik.
Gida guvenligi konusunda gelistik. Her
gecgen gun yeni uygulamalar 6grenip
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Pazarimizi
genisletebiliriz

iHBIR'in yaptigi calismalan
yakindan takip ediyoruz,
birlikten kuvvet dogar sé6zini
benimseyerek birlikte hareket
etmek istiyoruz. iHBiR'de su
an gati altinda birlesen alt
sektorlerde manticilarin da
yer almasini istiyoruz. Gerek
alim heyetlerinde gerek
fuarlarda manticilara yénelik
calismalar yapilirsa, biz ve
diger manti firmalarindan

isini layikiyla yapanlar Tirk
mutfaginin geleneksel lezzetini

diinyaya tanitabilir, pazarimizi
genisletebilir, ihracatimizi
arttirarak tilkemize katki
saglayabiliriz.

uyguladik ve bugln uluslararasi
gecerliligi olan BRC kalite belgesine
AA derece ile sahibiz. Ayni zamanda
yapilan denetimler sonucu 100 puanla
hak kazandigimiz ‘Altin Tedarikgi'
odulimuz var. Kalite yolculugunda
kendimizi bu kadar gelistirebildigimiz
icin uluslararasi pazarda rekabet
avantaji elde etmis olduk. Geldigimiz
noktanin bize verdigi 6zguven ile
Ticaret Bakanligi, TIM ve IHBIR'in
destekleyerek yalniz olmadigimizi
hissettirmesi ve Turk mutfaginin
geleneksel lezzetini yurt disinda da
tanitma tutkusu ile ihracata basladik.

EN ETKIN YOL FUARLAR
ihracat yolculugunda iHBIR ve
TiMden ne tiir destekler aldiniz?
TiMin dizenlemis oldugu
Fiziki Ticaret Heyetleri'ne katilim
sagladim. Fiziki ticaret heyetlerini cok
faydali buluyorum. Organizasyonu
dizenleyenler UrlininUz igin uygun

alicrile ayni masada goérusme
yapmanizi sagliyor. Uluslararasi
fuarlarda da yer aliyoruz. En son
IHBIRin duzenlemis oldugu alim
heyetine dahil olduk.

Fuarlara katiimin ihracata etkisi
oluyor mu?

Ihracat yapabilmek igin UrGntntzu
tanitmanin en etkin yolunun fuarlar
oldugunu dusunutyorum. Fuarlar,
alici ve saticinin bulusma noktasidir.
Uluslararasi musteri portfoytnu
genisletmenin yani sira marka
bilinirligi artirmak, kurum imajini
guglendirmek, sektorel gelismeleri
takip etmek, network icin gtizel
firsatlar sunar. Stant agtiginiz zaman
tek bir musteri edinmeden fuari
tamamlasaniz bile fuardan eliniz bos
dénmezsiniz. Gerek strateji, gerek
yeni fikirler, gerek network olarak size
mutlaka kazandirir.

ULKEYE GORE URETIM

Kisa ve orta vadeli pazar ve
ihracat hedeflerinizden bahseder
misiniz?

Ihracata ilk basladigim zaman
pazara erisebilsek de Grunun igerigi ve
gumrtk mevzuatlar geregi her tlke
ile ticaret yapilamayabiliyor. Onceden
mevzuata uymayan ulkeleri eliyorduk.
Simdi ise o Ulkenin mevzuatlarina
ve Uretim tesisimize uygun artnler
gelistiriyoruz. Ornegin hayvansal Grun
iceren urunleri o Ulke kabul etmiyor
ise vegan Uretiyoruz.

Dunyamn bulguru
TURKIYE'DEN

DuUnyada son yillarda birbiri ardina
felaketler yasaniyor. Yaklasik 3 yildir
devam eden koronavirts sureci butin
dengeleri alt Ust ederken, yaklasik
6 ay once baslayan Rusya-Ukrayna
savasl, krizi daha da derinlestirdi.
Basta insan sagligi olmak Uzere,
ekonomiler ve gida tedariginde blyuk
sikintilar yasanmaya basladi. Turkiye
ise gUclu uretim yapisi ile bircok
Ulkeye gore gida konusunda daha
az sikinti yasadi. Biz de dergimizin bu
sayisinda insanlarin beslenmesi ve
hayatini devam ettirmesi agisindan
cok dnemli bir yere sahip olan tam
bugday urlnleri arasinda yer alan
bulgurun Turkiyedeki durumunu
arastirdik. Dunyanin itk tam bugday
Urunleri arasinda yer alan bulgur,
Anadolu ve Ortadogu topraklarinda
Uretimin baslangicindan bu yana
yetistiriliyor. Turkiye, tarih boyunca
yari haslanmis bugday, tahil, arisah,
bulgur gibi ¢esitli isimlerle anilan bu
besleyici Grunun dunyadaki en buytk
Ureticisi konumunda bulunuyor.
Turkiye, 2018 yilinda 459 bin 174 ton
yillik Gretimi ile dunyanin en blyuk
bulgur Ureticisi olurken, Turkiyede
ev yapimi bulgur Uretimi ile birlikte
bulgur uretiminin 1 milyon tonu astigi
tahmin ed|l|yor ihracat agisindan
bakildiginda ise Turkiye, 2019 yilinda
107 farkli Ulkeye 262 bin 615 ton
bulgur ihracati yapan lider ulke
konumunda yer aldl.

YILLIK TUKETIM
15 KILOGRAM

Turkiye ve Orta Dogu Ulkelerinde
geleneksel durum bugdayi

artnlerinden biri olan bulgurun
Turkiyede yillik tuketimi ise kisi basi 15
kilogram civarinda. Turkiye'nin Dogu
ve Guney bolgeleri de dahil olmak
Uzere, Suriye, Iran, Irak, Libnan, israil
ve Arabistanda ise kisi basi yillik
tuketimin 25 ile 35 kilogram arasinda
oldugu biliniyor. Turkiyede bulgur
tuketimi makarna ve pirince gore

de daha fazla. Bulgur, Turkiyede
makarnadan 2.5 kat, piringten ise 2 kat
daha ¢ok tuketiliyor.

YUKSEK BESIN DEGERI

Bulgurun yuksek besin degeri,
uzun raf dmru ve dusuk fiyati da, tim
dunyada yeni ve gelisen pazarlarda
talebi artinyor. Turkiye, Amerika
Birlesik Devletleri, Kanada, Avrupa
Birligi ve Arap Ulkelerinde yaklasik bir
bucuk milyon ton bulgur uretilirken,
besleyici, saglikli, dusuk maliyetli,
uzun raf dmurld, genis kullanim alanl,
lezzetli, muhafaza edilmesinin kolay
olmasi gibi 6zellikleriyle bulgurun
popularitesi yukseliyor. Dunyada yari
hazir ve yemeye hazir gida Grunu
olarak bulgur, 250'den fazla yemekte
kullaniliyor.

ViTAMIN DEPOSU

Bugdayin, basta tiamin (B1),
riboflavin (B2), niasin (B3), pantotenik
asit (Bs) ve piridoksin (B6) olmak Uzere
6nemli bir B vitamini kaynagi oldugu
biliniyor. Ayrica bulgur oldukca 6nemli
bir diyet lifi kaynagr konumunda. Diyet
liflerinin bir boluUmMU kepek alma ve
kirma islemlerinin bir sonucu olarak
kayba ugrarken, bu islemlerden
sonra bile bulgurda kalan diyet lifi

Turkiye'nin 2021'de
en ¢cok bugday ihrag
ettigi 5 Ulke (ABD dolar)

4R, IRIK
w» 18.069.699

SURIYE
13.099.179

RUSYA
6.519.842
LUBNAN
5.196.509

ALMANYA
4.101.566

IHBIR'in 2022'de en
c¢ok bulgur ihra¢
ettigi 5 Glke (ABD dolar)

ALMANYA
18.069.699

BIRLESIK KRALLIK

13.099.1719

UKRAYNA
6.513.842

BELGIKA
5.196.509

ABD
4.101.566

orani diger birgcok gidaya gore hala
yUksektir. Bulgurun WGC (Tam Tahil
Konseyi) tarafindan tam tahil olarak
taninmasindan bu yana, bulgur ABD
ve Avrupa Ulkelerinde daha fazla
bulunur hale geldi.

PODED
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Islenmis gidalar:

Prof. Dr.
Nevzat

KONAR

Gida urunleri ve teknolojisi alaninda
yasanmakta olan ve kuresel bir
problem olarak tanimlanabilecek
sorun ‘bilgi kirliligidir. Bu sorun,
ozellikle anonim nitelikli bilgilerin
yaygin erisime hizli bir sekilde
sunulmasindan dolayi genis kitleleri
etki altina alma potansiyeli ile cok
saylda tuketicinin gida satin alma ve
tlketim davranislar Uzerinde etkili
olabilmektedir. Populist séylemlerin,
carpicl ifadeler kullanilarak erisime
acilmasi, bu etkilerin siddetini

de artirmaktadir. Gida bilim ve
teknolojisi alanindaki bilim insanlari ve
uzmanlarin bu bilgi kirliligine yonelik
cabalari ise, maalesef “sucgu isnat
edenlerin kendilerini ispat ile yakumlu
gérmemesinden” dolayi, zorlu bir
sureg ve ¢abaya donusmektedir.
Ancak, bilimselilke ve gercekler,
toplum sagligi, bireylerin tercihlerine
saygl gibi evrensel sartlar esas
alinarak bu cabalar surdurulmelidir.

BILIMSEL YAKLASIM

OLARAK TANIMLANAMAZ

Gida teknolajisi ile ilgili bu bilgi
kirliliginden olumsuz etkilenen
konulardan birisi ‘islenmis gidalar
ile bu kategorideki gidalara yonelik
bazi negatif tuketici algr ve tutumunu
gelistirme cabalaridir. Islenmemis gida
ve/veya minimal islenmis gidalarin
thketimi, ‘bilingli ve egitimli tUketici’
davranisi olarak sunulmakta, hatta
bu tuketim davranisi bazi bireyler
tarafindan ‘sosyal statu’ gostergesi
olarak algilanmaktadir. Ancak
‘islenmis gidalar' igin bir genelleme
gerceklestirmek bilimsel bir yaklasim
olarak tanimlanamaz. Konuyu ele
alirken g6z dntnde tutulmasi gereken
baslica Ug faktor bulunmaktadir; (i)
Beslenme ve saglik Uzerinde gida
tercih ve secimlerinin etkisi, (i) Gida
guvenligi, (i) Gida guvencesi.

ISTENILEN VE iHTIYAG
DUYULAN ANDA

Sondan baslamak gerekirse,
tum dunyada bireylerin yeterli ve
guvenilir gidaya erisimlerinin, yani

gida glvencelerinin saglanmasi
tartismasiz bir haktir. Ancak tim
pazarlarda oldugu gibi gida pazarinda
da klresellesme, yetistiricilik ve
Uretim alanlari ile tuketim alanlar
arasindaki tasima gereksinimleri,
tuketicilerin gidalara genel olarak
hasat donemlerine bagli olmadan
tuketim istegi veya ihtiyaci
duyduklari anda erisim egilimleri,
dengeli beslenme ve gelisim ile
yetersiz beslenme, malnutrisyon,
gibi sorunlar ile karsilasma riskinin
azaltilmasi igin farkli bolge ve
cografyalardaki insanlara gidalarin
ulastirilmasi gerekmektedir. Bunun
icin ise gidalarin bilesimlerinde
optimum degisimlere neden olan
islemlere ve ambalajlamaya tabi
tutarak raf dmdurlerinin uzatilmasi
ihtiyaci bulunmaktadir. Bu, caglardir
uygulanan bazi muhafaza tekniklerinin
(6rnegin kurleme, tuzlama, 1silislem
gibi) yenilikgi teknik ve teknolojiler
ile gida uretimlerinde kullanilmast ile
saglanabilir. Ayrica, islenmemis gida
genel olarak kisa raf dmrune sahip
olan gida oldugu igin hizli bozulma
ve Urun kayiplari ile karsilasilmasi,
tedarikgi sayisinin ve dolayisiyla
rekabet ortaminin azalmasi, maliyet
ve fiyat artislari ile sonuglanarak

bazi gidalara erisimin belirli tUketici
gruplart icin sorun haline gelmesi, yani
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Tiiketici ve Saglik iliskisi

gida guvencesi problemi anlamina
gelmektedir.

KiMYASAL VE

BIYOKIMYASAL DEGISIMLER

Gida guvenligi, gida kalitesinden
daha énce gelen bir olgudur.
Kalite dzellikleri, kisilerin beklenti
ve taleplerine gore degisim
gosterebilirken; guvenlik, bir diger
ifade ile ilgili gidanin tuketiminin birey
icin herhangi bir fiziksel, kimyasal ve
biyolojik risk unsuru icermemesi genel
ve zorunlu bir kosuldur. Olasi gida
guvenligi risklerinin bertaraf edilmesi
icin ise gidalarda potansiyel veya
mevcut risklerin bertaraf edilmesi
gerekmektedir. Bitkisel Urtnlerden
bir 6rnek olarak mikotoksin riski
ele alinabilir. Aralarinda yaygin
tUketilen Urunlerde de karsilasma
riski bulunan bu mikroorganizma
metaboliti kimyasallari belirli
duzeylerin Uzerinde iceren gidalarin
tuketilmesi halinde cesitli kronik ve
akut saglik problemleri ile karsilasmak
mumkundur. Yeterli ve gelismis
donanima sahip isletmelerde bu hasat
oncesi (0rnegin tarlada) veya sonrasi
(6rnegin uygunsuz depolama kosullari
kaynakl) ortaya gikabilen riskin
varligina yonelik hammadde kabul
analizleri uygulanmakta, daha sonra
ise tuketim anina degin mikotoksin
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gelisimini 6nleyecek proseslere tabi
tutularak ve/veya ambalajlanarak
tuketicilere arz edilmektedir.
Dogrudan yetistirme alanlarindan
veya ilk Ureticiden temin edilerek
tUketilmesi halinde ise bu sUreclerin
yurutilemeyecedi, bir baska ifade ile
onemli saglik riskleri ile karsi karsiya
kalinabilecegi asikardir. Bir baska
ornek ise yaygin tuketilen hayvansal
bir Grn olan sut icin verilebilir,

Cig sutun yuksek mikrobiyolojik
yuke sahip olmasi, tuketim éncesi
pastorizasyon (kisa raf dmrd) veya
sterilizasyona (uzun raf dmrd) tabi
tutulmasini gerektirir. Endustriyel
kosullarda bu isilislemler optimum
surelerde gergeklestirilirken, ¢ig sutu
dogrudan tedarik eden tuketicilerin
uzun sureli ve dusuk etkinlikteki
isilislemleri ev kosullarinda
gerceklestirmesi s6z konusudur.

Bu durum ise bir paradoksa neden
olur. Cunku isilislemlerde sadece
sicaklik degil, bu sicakliga maruziyetin
sUresi ile gidanin isilislem dncesi
bilesimi dikkate alinmak zorundadir.
Tuketicilerin dogrudan uyguladiklari
uzun sureli 1silislem, sttun
bilesiminde kontrol edilemeyecek
kimyasal ve biyokimyasal degisimlere
neden olmasinin yani sira baslangic
mikrobiyolojik yuku yuksek ise
yetersiz gida guvenligine sahip son
Urunle de sonuclanabilir.

FONKSIYONEL GIDALARA
iLGI ARTTI

Gunumuzde tuketicilerin buytk

cogunlugu sadece ‘doymak’ igin
degil, ayni zamanda saglik ve
yasam kalitesine destek olacak,
hastalik risklerini azaltacak gida
tercihlerinde bulunma egilimindedir.
Bu egilimin 6nemli bir gostergesi
tum duinyada fonksiyonel gidalara
artan ilgidir. Hedeflenen kullanim
amagclarina ulasmak icin ise gidanin
bilesiminde bulunan ve biyoaktif
bilesen olarak tanimlayabilecegimiz
cesitli bilesenlerin varlik ve duzeyleri
belirleyicidir. Ancak bunlarin sadece
gida bilesiminde yer almasi yeterlilik
tasimamaktadir. Ayrica bu bilesenlerin
hedef organ, doku ve hucrelere
optimum duzey ve minimal degisim
ile ulasmasi gerekmektedir. Bu ise
gida bilim ve teknolojisi alanindaki
bir baska arastirma konusu olan
‘biyoerisebilirlik kapsamindadir.

TUKETICILERIN OPTIMUM
FAYDA SAGLAMASI ICIN
Biyoerisebilirlik calismalari, tim
gida maddeleri ve biyoaktif bilesenler
icin tek bir dogru tuketim yontemi
olmadigini ortaya koymaktadir.
Ornegin, sahip olduklari antioksidan
ve antimikrobiyal aktiviteden
dolayi buyuk ilgi gdsterilen fenolik
maddelerin yer aldiklari gida
bilesimindeki protein ve peptidler
ile olan etkilesimleri, beklenilen
saglik etkilerini gostermelerini
etkileyebilmektedir. Bir baska
dnemli biyoaktif gida bileseni olan
probiyotikler igin ise gidanin tretim
sonrasi ve/veya tuketim oncesi
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bu yararli canlilardan ne duzeyde
icerdigi Gnemli olmayabilmekte,
canli olarak tuketim sonrasi kolona
erisim miktari potansiyel saglik
etkilerini belirlemektedir. Dolayisiyla
gida turt 6zelinde ilgili biyoaktif
maddelerinden tuketicilerin
optimum faydayi saglayabilmesi
icin Uretim sUreclerinde cesitli
islemlerin uygulanmasina ihtiyag
duyulabilmekteyiz.

ONCELIKLE BiLIMSEL
BULGU ESAS ALINMALI

Ancak g6z énunde tutulmasi
gereken bir diger faktor ise
tuketicileri yaniltmak veya gidalarin
ticari deger ve raf dmrunu artirmak
icin uygulanan bazi islemlerin ve
kullanilan bilesenlerin de insan
sagligini riske edebilmesidir. Bu
islemler ve bilesenlerin (6zellikle
yUksek duzeyde ve kontrolsuz
olarak kullanilan kimyasal koruyucu
maddeler, yapay renklendiriciler gibi)
gida Uretim ve isleme sUreclerine
dahil edilmemesine yonelik kamu
otoritesinin kontrol ve izleme
sorumlulugu oldugu gibi bu alanda
calisan arastirmaci, uzman ve
Ureticilerin de biling ve sorumluluk
sahibi olmasi gerekmektedir. Her
kosulda, dncelikle bilimsel bulgulari
esas alan yaklasimlarin sergilenmesi,
tuketici saglik ve yasam kalitesinin
onceligimiz olmasi, dogru ve etkin
iletisim yontem ve kanallar ile
bilgi aktarimi cabasindan 6dun
verilmemelidir.
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Parcal1 arazilerde
'nig’ iriin ekelim

Istanbul Hububat
Bakliyat Yagli Tohumlar
' ve Mamulleri
Ihracatgilar Birligi
(IHBIR) Bagkan
Yardimcis1 Semsettin
Memis, Turkiyenin
tarim ve tarima dayali
sanayide daha ileri
seviyeye gelebilmesi
icin planlama yapilmas:
gerektigini soyledi.
Kanada 6rnegine dikkat
ceken Memis ile Kovid-19
salgini1 sonrasi tretim ve
ihracattaki gelismelerle
sektorin sorunlarini

ve ¢6zum yollarini
konustuk. Memis ile bir
araya gelmisken sanayici
kimligi disinda yaptigi
faaliyetlere iliskin de
bilgi aldik.

TSl
2 geaad

Bakliyat alaninda tGilkemizin énde
gelen firmalarindan Baghan Tarimsal
Uriinler'in Yonetim Kurulu Baskan
Yardimciligi gérevini de yuriuten
Memis'e, 6ncelikle "Goéreve gelir
gelmez yonetim olarak kuresel bir
gida krizini karsinizda buldunuz.

Bu suregte kamu tarafindan yeterli
destegi gorebildiniz mi?” sorusunu
yobnelttik. Ve béylece sohbetimiz
baglamis oldu:

Ozellikle kamu diplomasisi bizim
isimizi kolaylastirdl. Zaten bu tur
krizlere Kovid-19 doneminde de
yakalanmistik. Hatirlayalim Turkiye
olarak onu da cok iyi bir sekilde
atlattik. Dunyada kapanmalar olup
gida krizi bas gosterince Turkiye
olarak raflar biz doldurduk. Avrupada
gida tedariginde ciddi bir panik oldu.
Ulkemizde bu kisa surdu. Turkiyenin
rustunu ispat ettik. Hem otorite hem
Uretici tarafi, lojsitikten urtin tedarigine
kadar aldigi 6nlemlerle raflari bos
birakmadi.

Turkiyedeki gida isiyle ugrasanlarin
tecrtbesi, stok ve lojistik kabiliyeti
sayesinde bu sUrece hazirlikli
yakalanmasi kamunun isini
kolaylastirdi. Dunyada gidayi Ureten,
isleyen bir mekanizmamiz var ve
bu cok iyi isliyor. Hukimetin de bu
surecte destekleri oldu. En 6nemlisi

Rusya ve Ukrayna arasinda taraf
olunmamasi, bu siyasi bir deha idi.
CuUnkuU o piyasayi sakinlestirdi. Sektor
anlaminda en fazla ithalat yaptigimiz
iki Ulke. Rusya ile ticarette bir engel
olmamasi, tahil koridoru basli basina
bir basari hikayesi. Devletin dis
politikada manevrasinin érneklerinden
biri.

ISTATISTIKLER VE

PARGALI TOPRAK

Ulkemizdeki tarimsal tiretim
yapisinda bir takim sorunlar oldugu
malum. Temel problemleri ve ¢g6ziim
icin yapilmasi gerekenleri anlatir
misiniz?

Turkiyede tarimdaki en buytk
sikinti istatistiki verilerin olmayisl. TUIK
tarafindan paylasilan veriler bize gére
cok yol gosterici degil. Cunku tarmda
uzun soluklu bir planlama gerekiyor.
20-25 yillik bir planlamadan séz
ediyoruz.

Ikinci buyUk eksiklik, topraklarin
parcali halde olmasi. Miras yoluyla
Turk tarimina vurulan en buyuk
hancer budur. Yarim asirlik bir sikinti
ve tarimsal dretimin verimsizliginin en
buyUk nedeni. Devlet de bu yénde
toplulastirmaya dondu. Ama yavas
gidiyor. Tarim Bakanlgrnin en oncelikli
islerinden biri bu olmall.

“Tarvmda 20-25 yillik planlamaya thtiyag var.
Topraklar: toplulastirmalyyiz. Bu yapilana kadar

kiiciik aile ciftcilerini egiterek parcali arazilerde
nis rinlere yonelirsek ¢iftcinin gelir diizeyini de
thracatimizdaki katma degeri de artirabiliriz.”

Bir de bolgesel urtin deseni gok
fazla. Bolgesel yetisecek trtnlerin
listesi gikarlip ihtiyag ve Uretim
mekanizmasinin ayni anda calismasi
lazim. Dunyada Kanada iyi bir
ornek. Tohumu bizden aliyor ama
mercimekte 3 milyon tonla en buyuk
Uretici. Tarim arazileri yekpare. Tarlay!
nadasa birakmadan ekiyorlar. Bezelye
ekip ardindan mercimek ekiyorlar.
Mercimek topragi dinlendiriyor. Bu da
bir anlamda akilli tarim.

Kanada ciftgisi Grnunt satmadan
ekmiyor. Once anlasmasini yapiyor.
Tarlaya girmeden once bes yillik bir
hava raporuna bakiyor. Daha sonra
bes yillik dinya fiyat ortalamasina
bakiyor. En az ug yillk verimlilige
bakiyor. Bunlari dikkate alip Grantnt
iyi fiyata satacagr musteriyi buluyor.
Ona gore de ekimini yapiyor.

Fakat bizim Kanadadan bir artimiz
var; topraklar o kadar buyuk olmasa
da klguk toprak pargalarinda nis
Urunleri Uretebilecegimiz suya ve
iklime sahibiz. Bizim nohudumuz
dunyada kabul goren bir trtin.
Kirmizi mercimek de dyle. Turkiye,

Kanada mercimeginden tonda 100
dolar daha fazla prim yapiyor. Mas
fasulyesi ekilebilecek alanlarimiz
var. Mesela beyaz nohut diyoruz.
Meksikall 1500 dolara satarken biz
750 dolara satryoruz. O 1500 dolarlik
urunu yetistirebilecek imkan var.
Fiyati yuksek urunleri kiguk toprak
parcalarinda ekebiliriz. Siyezde
mesela yapildi. Kastamonuda
taskdpru sarimsagi gibi. Nis trunlerle
ihracat fiyatlan da artar. Uzun vadede
ise toplulastirma yapildiktan sonra
sanayilesmis tarim yapmak lazim.
Tarimda bir de isgticii problemi
var. Yeni nesil tarlada durmuyor.
Bizde kdyden sehre géc cok hizli
oldu. Turkiye'nin ekonomik sartlari,
bir tarim politikasinin olmamasi,
dogrudan gelir destegi ile hicbir
sey yapmadan para verilmesi vs.
gibi etkenler. Simdi ne yapmak
lazim derseniz; yasli ntfusla tarimin
sanayilesmesi olmaz. Veriye,
teknolojiye dayall; insan guctnin en
aza indirildigi bir sistem lazim. Kuguk
arazileri birlestirilip belki icar modelini
kapsamli hale getirebiliriz.

Kanada ¢iftgist
tarlaya girmeden
once bes yillik bir

hava raporuna

bakvyor. Daha sonra
bes yillik diinya
fiyat ortalamasina
bakvyor. En az ii¢ yillik
verimlilige bakyyor.
Bunlar: dikkate alip
drinini 1y fiyata
satacagt miistertyt
buluyor. Yani diriniini
satmadan ekmiyor;
once anlagmasini

yapryor.
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Toplulastirma yapip sanayi
sirketlerine vereceksiniz ve sdézlesmeli
tarm yapacaksiniz. Aim garantisini
firma verecek o Urunu de ektirecek.
Ulkemizin toprak analiz laboratuvarlari
cok iyi. Hangi bolgede ne yetisir
verisi konusunda dlnya ¢apindayiz.
Aycicedi yaginda agik var. Mus gibi
devasa bir ova var orada. Aygicegi
tarlasi yapabiliriz. Ithalat yoluna
basvuruyoruz, ihracati kisitliyoruz.
Boyle olunca sorunlar temelli
¢oézulemiyor.

ULKELER GIDA

MILLIYETCILIGINE BASLADI

Gida sektorii deyince sekerden
nohuta, atistirmaliklardan una kadar
genis bir yelpaze var. Kalemler
bazinda da nester vurulmasi
gereken konular oldugu agik. Sektoér
ihracatinin hizla ylikselebilmesi igin
atilmasi gereken adimlar 6zetler
misiniz?

Calistaylarda da bunlari
konusuyoruz. Ihracatin dnunde Ulkeler
gida milliyetgiligine basladilar. Hem
ihrac hem ithal ederken. Turkiye'nin
de bir gida milliyetgiligi stratejisinin
olmasi lazim. Ikili anlasmalar ve
Avrupa Birligi mevzuatlari var.

Hedef pazarlarda hangi sorun varsa
kamunun calisip mevzuat ve ikili
anlasmalar uyarinca 6numuzu agcmasi
lazim. Gida milliyetgiligi egilimine karsi
bir politikamizin olmasi lazim.

Uzak Pazarlar Stratejisi yakin
zamanda Ticaret Bakanligi
tarafindan ilan edildi. Sektériin
ihracat menzilinin artirilmasi igin
talepleriniz ve onerileriniz nelerdir?

Uzak pazarlardaki oncu birligimiz
oradaki elgiliklerimizdeki ataseler.
Onlarin sektorun iginden olmasi veya
sektér oyuncularini gok iyi tanimasi
lazim. Uzak pazarlari arastiracak olan
oradaki ticari ataselerdir. Ataseliklerin
oralarda bizim gdzumuz, kalbimiz
olmasi lazim.

Yurt disinda TUrk misyonlarini
cok iyi kullanmamiz lazim. Ozellikle
gidada herkesin bir yumusak karni var.
Onu da bizim tespit etmemiz lazim.
Uzak pazarlari yakin pazar haline
getirebiliriz.

50 metrekareden
bakliyat devine...

Meslegi atadan mi devraldiniz
yoksa sizinki bir girisimcilik
hikayesi mi?

Aslinda yari yartya diyebilirim.
Mus'ta bakkalimiz vardi. Bizim hem
esnaflik sertivenimiz var hem tarim
hem de hayvancilik. Musta halen
bakkalimiz duruyor. 50 metrekare
bir yer. Bizim Oxfordumuz Mus'taki
bakkalimiz, kardesler olarak
ticareti orada 6grendik. Mus'tan
nohut alip Mersine yollarken
daha sonra amcalar Mersine
yerlesince orada nohut ihracatina
basladik. Mersinden ilk inracati
da yanilmiyorsam o dénem
Ortadogu'ya yaptik. 3 bin tonluk
gemiyle ilk ihracati yaptigimizda
yil 1988-89'lardi. Sonradan odak
noktamiz bakliyata déondu. 2005
yilinda Bashan A.Syi kurduk; Bes
kardesin kurucu ortak oldugu bir

sirket. Burada da girisimcilik kismi
gundeme geliyor.

Yonetim Kurulu Baskanimiz
HUsamettin Memis bakliyati iyi
bilen kisidir. Bakliyatta dunya
capinda biridir. Sektoru iyi analiz
etti. Burada bir bosluk olacagin,
gidanin énemli bir hal alacagini
ongordu. 2005'ten itibaren
Bashan'in Uretim tesislerini
kurmaya basladi. Taneli trtunler
dedigimiz; fasulye, nohut,
barbunya gibi Granlerin timunun
ciftciden sonraki asamasinda variz.
Gunluk 3500 ton ton kapasiteli
tesislerimiz var. Yaklasik 100 Ulkeye
ihracat yapiyoruz. Turkiyenin ilk
500 kurulusu igindeyiz. Mersinde
ihracatta ilk siradayiz. 700
calisanimiz var. Tedarikgi Ureticileri
de toplarsak Turkiyede uretilen
tum bakliyata biz dokunuyoruz.

Ulkeler gida milliyetciligine basladi. Bu egilime

karst bir polittkamizin olmast lazim. Otoritenin kil
anlasmalarla oniimiizii agmast gerekiyor.

Mu'taki
Oxford'da

gida
okuduk

Baska bir alana
yobnelebilirdiniz ancak
tarimsal Gretime dayali
sanayiyi segmenizde sizi ne
motive etti?

Orada abim Husamettin
Memis'in isi cok sevmesinin
ve emek vermesinin etkisi
oldu. Mus'taki Oxfordda biz
gida okuduk. Gidanin ttm
kalemlerini satan bir yerdik. Bir
sekilde toptancilik da oldugu
icin butun firmalarla ¢alistik.
Bakliyat, hububat; kurumsal
firmalarin gcok zorlandig, aile
sirketlerinin ise basarili oldugu
bir sektdr. Bes kardesin getirmis
oldugu avantaji da kullandik.
Dunyadaki gelismeler de bizi
buraya itti. Bu ise inandik.

Sanayici olmasaniz ne
olurdunuz?

Yine sanayici olurdum.

‘Hig isi batirdik’ veya
‘Seytanin bacagini kirdik’
dediginiz anlar oldu mu?

2005'te amcalardan
ayrilik karari alinca biz bu isi
becerebilir miyiz diye sahsen
biraz supheye dustim. Ama
0 sUphe de beni seytanin
bacagini kirdik dedigim ana
goturdu. Abimin kendine
olan 6zguveni ve sektore
hakimiyetini aklima getirince
‘'seytanin bacagini kirdik
dedigim an oldu. Ayrilik karari
ve hemen ardinda abimin
konusmasi... Ayni anda git gel
yasadim.

K1z cocuklar icin sosyal
sorumluluk projesi

Biraz da unvanlar disindaki
Semsettin Memis'i tanimak istersek.
Kendinizi anlatir misiniz; is disindaki
hobileriniz nelerdir, spor, sanat veya
edebiyatla ilgilenir misiniz?

Is disinda da is yapryoruz. )
Sanayicinin bos zamani pek yoktur. U¢
cocugum var. En kigugu 9 yasinda bir
kiz. Onunla vakit gegirmeyi seviyorum.
Kizlarimiz ve cocuklarimizla oldugu
kadar memleketimizin cocuklari ile
de mesgul oluyoruz. Mus Egitim
ve Kalkindirma Vakfi var. Orada
Baskan Yardimcisiyim. Baskanimiz
Dr. Sami Gultekin. Mus'ta okumus
yuksek egitimlerini Ulkenin baska
yerlerinde sUrdUrenlere her sene 1071
mottosuyla burs veriyoruz. Bugune
kadar 5 bin cocuga burs verdik.
Haftada bir gin de onlara ayiriyoruz.
Sohbetlerimiz oluyor. Su anda yeni

Bizim Ozfordumuz
Mus’taki bakkalimz.
Kardesler olarak
ticareti orada
ogrendik. Mustan
nohut aliyp Mersine
yollarken daha sonra
amcalar Mersin'e
yerlesince orada nohut
thracatina basladik.

bir sosyal sorumluluk projesi olarak
Mus'ta erken yasta kiz gocuklarin
evlendirilmemesi, is sahibi olmasi,
bir meslek edinmesi icin bir proje
baslattik. Kadinlarin iktisadi anlamda
hurriyetlerini elde etmeleri icin cok
da yorulmayacaklari, taki Uzerine bir
proje dustnuyoruz.

Mus'ta bizim ikiyil &nce devreye
aldigimiz kiz Kur'an kursu var.
Diyanet'e vakfettik. Neden ihtiyag
duyduk derseniz; Mus, muhafazakar
ve gelenek goreneklere bagli bir
bolge. Orada yatili bir kurs yoktu,
cocuklar gcevre illere gidiyorlardi.
Aileden uzak kaliyorlardl. Yatili kurs
sayesinde hem kurs géruyor hem
okulu aksamiyor. Hemen yani basina
da 4-6 yas grubu icin bir okul 6ncesi
egitim merkezi kurduk, onu da
Diyanete verdik.

Ulkemizin toprak
analiz laboratuvarlar:
cok 1yi. Hangt bolgede

ne yetisir verist
konusunda diinya
capindayiz. Aycigek
yaginda agtk var. Mus
gibt devasa bir ova var
orada. Aygicek tarlast
yapabiliriz.
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IHBIR BASKANI KAZIM TAYCI YENI DONEMDEKI PROJELERINI ANLATTI

KOBI'lerin elinden
tutacagiz firmalarimiza
destek olacagiz

Istanbul Hububat
Bakliyat Yagli Tohumlar

. ve Mamulleri

~ Thracatgilan Birligi
(IHBIR) Bagkani Kazim
Tayci, yeni donem
hedeflerini, projelerini
ve biraz da sanayici
kimligi disinda neler
yaptigini anlatti. IHBIR
Haber’in ilk sayisina 6zel
sorularimizi yanitlayan
Bagkan Tayci1'nin 6nceligi
KOBI'lerin elinden
tutarak ihracati tabana
yaymak.

iHBIR Baskani ve yénetiminin
onimuzdeki dort yilda hayata
gegirmek istedigi en basat projeleri
anlatir misiniz?

IHBIR yénetim ekibi olarak
Uyelerimizle bir araya gelerek sektor
sorunlarimiza ¢ézum bulunmasini ve
Uyelerimizle surekli iletisim halinde
olmayi oncelikli hedefimiz haline
getirdik. Bu kapsamda alt sektoérler
calistay serisi organize ettik. Alt
sektorlerimizin temsilcileriyle bir araya
gelerek sektér sorunlarimiz hakkinda
konustuk. Simdi bu sorunlari dncelik
sirasina gore tespit edip gozum
Onerileri gelistirmek istiyoruz.

IHBIR yénetimi olarak secim
sUrecinde s6z verdigimiz gibi veri
analizlerini paylasmak icin en otoriter
kurum ile gérisme halindeyiz. Yurt
disinda kendimizi tanitabilecegimiz ne
kadar organizasyon var ise buralara
katilmayi planliyoruz. Ozellikle KOBI
duizeyindeki Ureticilerin elinden
tutarak firmalarimizi, muhakkak bu
etkinliklere gétirmek icin calisiyoruz.
Avrupa pazarinda daha fazla var
olmak, daha fazla trdn satmak
istiyorsak modern dagitim kanallarina
yonelmek zorundayiz. Katilacagimiz
fuarlarda Turk Urunlerinin tanitimini

IHBIR
Baskani
Kazim
Taycl

en iyi sekilde gerceklestirmek igin
projelerimizi olgunlastirlyoruz.

Yurt disi ve yurt icinden buyUk
firmalardan tedarik ettigimiz
verilerle; sektérel bazda, trlnsel
bazda ulkelerin ithalat oranlari,
nerelerden yaptigl, kisi basi tuketim
oranlari ve gumruk mevzuatlari ile
ilgili paylasacagimiz bu verilerle de
kendilerine yol haritasi olusturmalarini
talep edecegiz. Kucuk capli, inracata
yeni baslamis veya henlz yeni
baslayacak firmalarimizin yurt disina
acllmalarina dnculuk ederek, cesitli
UR-GE projeleriyle firmalarimiza
destek olacagiz.

Ozellikle KOBI
diizeyindeki
dreticilerin elinden
tutarak firmalarimizi,
muhakkak bu
etkinliklere gotiirmek
icin ¢alisryoruz.
Kiigiik ¢aply, thracata
yeni baslamis veya
heniiz yeni baslayacak
Sfirmalarimizin yurt
disina agilmalarina
onciiliik ederek, cesitli

UR-GE projeleriyle
firmalarimiza destek
olacagz.

Fuarlarda Turk Pavilyonunun
ziyaretgilerin ugrak noktasi olmasini
saglayarak; bu fuarlarda sekerleme,
Tark lokumu ve Turk kahvesi gibi
Urtnlerimizin tadim etkinlikleri ile Turk
drunlerinin tanitimini en iyi sekilde
gerceklestirecegiz. Son olarak,
egitim, e-bulten gibi etkinlikler ile
Uyelerimizi bilgilendirmeyi strdurerek,
Uyelerimizin emeklerini katma degere
donustirmek adina yeni projelerimizi
hayata gecirmek icin calismalarimiza
basladik.

HER ZAMAN )

ILETISIMDE OLACAGIZ

IHBIR Ailesi nasil bir ydnetim
gorecek? Makamda oturan, gelen
talepleri dinleyen ve ilgili mercilere
ileten mi yoksa ihracatgi ile 7/24
temas halinde olup birlikte ¢6ziim
Ureten mi?

IHBIR Ailesi, Uyelerle bir araya gelip
7/24 temas halinde olan, sorunlara
birlikte ¢c6zum bulan bir yonetim
gorecek. Sektoérlerimizle galistay
programlari dlzenleyip herkesin
sorunlarini dinleyerek bir baslangig
yaptik. Ayrica yapacagimiz projelerle
firmalarimiza her zaman destek
olup, onlarin isini kolaylastirmak igin
tum yonetim ekibi olarak her zaman

iletisim halinde olacagiz.
Dort yilin sonunda IHBIR'in
ihracatini nerede gérecegiz?
Oncelikle bu yila baktigimizda,
hububat sektéruntn Turkiye
geneli Ocak-Agustos 2022 donemi
ihracati ylzde 30.25 artigla 7 milyar
dolara ulasti. Urtin gruplari olarak
bakildiginda ise en fazla ihracat; 4.63
milyar dolarla pastacilik drtinlerinde
gerceklesirken, bitkisel yaglar
1.33 milyar dolarla ikinci sirada
1.27 milyar dolarla degirmencilik
artnleri Gguncu sirada yer aldi.
Oncelikle bu sene ciroyu gok ciddi
etkileyecek olumsuz birgok unsur
olmasina ragmen, IHBIR'in aylik
buyume egilimi devam ediyor.
Bunun en 6nemli sebeplerinden
bir tanesi Turkiyenin lojistik avantaji
ve tedarik zincirlerinin degisiminin
Turkiye lehine olmasi. Turkiye'ye

cografi olarak uzak olan ve temasta
olamadigimiz Guney Amerika ve
Uzak Dogu gibi tlkelere ihracatimizi
artirmak icin calismalarimizi hiz
kesmeden sUrdurecegiz. Dolayisiyla
IHBIR yénetimi olarak sektér
paydaslarimizin inracatlarini daha da
artirmalarina katki saglayarak dort
yilin sonunda ¢ok daha iyi bir noktaya
gelmeyi hedefliyoruz.

Ayrica Rusya, Ukrayna ve Turkiye
arasinda imzalanan “Tahil Koridoru
Anlasmasi’, Turkiye icin gok énemli ve
stratejik bir adim oldu. Dunya bugday
pazarina en buyuk ihracat yapan iki
Ulke Rusya ve Ukrayna. Dolayisiyla
bu anlasma ile bélgenin hububatini
tum dUnyaya agacagiz. lleride dunya
Hububat Pazari Borsasinin Istanbulda
olmasina kadar gidebilir. Bunun
Ulkemiz ve sektérimuz adina énemli
bir kazanim oldugunu dusunutyorum.

IHBIR Ailesi, iiyelerle bir araya gelip 7/24 temas

halinde olan, sorunlara birlikte ¢éziim bulan bir
yonetim gorecek.
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Hedefimiz
nitelikli
ihracat

Ulkemizin tarim
potansiyeline bakinca tretim
ve ihracatta menzil ne olmali?

En azindan 20-25 yillik bir
tarim politikasi hazirlamasi
gerekiyor. Turkiyenin
topraklarini ve arazilerini ziraat
muhendisleriyle inceleyerek,
ortak akil, planlamalar ve
uygulamalarla takip edilmesi
gerektigini ddsuntyorum.
Ornegin bugdaydan bir sene
iyi para kazanildiginda herkes
bugday ekmeye basliyor ve
istikrar yok oluyor. Otoritenin
planli tarim konusunda
calismasi, sureci takip etmesi
ve yonetmesi gerekiyor. Verilen
tesviklerin de ayni sekilde
takip edilmesi gerekiyor.
Bugun bu tesvikler yeterince
takip edilmediginden,
suistimal eden ¢ok fazla
kisi var. Tarnmda saglikli ve
uzun vadeli politikamiz ve
planimizin olmasi gerekiyor.
Su anda ihracat 3400-3600
km bandinda dénuyor. Ticaret
Bakanlgrnin 4500-4600 km
olan hedeflerine ulasmak
birinci amacimiz.

Daha ¢ok ihracat ve
ihracatci mi, daha nitelikli
ihracat ve ihracatct mi?
Neden?

Her ikisinin de olmasi
gerektigini dusunuyorum.

Biri olmazsa digeri olmaz. Bu
yUzden yapacagimiz projeler
ve verilecek desteklerle
surdurulebilir bir sekilde iki
secenegi de saglayabiliriz.
Hedefimiz nitelikli, daha gok,
daha yaygin ve daha katma
degerli ihracat.

Bir karavan tutkunu

Biraz da sizi taniyalim istiyoruz.
ihracatgi baskan kimligi ve Tayas
Gida Yénetim Kurulu Baskan
Yardimciligi disinda neler yapar,
hobileri var midir, hangi alanda
egitim gérmugstir?

Karavan ile seyahat en buyuk
tutkularimdan biri. Bunun disinda
Off-Road yapryorum. Hem jeep
hem atv ile. Zaman zaman
dusup yaralaniyorum da. Bir de

arkadaslarimizla kampgilik yapryoruz.

Onun disinda kendimi bildim bileli
isin icindeyim. Sekerleme hamuru
ile 9 yasinda elimi yakarak tanistim.
Rahmetli dedemiz, usta Riza beyin
yanina beni galistirmasi igin girak
olarak vermisti. Uretici bir ailenin
Uguncu nesli olarak gengligim
calisarak gecti. Yurt disi egitimimden
once liseye kadar calistim. Yani
89-93'te Aksaray, Laleli, Karakoy
pazarlarinda... Ticareti orada
ogrendim.

O doénemde Rusya, Polonya ve
Turk Cumhuriyetleri'nin buradan
yogunlukla trtn aldiklari donemlerdi.

Kamyon kamyon urtn satriyordum. Her

aksam kucagimda bir poset dolarla
dénuyordum. Ailenin en sevilen
uyesiydim diyebilirim.

Hem ortaokul hem lise yillarinda
doktor raporu alip okula gitmiyordum.
Ticaret ve ihracat hayatim igin o
pazarlar benim Harvard egitimim
diyebilirim. Sonra Universite egitimimi
ABDde aldim. ABDde ug yil kaldim.
Orada da ticaret isiyle ugrastim.
Orlando'ya gelen Turklerin ihtiyaglarini
karsilayip para kazanryordum.
Gittikten bir yil sonra site bélgesinde
LlUks bir evde yasamaya baslamistim.
Evin aylik bin dolar kirasi vardi.

Lexus arabaya biniyordum. Araba,
klima ticareti yaptim. Yurt disinda
isletme egitimi aldiktan sonra kendi
sirketimizde ihracat departmaninda
goéreve basladim.

Rusya, Ukrayna ve Tiirkiye arasinda
imzalanan “Tahil Koridoru Anlasmast”, Tiirkiye i¢in

¢ok onemli ve stratejik bir adim oldu. Bu anla;ma ile
bolgenin hububatiny tim diinyaya agacagiz. Ileride
diinya Hububat Pazar: Borsasi'min Istanbul’da
olmasina kadar gidebilir.

Yemek
pisen
mutfak
Kirlenir

Aile yasaminiz nasil? Aile
sirketi olmanin getirdigi
sorumluluklar farkli olmall.

Iki kizim var. Is disinda
onlarla vakit gegirmek
onceligim. Bizim sirket olarak
en 6nemli avantajimiz dort
erkek kardes olmamiz. Ug
kardesimin de egitimleri cok
iyi. Ug farkli bolgede bes farkl
sirketimiz var. ABD ve Cinde
yerlerimiz var. Kardeslerimin
sirket yonetiminde ciddi
sorumluluk almis olmalari
beni rahatlatiyor. Ailemizin
gucunden faydalaniyoruz.
Her kardesin ayri yetenekleri
var. Ben organizasyon
tarafinda éncultk ediyorum.
Aile sirketlerinde yonetim
danismanligina bundan 16 yil
once basladik. Ben hep soyle
bakarim: Olumsuzluk isin
pargasidir. Bir mutfakta yemek
pisiyorsa o mutfak kirlenir.
Hem yemek olacak hem temiz
olacak, olmaz.

e\ e

Sanayiciligi babam
sayesinde sevdim

Size sanayiciligi sevdiren ne ve kugUk bir atélyede baslayan aile
kim oldu? sirketimiz, bugun uretiminin yuzde

Okula devam ederken ayni 95'lik bolumunt 136 ulkeye ihrag
zamanda aile sirketimizde calismaya eden, 1200'Un Uzerinde calisant ile
baslamanin benim igin gcok katkisi Turkiye ekonomisine katma deger
oldu. Orada her alanda bilgi edinerek saglayan sanayi kuruluslarinin basinda
kendimi is dunyasina hazirlamis geliyor. Singapurda havalimaninda,
oldum. Dolayisiyla bana sanayiciligi Melbourneda bir markette,
sevdiren, benim hikayemi baslatan Kolombiyada toptancilar ¢arsisinda
kisi Tayas Gida'nin da kurucusu kendi Urtnumuzu gérmek ihracat ve
babam Sevket Taycrdir. Konyada uretime sarilmamizi sagliyor.

Hayahm dua pazarndan
yuzde 5 pay almak

Baskan Taycr'nin birlik bagkani
olarak hayali nedir?

katma degerli Urun yaratan bir model.
Islenmis tarim Grtnleri grubunda dinya

Hayalimde iHBIRde bir Gliney Kore capinda parmakla gésterilen markalar
modeli yaratmak var: Katma degeri yaratmak. Ozellikle sekerli kakaolu ve
yuksek, ulkede uretilen her seyin yluzde unlu mamullerde 300 milyar dolar olan
9o'Inin ihrag edildigi, Uretim ve ihracatla dunya pazarindan su anda binde 5'lik
buytyen bir ulke modeli. Dunyanin pay almaktayiz. Bu hedefi ylzde 5'lere
tim Ulkelerine ihracat yapan ve clkarmak benim hayalim.

Egitim ve 1s
es zamanh yurudu

ihracat seriiveniniz nasil bagladi? devam ederken aile sirketimizde

Cok kuiguk yaslardan itibaren Uretim, lojistik, muhasebe finans, satis
okul egitimim devam ederken ayni pazarlama ve ihracat bélumlerinde en
zamanda is hayatina atilmamin kariyer alt kademeden baslayarak yukariya
yolculuguma cok etkisi olduguna dogru calismis olmam ve daha
inanlyorum. Zira egitim sdrecinin sonra yurt disi egitimimin bana gok
yaninda dogrudan isin, Gretim buyuk katkisi oldu. Dolayisiyla aile
ve sosyal yasamin iginde olmalk, sirketimizin agirlikli olarak ihracat
insanlarla i¢ ice olmak ¢ok kuvvetli yapmasi benim ihracat sertvenimi de
katkilar sagladi. Egitim hayatim baslatmis oldu.
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Giiney Amertka min batisinda
yer alan Peru son dénemlerde
dikkat gekiyor. Tiirkiye’ye bir
hayli uzak olsa da Peru uzun
yillardwr Tiirk thracatgisinin
radarina girmis durumda.
Tiirkiyenin toplam thracat
iginde Peru’ya yapilan
thracatin pay diisiik

kalsa da, thracat son 3 yilda
hizla artmaya basladi. Oyle
ki Peru’ya 2019da yapilan
thracat 180 milyon 920 bin
dolar olurken, 2020de bu
tutar 231 milyon 530 bin
dolara ¢ikt1. 2021de ise
Peru’ya yapilan thracat 578
milyon 85 bin dolara kadar
yiikseldi. Hububat sektoriiniin
$0z konusu iilkeye yaptig
thracat ise 2020de 2 milyon
852 bin 20 dolar, 2021 de ise
8 milyon 990 bin 344 dolara
¢ctktr. 2022'de de daha y1l
bitmeden thracat 2021 yilinin
lizerine ¢tkarak 5 milyon

106 bin 653 dolara yiikseld:.
Peki Peru nasil bir iilke? Peru
Cumhuriyeti 26 boliim 195
eyaletten olusuyor. Yiiz 6l¢iimii
1 milyon 285 bin kilometrekare
olan dilkenin nifusunun yiizde
29°u bagkent Lima'da yasryor.
Peru’nun niifus bakimindan
diger kalabalik sehirleri ise
Trujillo, Arequipa, Callao,
Chiclayo ve Iquitos. 1993
Anayasasi’na gore Peru'nun
resmi dili Ispanyolca.

Ayni zamanda iilkede

Keguva ve Aymaraca diller
de kullanilyyor. Ispanyolca
genellikle yonetimde, egitimde
ve ticarette kullanilyyor. Peki
Peru’ya nasil gidilir?, Iste
Peru ile tlgils

tiim merak edilenler...

Peru'ya Nasil Gidilir?

Peru seyahati gergeklestirmek
istiyorsaniz aktarmali uguslari
kullanabilirsiniz. Turkiye - Peru
arasinda aktarmasiz ugus bulunmuyor.
Peru'nun baskenti olan Limaya en
az 1 aktarma ile ugus bulma olanagi
var. Turkiye - Peru seyahatiniz
15 saat ile 30 saat arasinda
sUreyle gerceklesebiliyor. Peru'ya
ulastiktan sonra arag kiralayabilir ve
kiraladiginiz aragla seyahatlerinizi
gerceklestirebilirsiniz.

Peru Vize istiyor Mu?

Peru'ya seyahat edecek Turk
vatandaslari Umuma Mahsus
(Bordo), Hizmet (Gri), Hususi (Yesil)
ve Diplomatik (Siyah) pasaport sahibi
olmalari fark etmeksizin 180 gun
icerisinde Q0 gunu asmamak kaydiyla
vizeden muaf.

Peru'ya seyahat igin
hangi evraklar gerekiyor?

Peru ziyaretlerinde 90 gline kadar
vize alinmasina gerek olmasa da ibraz
edilmesi gereken bazi evraklar olabilir.
Bu evraklar su sekilde:

@ Pasaport (Seyahat bitis tarihinden
itibaren 6 ay daha gecerliligi olan)

@ Nufus cluzdan fotokopisi

@ Konaklama yeri rezervasyonlari
(Otelvb)

@ Seyahat belgeleri (Ugak bileti-
rezervasyonu vb.)

@ Seyahat Saglik Sigortasi (Opsiyonel)
@ Seyahat Oncesi talep edilebilecek
evraklarla ilgili detayli bilginin
ogrenilmesi onemlidir.

Peru'ya hangi lilkelerden
vizesiz seyahat ediliyor?
183 gunluk sure zarfrigin Peru'yu

vizesiz ziyaret edebilecek Ulkeler su

sekildedir:

® Avrupa Birligi ® Andorra

@ Antigua ve Barbuda @ Arjantin

® Avustralya @ Bahamalar

@ Barbados @ Beyaz Rusya @ Belize

@ Bolivya @ Brezilya @ Brunei

® Kanada @ Sili ® Kolombiya

® Dominika @ Ekvador @ Fiji

@ Grenada @ Guyana @ Honduras

® Hong Kong ® Endonezya @ Israil

® Jamaika @ Japonya @ Kiribati

® Kuzey Makedonya @ Malezya

® Marshall Adalarl ® Meksika

® Micronesia ® Moldova @ Monako

@ Karadag @ Nauru @ Yeni Zelanda

® Palau @ Panama @ Papua Yeni Gine

@ Paraguay @ Filipinler ® Rusya

@ Saint Kitts ve Nevis @ Saint Lucia

@ Saint Vincent ve Grenadinler

® Samoa @ San Marino @ Sirbistan

® Singapur ® Solomon Adalari

® GUney Afrika @ Guney Kore

® Surinam @ Tayvan @ Tayland

@ Tonga @ Trinidad ve Tobago

® Tuvalu @ Ukrayna @ ABD

® Uruguay @ Vatikan @ Venezuela

Peru'da Gezilecek Yerler

Dunyanin en gok ziyaretgi alan
ulkeleri arasinda yer alan Peru,
gezilecek yerler listesiyle ziyaretgileri
karsiliyor. Peruda pek ¢ok dogal
guzellik ve tarihi yer bulunuyor.
Ziyaretgiler icin birbirinden guzel
yere sahip olan Peru, her yil binlerce
ziyaretciye kapilarini agryor.

Machu Picchu

Machu Picchu, antik kent olarak
Perunun en énemli yerlerinden
birisidir. Tarihi Shem taslyan Machu
Picchu, Inka Medeniyetinin izlerini
tasidigi icin ziyaretgiler tarafindan
gorulmeden gegilmiyor. 13
kilometrelik alana kurulu olan kent,
Ddnyanin 7 harikasindan biri olarak
geciyor ve UNESCO Dunya Miraslari
listesinde yerini aliyor.

Sacsayhuaman

Sacsayhuaman, Inka Kalesi'nin
kalintilarini tasimaktadir. Kale,
sehre giris yollarinin en tehlikelisini
korudugu icin Sacsayhuaman, sehir
koruma yapisi olarak nitelendiriliyor.
GunUmuzde harabe halinde olan kale,
Cusco kenti yakinlarindadir.

Coricancha

Coricancha, Cusco kenti icinde
yer almakta ve tarihi yapilari icinde
barindirmaktadir. Bu yapilar arasinda
Inka Medeniyeti'ne ait gunes tapinagi
en ¢ok dikkati ceken yapidir. Tapinagin
alt ve Ust kisimlarr altin ile kaplanarak
yapilmistir. Altinin kullanilmasi ise
gunes tanrisindan kaynakldir. Burasi
ayni zamanda ibadet yeri olarak da
kullanitmistir. Inka Imparatorlugu'nun
tas yapilarindan olan Coricancha
mutlaka gorulmesi gereken yerler

arasindadir.

Winay Wayna

Inka harabeleri ile tarihi bir 6zellik
taslyan Winay Wayna muhtesem bir
manzaraya ev sahipligi yapmaktadir.
Ev ve cesme gibi yapilarin
bulundugu yer, yesilliklerin iginde ve
merdivenlerle birlestirilmis. Dagin
yamacina milattan énce kurulan bu
yerlesim yeri Peruda gezilecek yerler
listenize almaniz gereken tarihi bir
mekandir.

Inca Pisac ,

Keklik anlamina gelen Inca Pisac,
sehirdeki binalarin keklik figurleriyle
tasarlanmasidir. Burada kaleler, dini
yerler ve evler bulunmaktadir. Keklik
seklini andiran desenlere sahip
yapilariyla Peru'yu ziyaret edenler
tarafindan oldukga populer bir yer
olarak nitelendirilen Inca Pisac, tarihi
bir 5nem tasidigr icin goérulmesi
gereken yerler arasinda.

Lima Katedrali

Lima Katedrali, Perunun
merkezindedir. Yaklasik 100 yillik
insaatin ardindan 1649'da tamamlanan
Lima Katedrali, Perunun baskenti
Lima sehrindedir. U¢ buyuk kapidan
giris yapilan katedralin ana kapisina
halk arasinda “Affetme Kapisi" da
denmektedir. Gunumuzde hala
ziyaretgilerin ugrak noktalardan
biri olan katedrali ziyaret listenize
eklemek isterseniz, Lima Katedrali'ni
sabah saat 09.00 ile aksam saat 17.00
arasinda gezebilirsiniz.
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Nazca Cizgileri

Unesco Dunya Mirasi listesinde
kendine yer bulan Nazca Cizgileri,
Peru'nun ne kadar mistik bir tlke
oldugunu kanitlar niteliktedir. Peki,

PERU 2022 FUAR TAKVIMI

Eyliil 2022

nedir bu Nazca Cizgileri? Gizemli
havasi ile dunyaya Un salan Nazca EXPO LED FAIR 2022 FOOD AND TEXTILINCA2022 | 21°GRAFINCA
Gizgileri, Nazca Colu uzerinde yer EVENTOS 2022 Gérsel Teknoloji ve BEVERAGE EXPO Moda, Tekstil ve 2022
aliyor. Uydu fotog ra.'ﬂa.r' ndan net bir Etkinlik, Reklam Fuan Market ve Magaza Tasarim Fuan Dijital, Grafik ve
i?lk' Ldet bellll OLaQ..Q'?EiL..ekr tm g.az ! Lg.rt'. . Kongre ve Fuar 8-11 Eyliil 2022 Tedarikgileri Fuan 8-11 Eyliil 2022 Reklam Fuari
e e 2ot o el o sl 2022
bilinen Nazca Cizgilerinin kim veya e
kimler tarafindan cizildigi bilinmiyor.
Nazca ve Palpa sehirleri arasinda yer 7° GASTROMAQ 5° EXPOCLEAN 2°EXPHOTEL 10° FOTOIMAGE PACK PYMES
alan ¢olde bulunan cizgiler mutlaka 2022 2022 2022 2022 (Ktgiik ve orta
gorulmeye deger. Gida Sanayi Temizlik ve Konaklama (PHOTO IMAGE) olcekli isletmeler)
i Tedarikgileri Fuan Endiistriyel Sektori Fotograf ve Depolama ve

5;325ay||‘[rrgj j?sl’ aa ey(; ilen saray, 8-11 Eyliil 2022 Hijyen Fuan Tedarikgileri Fuan Video Fuarn Paketleme Fuar
Perunun baskenti olan Limada yer 8-11 Eyliil 2022 8-11 Eyliil 2022 8-11 Eyliil 2022 8-11 Eyliil 2022
aliyor. ispanyol kasif Francisco Pizarro
tarafindan insa edilen saray, Pizarro . “YES,1DO" EXPOALIMENTARIA| BELLEZASALUD IMAGINARTE CASA Y TERRENO
ismini tagimaya devam. ediyor. Tari_hte burada Ingilizce bilen insan sayisi gok sahip otelleri ilg de Peru, sizlere essiz WED'DING FAIR 2022 (BEAUTY HEALTH)- EXPO SHOW- EXPO (BEACH
il e iy e A g G0 | ammwos | e Samfiolel | HOUSEADLOD

AR e AMal © = Evlilik Fuan Guizellik Fuar Yaraticilik 22-25 Eyliil 2022

Sarayl gunumuzde hukimet saray yardim alabilirsiniz. Ayni zamanda 22-25 Eyliil 2022 22-25 Eyliil 2022 22-25 Eyliil 2022
olarak kullaniliyor. bisiklet ve motosiklet kiralayarak da

Peru Hakkinda Bilinmesi seyahatinizi rahatlikla yapabilirsiniz.

Gerekenler I?isiklet ve motosik[vet igin guvenlik

Peru, 26 bélgeye aynlmistir Bu onlemlerinin alindigi yollar kullaniliyor. ZONA MASCOTAS EXPOJOYAS PERU EXPODEPA 2022 PERU DESIGN BABY-MOTHER
bélgelerin her birinde farkli hava Merkez ve turistlik bolgelerde ATM (PET FAIR) 2022 (JEWELRY) Gayrimenkul Fuan 2022 FAIR
kosullari géruliiyor. Diinya (izerinde bulunuyor ve kart kullanilabiliyor. Evcil Hayvan Miicevher ve 22-25 Eyliil 2022 Dekorasyon Fuari Anne-Cocuk
yasanan 32 hava durumunun 30'unun Fakat daha kuguk yerlerde kartinizin Fuan Taki Fuan 22-25 Eyliil 2022 Uriinleri Fuan
Peruda yasandigi ifade edilebilir. Bu gecmeme olasilig yuilksektllr.l P?ru . 22-25 Eyliil 2022 22-25 Eyliil 2022 22-25 Eyliil 2022
farkli hava kosullarinin nedeninin ise mutfag!lotudukc_;a genis cesitlilige sahip.

Farkli kulturlerden etkilenen Peru,

And Daglari ve ELNino - Humboldt
adinda iki akintinin oldugu biliniyor.
Algak dogu bolgelerinde Ekvatoral
iklim goéraltyor.

UST GELIR GRUBUNDA

Sahil kisimlarinda ise az yagisli
bir hava durumu var. Farkli iklim
cesitliliginden kaynakli Peruda cok
genis hayvan cesitliligi bulunuyor.
Ayrica Ulkenin bircok yerinde de
Lama gérmeniz mumkun. 21 binden
fazla canli tirinun yasadigi bilinen
Peruda 5 binden fazla endemik canli
bulunuyor. Dinya Bankasi tarafindan
Perunun ekonomik durumu tst
orta gelirli olarak kabul ediliyor.
Peru, dunya genelinde en buyUk
ekonomiye sahip 39'uncu ulkedir. Altin
ve bakir basta olmak Uzere zengin yer
alt kaynaklarina sahip. Ulkede tarim
ve balik¢ilik yaygin olarak yapiliyor.
Turizmin dnemli bir yere sahip
oldugu Peruda ¢ok miktarda kahve
yetistiriliyor. Ulkenin kahve ticaretinin
yani sira endustriyel calismalar da
basarilidir.

birbirinden farkli ve lezzetli yemeklerle
sizleri karsilayacaktir.

Peru Festivalleri

Peru, bircok festivale ev sahipligi
yapiyor. Peru Subat ve Mart
aylarinda karnaval festivali ile dunya
genelinden ziyaretci kabul ediyor.
Karnaval festivali oldukca hareketli ve
renkli bir festival. Festival esnasinda
insanlar gunlerce eglenir, dans
eder ve cgesitli etkinliklere katilir.
Peruda duzenlenen festivallerden
Semana Santa en ¢ok ziyaretci alan
festivallerden biri. Semana Santa, ayni
zamanda en dindar festivallerden
biridir. Haziran ayinin festivali ise
Gunes festivali. GUnes festivali yerel
danslarla eski caglardan bu yana
kutlaniyor.

Peru'da Konaklama

Peru ziyaretinizde gezip gbrmeniz
gereken bircok guzellik bulunuyor.
Ziyaretiniz sirasinda konaklama sorunu
yasanmamaniz igin bircok otel ve
pansiyon hizmeti bulunuyor. Sehir
merkezlerinde ve isterseniz daha sakin

bir deneyim sunuyor.
Peru Mutfagi ve

Peru Yemekleri

Guntmuzde Peru ve 6zellikle
baskent Lima, gurme turizmine ilgisi
olanlari kendisine gekiyor. Peru mutfagi
Inka medeniyetinin yemekleri ile Ulkeyi
kesfeden Ispanyollarin, Afrikadan
getirilen kolelerin, Cinden gelen iscilerin
ve 2. Dunya Savasindan sonra gelen
Japonlarin mutfaginin birlesiminden
olusuyor. Oyle 6zel bir mutfak ki
Peru'ya “GUney Amerikanin Gastronomi

INGILIZCE COK yerlerde hizmet veren konaklama Bagkenti” unvanini kz-azandmyor.
KULLANILMIYOR yerlerinden birini segebilirsiniz. Peruda Peru en sevilen
Peruda turistlik yerler ve Lima konaklama igin her butgeye uygun yemeklerl

sehrinin disinda Ingilizce pek yerler bulunuyor. Otel ve pansiyonlar ® Ceviche

kullanitmiyor. Yanlis yonlendirilmek tasarimlariyla, sizlere sundugu konforla @ cancha

istemiyorsaniz yaninizda mutlaka
Ispanyolca sézluge bulundurun. Ctnku

rahat bir gun gegirmenize yardimci
oluyor. Ayrica degisik konseptlere

® Papa a la Huancaina
® Causa
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Uzak pazarlarda

rekabetci iiriinlerle ,

yer alalim

Turkiye ihracatcilar Meclisi (TiM)
tarafindan yayinlanan ve diinyada en
cok ithal edilen ilk 1000 Urunu konu
alan RCA 1000 Raporunda, Turkiye'nin
uluslararasi alanda rekabet glicune
sahip oldugu Urunler tespit edildi
ve ihracatgilar icin dUnyadaki cazip
pazarlara yonelik genis bir yol haritasi
sunuldu.

2007 yilinda IMF'nin tanimlamasina
gore rekabet, bir Ulkenin uluslararasi
kalite standartlarina sahip malve
hizmetleri diger Ulkelere gore daha
uygun maliyetle uretme kabiliyeti
olarak ifade edildi. OECDnin 2019
yilindaki tanimlamasinda ise, bir
Ulkenin drunlerini uluslararasi
piyasalarda satma konusundaki
avantajinin veya dezavantajinin bir
olcusu olarak anildi. Aradan gecgen
zamanda uluslararasi tanimlamada
rekabet; maliyet odakli bir ticari
avantajdan, satabilme avantajina
odakli bir ticaret avantaji olarak
gorulmeye baslandi.

UCUZ EMEKTEN
INOVASYONA

Turkiyenin rekabet tanimlamasina
bakildiginda ise, daha dusuk iscilik
maliyetleri ile iliskili olan maliyet
rekabetciliginden; arastirma,
gelistirme ve tasarim ile ortaya cikan
yeni urtnlerin ve Uretim sureglerinin
gelistirilmesiyle iliskili inovasyon
rekabetciligine yonelmesinin
kacinilmaz oldugu gorulmekte.

Bu bakimdan ihracati avantajli
urtnlerin (uluslararasi piyasalarda
rekabet glicine sahip urunler)
tespiti yapilirken, ihracat yapilacak
piyasalarin belirlenmesi de 6nem arz
ediyor.

Turkiyenin yillar icinde ihracatindaki
artis incelendiginde; 2001 yilinda
kuresel mal talebinin ytzde 0.51'lik
payini karsilarken 2017'de bu oran
yUzde 0.89a ¢ikti. Elde edilen bu
basarida, Turkiyenin hayata gegirdigi
reformlar ve inracatcilara verilen
destekler 6ne cikiyor.

POLONYA, MEKSIKA

VE GEKYA

Raporda, dinyada en ¢ok
ticareti yapilan 200 UrUnun 47'sinde
Ulkemizin karsilastirmali Gstunluge
sahip oldugu ve bu urunlerin
Ulkemiz ihracatinda 6nemli bir yer

Ticaret Bakanligi'nin
Uzak Ulkeler Stratejisi ile
hedef ulkelere yonelik
ilave destekler geldi.
Yurt dis1 pazar aragtirma
destekleri de yeniden
duzenlendi. Destekler
sayesinde diinyada en
cok ticareti yapilan 200
urunun 47’sinde ulkemiz,
kargilagtirmali Gistinluge
sahip hale geldi.

tuttugu belirtildi.

Bunun yani sira, kuresel ticarete yon
veren Ulkelerin hemen ardindan
gelen, son dénemde éne ¢ikan
ulkeler incelendiginde; Polonya,
Meksika ve Cekya gibi Ulkelerin
firmalarimiz tarafindan dikkatle takip
edilmesi gerektigi raporun sonug¢
kisminda vurgulandi.

3 BiN KILOMETRE
BiZE YETMEZ

Bu noktada Ticaret Bakanlgi
tarafindan hazirlanan Uzak Ulkeler
Stratejisi gindeme geliyor. Bakanligin
raporunda Ulkemizin hedefi;
ihracatta pazar gesitliligini artirarak
dunyanin her bir noktasinda uretici
ve tuketicilerin farkl ihtiyaglarina
cevap verecek urunleri retmek ve
Turk dranlerinin dunya ticaretindeki
rekabetci yapisini guglendirerek
katma degeri yuksek ihracat
performansinin surddrulebilirligini
saglamak olarak aciklandi.

Turkiye'nin malihracati gegen 20
yilda 5 kat artarak, 2021 yilinda 225
milyar dolarin Uzerine yukselse de
Ulkemize cografi olarak uzak, yuksek
gelire sahip buyuk pazarlardan
Ulkemizin potansiyelinin altinda
pay aldigr géruluyor. Dis ticarette
mesafelerin yarattigi engellerin
azalmasinin ardindan, ihracatimizin
halihazirdaki ortalama 3 bin 65 km
mesafesinin artirilarak s6z konusu
buyuk uzak pazarlardaki payinin
artirllmasina iliskin bir stratejinin
hayata gecirilmesine karar verildi ve
s6z konusu hedefe ydnelik kilavuz
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niteligi tasimasi igin “Uzak Ulkeler
Stratejisi” calismasi hazirlandi.

ULKEYE 20, SEKTORE
25 PUAN ILAVE

Bakanligin raporunda bu strateji
ile; 85 trilyon dolar buyukluge sahip
dunya ekonomisinden ytzde 64
pay alan ve ortalama mesafesi 8
bin 500 kilometre olan 18 Ulkeye
ihracatimizin 80 milyar dolarin tzerine
cikarilmasinin hedeflendigi vurgulandi.
Bu da ancak bahse konu Ulkelerin
toplam ithalatindan aldigimiz payin
yUzde 1'e ulasmasi icin ihracatimizi
yaklaslk 4 katina gikarmamiz demek.
Uzak Ulkeler Stratejisi ile Ulkemizin
s6z konusu avantajli konumundan
faydalanarak uzak Ulkelerin ticari
ve ekonomik anlamda sunduklari is
birligi potansiyelinin degerlendirilmesi
ve ihracatta surdurulebilir artisin
saglanmasinin hedeflendigi de
vurgulandi. Bu kapsamda, Ticaret
Bakanligrnin destek programlarindan
yararlanan sirketlere yénelik; destek
orani yuzde 50 olan desteklerde
hedef ulkeler igin 20 puan ilave, hedef
Ulkelere hedef sektorlerde olmasi
durumunda 25 puan ilave destek
verilecegi agiklanmistir. Raporda
yer alan Ulkeler ise sdyle siralandt:
ABD, Avustralya, Brezilya, Cin Halk
Cumbhuriyeti, Endonezya, Filipinler,
GUney Afrika Cumhuriyeti, Giney
Kore, Hindistan, Japonya, Kanada,
Malezya, Meksika, Nijerya, Pakistan,
Sili, Tayland ve Vietnam.
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“Yurt disi pazar arastirmasi”
kapsaminda verilen destekler
hakkinda yayinlanan kararda amag;
sirketlerin ihracata hazirlanmasi
ve uluslararasi pazarlarda rekabet
avantaji kazandirilmasi igin tasarim
ve kurumsal kapasitelerinin
guclendirilmesi, Grtnlerinin yurt
disinda tanitimi, pazarlanmasi,
tutundurulmasi ve markalasmasinin
desteklenmesine yonelik giderler
ile ihracatimizin surdurulebilir
artisinin saglanmasi igin gerekli
diger faaliyetlere iliskin giderlerin
Destekleme ve Fiyat Istikrar
Fonu'ndan karsilanmasi olarak
aclklandi. Turk sirketlerinin uluslararasi
pazarlardaki rekabet guglerinin ve
ihracat olanaklarinin artirilmasi icin
verilen desteklerde de glncellemeye
gidildi. Yeni tarifeler soyle oldu:

“Sirketlerin pazara giris belgeleri
ile ruhsatlandirma ve kayit islemlerine
iliskin giderleri ylzde 50 oraninda ve
sirket basina yillik 4 milyon TLye kadar
desteklenir. (Madde 3).

“Sirketlerin yurt ici marka tescil
belgesine sahip olduklari markalarinin
yurt disinda tescili ve korunmasina
iliskin giderleri ylzde 50 oraninda ve
yillik 750 bin TLl'ye kadar desteklenir.
(Sirketler bu destekten en fazla 4 yil
sUresince yararlanabilir) - (Madde 4).

“Sirketlerin strdurulebilir ihracat

Yurt dis1 pazar desekleri guncellendi

artisini saglama odakli hedef pazar,
yurt disl pazarlara yonelik finansman
ve fiyatlandirma stratejisi, pazarlama
ve kanal stratejisi ve bunlara dair
aksiyon plani ve butgelerini iceren
pazara giris projesi hazirlik strecine
dair alacaklar danismanlik ve rapor
giderleri ylzde 50 oraninda ve proje
basina 200 bin TLye kadar desteklenir.
(Bir sirketin en fazla iki adet pazara
giris projesi desteklenir) - (Madde 5).
"Sirketler tarafindan gerceklestirilen
yurt disl pazar arastirmasi faaliyetine
iliskin ulasim ve konaklama giderleri
ylzde 50 oraninda ve faaliyet
basina en fazla 100 bin TL'ye kadar
desteklenir (Sirketler bu destekten
bir takvim yilinda azami 5 defa
olmak Uzere en fazla 20 defa
yararlanabilirler) - (Madde 6).
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*Ote yandan yurt disi sirket ve yurt
disinda yerlesik sirkete ait marka alim
destegi de su sekilde duzenlendi:
yurt disinda yerlesik sirketlerin/
markalarin alimina yénelik mali ve
hukuki danismanlik hizmetlerine
iliskin giderler ylzde 50 oraninda ve
yillik 3 milyon TLye kadar desteklenir
(Yurt disinda yerlesik sirketin ileri
teknolojiye sahip ve teknoloji transferi
saglayacak nitelikte olmasi halinde
destek limiti 7 milyon 500 bin TLye
kadar cikarilabilir).
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Iklim degisikligi,
siirdiiriilebilir tarimsal

faaliyetler ve gida giivencesi

Prof. Dr.
Nevzat

KONAR

DUnya tarimsal faaliyetlerini
etkileyen en dnemli faktorler; iklim
degisikligi, su kaynaklarindaki
azalma ve kuresel su talebindeki
artis, glvenilir gidaya olan talep,
gida fiyatlarindaki dalgalanmalar,
ic/dis géclerden kaynaklanan
nufus hareketliligi, tarim arazilerinin
durumu ve dogal afetler olarak
siralanabilir. Son yUzyillarda, kuresel
iklim ve ortalama sicakliklarda
onemli degisiklikler kaydedilmis, fosil
yakitlarin yogun sekilde kullanilmasi
ve kuresel sicakliklarr etkileyen
karbondioksit (CO2), metan ve
nitrojen dioksit gibi sera gazlarinin
atmosferik konsantrasyonunun
giderek artmasi iklim ve cevre
kosullarini ciddi duzeyde etkilemistir.
Bu kosullara olan guglt bagimuligi
nedeniyle tarimsal faaliyetler ve
dolayisiyla gida guvencesi, kalitesi
ve guvenligi, iklim degisikliginden
en gok etkilenen alanlar arasinda
yer almaktadir. Ornegin sicaklik
ortalamalarindaki degisim, mahsul
kalite ve verimliliginde kayiplara
neden olan abiyotik streslerden
sorumludur. Ozellikle kuraklik ve
sicaklik streslerinin sik gorulen
kombinasyonu, Ureme sUrecinin
erken evrelerinde belirgin etkilere
sahiptir. Klresel isinma ayni zamanda
bitki zararlilarinin ve hastaliklarinin
sikligini ve siddetini artirarak verim
ve kalite kaybina neden olmaktadir.
Teorik olarak, yUksek CO2 (eCO2)
seviyelerinde birincil uretimde bir artis
beklenir, ancak arastirmalar eCO2'ye
uzun sureli maruz kalmanin ture bagli
olarak fotosentetik verimi artirdigini
veya azalttigini géstermektedir.
Ayrica, CO2'nin bitki blyumesi
Uzerindeki faydali etkilerinin topraktaki
dustk besin konsantrasyonu, 1sik
ve su mevcudiyeti ile sinirli oldugu
gorulmektedir. Tum bu eslik eden
faktorler sadece verimliligi degil, ayni
zamanda gida guvencesi, guvenligi ve
kalitesini de etkilemektedir.

iKi BUYUK ZORLUK VAR

Diger yandan da gubrelerin agiri
ve verimsiz kullanimi, sulama ve
tarim makineleri icin fosil yakitlarin
kullanimi gibi mevcut yogun tarim
uygulamalari, sera gazi emisyonlarini
yuksek duzeyde etkilemektedir. Bu
nedenle modern tarimin iki buytk
zorlugu vardir: Iklim degisikligi
etkileriyle yuzlesmek (adaptasyon) ve
sUrdurulebilir uygulamalar gelistirip
devreye alarak verim ve gida kalitesi
Uzerindeki olumsuz etkilere karsi
koymak (azaltma). Bu amaca, dogal
kaynaklarin daha verimli ve dikkatli
kullanimi ve atik ve kirleticilerin
azaltilmasi ile ulasilabilir. Strduralebilir
ve akilli tarimsal faaliyetler, degisen
iklim kosullarinda yetistiricilik
faaliyetlerini etkin ve verimli kilmak
ve gida guvencesini saglamak igin
tarim sistemlerini donusturmek ve
guncellemek icin gereken eylemlere
rehberlik etmeye yardimci olan bir
yaklasimdir. Geleneksel organik
tarim tekniklerinin yani sira, su ve
gubre kullanimini optimize etmeyi
amagclayan bilgi teknolojileri
destekli yenilikci ve hassas tarim
uygulamalariniigerir.

KURESEL SAGLIK RiSKLERI

Gida kalitesi, tUketici tatmin
duzeyinin yani sira beslenme
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Ozellikleri ve gida glvenligi
gereksinimlerini de iceren bir
kavramdir. Beslenme 6zellikleri,
temel besin 6gelerinin varlik

ve kompozisyonlarinin yani sira
mikro besinler, dzellikle demir ve
Ginko gibi mikro-besin égeleri,

cesitli antioksidan aktiviteye sahip
maddeler ve fenolik bilesikler gibi
biyoaktifler molekuller ile de iligkilidir.
Gida guvenligi hem herbisitlerden
hem pestisitlerden turetilen toksik
bilesiklerin ve/veya mikroorganizma
ve pest maruziyetinin sonucu olan
toksik metabolitlerin yoklugu ile
belirlenebilir. Bunlar arasinda yer
alan mikotoksinler gida guvenligi

icin bUyuk bir tehdittir; Aspergillus,
Fusarium ve Penicillium tarafindan
uretilen ve cogu insan icin temel
gida olan tahillari enfekte eden
dusuk molekuler agirlikli toksik ve
kanserojen bilesiklerdir ve bu nedenle
kuresel saglik riskleri Uzerindeki
etkileri gz ardi edilemez. Misirin A.
flavus tarafindan enfeksiyonu; sicak
iklim, nem ve kuraklik ile oldukca
kolaylasir. Bazi tahmin modellerine
gore, iklim kosullarinda +5°Clik bir
artis, misirdaki aflatoksin riskini dnemli
duzeyde artiracak sonuglar ile karsi
karslya kalinmasina neden olur. Bu
durum ise aflatoksin riskinin yuksek
oldugu alanin tlkemizin dahil oldugu
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cesitli bolgelerde artacagi anlamina
gelmektedir. Daha dusuk siddetli
olmakla birlikte benzer etkiler bugday
icin de s6z konusudur.

130 FARKLI URUNLE
PSAMLI ARASTIRMA

30 yili askin bir suresi olan ve dunya
capinda 130 farkli tarimsal Grtn cesidi
ile yarutulen kapsamli bir arastirma
sonucunda, bu trunlerin baslica besin
maddeleri (N, P, Ca, S, Mg, Fe, Zn, Cu)
iceriklerinde eCO2'sinden dolayi genel
bir dusus oldugu belirtilmistir. Mn,

K, N'un en cok etkilenen elementler
olduklari (yaklasik %15), bunlari Zn
(%11) ve Fenin (%10) takip ettigi tespit
edilmistir. Hububat (6rnegin arpa,
piring ve bugday) bilesimleri icin
yukaridaki mikro-besin 6gelerinde
genel bir dusus belirlenirken (yaklasik
%7), patates yumrularinin daha dusuk
duzeyde de olsa (%3,5) olumsuz
etkilenen tarimsal Urlnler arasinda
yer aldiklari tespit edilmistir. Tum
yenilebilir dokulardaki genel besin
ogesi azalmasi %6.5 civarindadir.
Dunyanin en dnemli hububat
urtinlerinden olan bugdayda, eCO2
sonucunda azot, proteinler ve amino
asitler azalmakta, gluten bilesimi
degismektedir. Bu durum ise hamur
elastikiyetini ve mukavemetini
azaltmakta, ekmek hacmini ve
karistirma suresini artiran ozellikleri
olumsuz yénde etkilemektedir. Ayrica
cesitli minerallerin (Ca, Cd, Cu, Fe, Mg,
Mn, P, S ve Zn) konsantrasyonunda
6nemli bir azalma gdzlemlenmektedir.

Basta Uzakdogu ulkeleri olmak
Uzere dunya nufusunun buyUk bir
bolumunun temel gida maddesi olan
piring de iklim degisikliginden oldukgca
etkilenmektedir. Yuksek sicakliklar,
Guney-Dogu Asya ulkelerinde %10'a
varan énemli bir verim dususune
neden olmaktadir. Ayrica, eCO2
maruziyeti pirin¢ proteinlerini
azaltmakta, ancak buyuk nisasta
granullerinin oranini artirmaktadir.

Bu durum ise granuller arasinda
bosluklar olusturmaktadir. eCO2
kaynakli olarak muhtemelen azalan
azot asimilasyonunun bir sonucu
olarak tahillardaki B vitaminlerinin
konsantrasyonu dusmektedir.

AKILLI TARIM VE
DUJITALLESME

Bu sorunlara yonelik ¢ézumlerden
birisi, “Akilli Tarim Uygulamalari” ve
‘Tarimda Dijitallesme"dir. Akilli tarm
uygulamalari kavrami, FAO tarafindan
2010 Lahey Tarim, Gida Guvenligi
ve |klim Degisikligi Konferansinda
tanitilmis ve o zamandan beri
uluslararasi alanda ilgi ve destek
kazanmistir. Bu uygulamalarin ana
hedefleri sunlardir:

(i) tanmsal verimliligin strdurulebilir
artisl,

(i) tarim sektérunde iklim
degisikligine uyum ve dayanikliligin
artinlmasi,

(iii) Sera gazi emisyonlarini
azaltmak (mumkun oldugunda)
ve iklim degisikligi etkilerinin
hafifletilmesine katkida bulunmak.

ULUSAL VE ULUSLARARASI
PLANLARA IHTIYAG VAR

Bu stratejilerin basarili olmasi
amaciyla evrensel olarak gecerli bir
¢6zum olmadigi icin yerel/bdlgesel
uyarlamalar gerekmektedir. Bir
baska ifade ile ulusal ve uluslararasi
planlara ihtiyac duyulmakta, tarladan
tuketiciye kadar tum deger zincirinin
g6z dnunde tutulma zorunlulugu
bulunmaktadir. Kimyasal glbrelerin
ve pestisitlerin yogun kullanimi saglik,
toprak ve ekosistem biyogesitliligi icin
bir tehdit olarak kabul edilmektedir.
Azotlu gubreleme, yluksek mahsul
verimi elde etmek icin gereklidir,
ancak bu besinin fazlaligi cevre ve
insan sagligi igin ciddi sorunlara
neden olabilir. Bitkiler tarafindan
alinmazsa, azot topraktan nitrat
olarak sizabilir ve ylUzey ve yeralti
suyunu kirletebilir. Besin maddelerinin
bu fazlaligi nehirlerde ve géllerde
planktonik alg cogalmasina yol agar.
Amerika Cevre Koruma Ajansina
goére, ABDde uygulanan toplam
N gubresinin %50'sinden daha azi
mahsuller tarafindan alinmaktadir.

Bu nedenle mahsul ihtiyaglarina
gore uyarlanmis, sahaya 6zel
uygulamalar cevresel riskleri
azaltmak icin buyuk bir potansiyele
sahiptir. Azot kirliliginin insan sagligi
ve ekosistemler Uzerindeki tahmini
dolayli maliyetlerinin tarimin
dogrudan faydalarindan daha agir
bastigl Avrupada durum daha iyi
degildir. Akilli tarim uygulamalari,
iklim degisikligi Uzerinde olumlu

bir etkiye sahip olabilecek ve gida
kalitesine de faydali olabilecek
gereksiz ve kirletici uygulamalardan
kaginarak, tarimin gercek ihtiyaglarina
yonelik gUbreleme ve pestisit ve/
veya gubreleme kullaniminin organik
alternatiflerinin kullanimi igin kritik
onemdedir.
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Acil bir sorun
haline geldi

Kuresel iklim degisikliginin de
mahsul Ralitesi tizerinde genel
olarak olumsuz etkileri vardir.
Ozellikle azot, demir ve ¢cinko gibi
temel mikro besinlerin azalmasi
¢ok sayida arastirma sonucunda
ortaya konulmustur. Demir ve
¢inko eksikligi, diinyanin bir¢ok
yerinde, ozellikle insanlarin bu
mikro besinlerin birincil kaynagi
olarak bugday gibi tahillara
bagimli oldugu bdlgeler icin acil
bir sorundur. Organik tarim, en
eski ve yaygin surddirtilebilir tarim
uygulamasidir, ancak organik gida
tizerine yapilan calismalar parcali
ve celiskili olup, simdiye kadar
daha az pestisit icerigi disinda,
geleneksel gidalardan daha saglikli
ozellikrlere sahip olduklarina dair
giclu bilimsel kanitlar yoktur.
Bununla birlikte organik gida,
geleneksel olanlardan daha ytiksek
antioksidan aktivite potansiyeline
sahip gidalarin retilmesi ile
sonuglanabilmektedir. Bu durum
ayrica farkli biyo-gubre tiirlerine
yanit olarak da ortaya cikmaktadir.
Nano-gtibrelerin, gidalarin kalitesi
ve beslenme ozellikleri tizerindeRi
etkisi dnem tasimakta; bitki
buytmesi ve Uretkenligi tizerindeRi
potansiyel olumlu etkileri,
kullanimlarini sdarddirdilebilir tarim
icin umut verici bir teknoloji haline
getirmektedir.

Hassas tarim teknolojileri gida
guvenligine giderek daha fazla
katkida bulunacaktir. Tarimsal
faaliyetlerde yliksek izlenebilirlik,
tanm drtinlerinin kalitesi hakkinda
daha iyi tahminler verecektir.
Otomatik optik algilama ve akilli
planlama secenekleri ile geleneksel
yontemlerle tespit edilemeyen
hastaliklarin éntine gecilebilir.
Dolayisiyla, akilli tarim uygulamalari
ve dijitallesme, stirddirulebilir
tarimsal faaliyetler ve gida dretimi
i¢in kritik neme sahiptir.
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‘Diinyada tedarigin —

siirdiiriilmesi
konusunda buyiik

sorun var’

Gida sektoéruntin éncd ve lider
kuruluslanindan, Ulker markasiyla
Turkiyede ve dtinyada fark yaratan,
yurt disinda yaptigr satin almalarla
dtnya ¢apinda bir oyuncu olan pladis
Yénetim Kurulu Baskani Murat Ulker,
dergimize ézel agiklamalar yapti.
lhracattan kuresel gelismelere kadar
genis capta degerlendirmelerde
bulunan Murat Ulker, son dénemlerin
en onemli gtindem maddeleri arasinda
yer alan sdrddrdlebilirlik, hammadde
ve tedarik zinciri hakkinda sunlari
soyledi: “Duinyada genel manada,
global bir yetersizlik s6z konusu
degil, su andaki tedarik zinciri sorunu
sadece fiyatlar yikseltiyor, sanki bu
da tedarikgilerin tercihi.. Bugtin hem
salgin sonrasi is yapis sekli degisimi
hem savas nedeniyle dtinya tedarigini
sdrddrebilmek konusunda gercekten
buytik bir sorun var. Tum dtinyada
basta gida ticareti olmak tizere tim
ticaret engellenircesine zorlasiyor.
Oysa bu engelleme cok tehlikeli,
Herkes her seyi tiretmeli ve cesitlilik
olmali. Bir global krizde énce krizi cok
iyi tanimlamak gereRir. Fiyatlarin inip
¢ikmasi kriz degildir. Fiyat artar ve mal
bulunamiyorsa gergek sorun baslar.
Ornegin gida bulunmamaya baslarsa
¢ok ciddi sorun olur, ¢ctinkt gida insan
hayatidir”

iste Murat Ulker'in sorularimiza
verdigi cevaplar...

Kiresel pazari dikkate
aldigimizda, tilkemiz ihracatgilarinin
baslica gliglii ve gelisim gereken
yonleri hakkinda degerlendirmenizi
alabilir miyiz?

Lisedeyken benim en buyuk
meziyetim lisan bilmemdi. Onun igin
her is seyahatine beni gétururlerdi.
Daha 80'lerin basinda ABD, Japonya,
Cin velhasil dunyayi gezen biri olarak
degisik kulturler ve is yapis bigimleri
hakkinda bilgi sahibi oldum. Kuresel
is yapabilmek igin bunlari bilmeniz

pladis
Yonetim
Kurulu
Baskani
Murat
Ulker

sart. Su anda bu bilgileri bu Ulkelere
gitmeden dahi bilebilmek mumkun.
YouTubeu agin, hangi tlkeyle ilgili

ne 6grenmek istediginizi yazin,
mutlaka ilgili bir video buluyorsunuz,
keza Googlea bir sey yazdiginizda
bulmamaniz mimkun degil. Siz yeter
ki 6grenmek isteyin. Yalniz ben simdi
biraz daha ileri gittim. Global bir isin
sahibi olarak 70 milletten binlerce kisi
calistiran biri olarak gesitlilik, amag
birligi ve musamahayi 6grendim. Artik
bunlar olmadan kuresel dunyada
oyuncu olmak mumkun degil..
Bunlari 6grenmek igin de 6grenmenin
yaninda birebir deneyim de gerekiyor.

TAKLITEDILEMEZ
REKABETCI USTUNLUK

Uretici ve ihracatcilarimizin
blyume stratejilerinde éncelikli
olarak yer vermeleri gereken
unsurlar nelerdir?

Bugiin hem salgin sonrast is yapis sekli degisimi hem

de savas nedeniyle diinya tedarigini sirdiirebilmek
konusunda gercekten biiyiik bir sorun var.
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Oncelikle isin bazinin saglam
olmasi lazim. Yani i¢ piyasa veya
inracatta sarsilmaz bir basari ve taklit
edilemez rekabetci bir Ustlunlugunuz
olmali. Bu olmadan isin surdurutlebilir
olmasi cok zor. Bu konuda Harvard'l
unlt profesor Michael Porter'in
rekabet Uzerine yazdiklarini ve
“Bes Gug Modeli'ni" bilmek lazim.
Porter; sektérdeki rakipler arasindaki
rekabetin siddetini, musterilerin
pazarlik gucunu, tedarikgilerin
pazarlik gucunu, sektore yeni
girebilecek isletmelerin olusturdugu
tehdidi, isletmenin Grinune
alternatif olabilecek ikame Urlnlerin
olusturdugu tehditi analiz etmeden bir
pazara girmemek gerektigini sdyler.
Girilecekse de hangi stratejilerle
girilmesi gerektigini. Bugun bircok
analiz teknigi gelistirilmis, bunlarin
Porter'in yazdiklarinin tirevleri
oldugunu soyleyebilirim.

iSIN SIRRI YENi
IHTIYAGLAR DOGURMAK

Gida teknolojisindeki degisim ve
gelisimin, pazarda ve tuketicilerde
yasanan hizli degisim ile uyumluluk
diizeyi yeterli mi?

Ben cevabin evet oldugunu
disuntyorum. Mesela pastaneden
alacaginiz kekler market raflarinda
satilirken, gunluk sutlt tatllar, kiiguk
pastalar da indirim marketlerin
raflarini doldurmus durumda. Keza bir
baristanin size sunabilecegi kahveleri
raftan alabiliyorsunuz, frappacino
gibi... sin sirr ise tiketicinin aklina bile
gelmeyen yeni intiyaglar doguracak
inovatif Granler Gretmek, mesela Godiva
Domes. Bu konuda 2005 yilinda yazilmig
ilk kaynak TUrkceye cevrilmemistir.
Northwestern Universitesi

mem B9
{ L o BITREY TRY ITTS

profesorlerinden Robert Schieffer'in Ten
Customer Insights (10 Tilketici icgorisi)
kitabinin ikinci bolumu “karsilanmamis
ihtiyaclar" konusuna ayrilmistir ve
mutlaka bulup okumanizi éneririm.
Rahmetli Arman Kirm Hoca pazarlama
ile ilgili yazdigi bircok kitabinda

bu kitaptan yararlanarak konuyu
aciklamistir. Onlarin sahaflarda kopyalari
var, bulabilirsiniz.

Kiresel 6nde gelen gida
ureticilerinden biri olarak, pazarlama
ve Uriuin tanitim calismalarinda
boélgesel veya lilkesel galismalar
mi yoksa uluslararasi bir marka
imajini destekleyecek nitelik ve
icerikte tanitim faaliyetleri mi
yuratilmelidir?

Her ikisini de yapmak gerekir.
Global markalari da yerel taktikler ile
desteklemek gerekir. Bunlara karar
vermeden dnce temel stratejilerinizin
ne olduguna bakmak gerekir. Bugtn
kanal cesitliligi var; her kanalda, her
bolgede, her tlkede omnichannel
(butuncul kanal) stratejisi, yani
iletisimden fiyata sisteminizde tek
tiplik saglayabiliyorsaniz; bdyle bir
guicunuz varsa, global marka imajini
destekleyecek calismalar tartismasiz
6nem kazanir. Ama ulke bazli, kanal
bazli multichannel (coklu kanal)
stratejileri sizin icin daha uygunsa bu
takdirde bolgesel, Ulkesel farkliliklari
goze alarak iletisim galismalarini
yurutdr, ama global marka imajini
da desteklemeyi unutmazsiniz.
Sadece satis amagcli ihracat yaptiginiz
Ulkelerde, bolgelerde kanallara
girmek icin global marka imajini
desteklemeden surekliligi olmayan
iletisim calismalari yapilabilirama
bu sizi sadece ihracatgl yapar,
uzun soluklu uluslararasi bir marka
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I¢ piyasa veya
thracatta sarsilmaz
bir basari ve taklit

edilemez rekabet¢i bir
dstinliginiz olmal.
Bu olmadan isin
sirdiirilebilir olmast
cok zor.

yaratmanizi saglamaz.

DUNYADA TICARET
ZORLASIYOR

Grubunuzun 6zellikle
strdurilebilirlik, olast hammadde,
dogal kaynak tedarik ve
yetersizliklerine yonelik faaliyetleri ve
stratejileri hakkinda bilgi alabilir miyiz?

Dunyada genel manada, global
bir yetersizlik s6z konusu degil, su
andaki tedarik zinciri sorunu sadece
fiyatlar yukseltiyor, sanki bu da
tedarikgilerin tercihi... Bugtin hem
salgin sonrasi is yapis sekli degisimi
hem savas nedeniyle dunya tedarigini
surdurebilmek konusunda gergekten
buyUk bir sorun var. Tim dinyada
basta gida ticareti olmak Uzere tum
ticaret engellenircesine zorlasiyor.
Oysa bu engelleme cok tehlikeli.
Herkes her seyi uretmeli ve cesitlilik
olmali. Fiyatlarin yUkselmesi o kadar
sorun degil. Fiyatlar artik tm dtnyada
Ust esikte esitleniyor. Ornegin kagitl
ambalaj fiyatlan bizde %400 artti, ama
dunya ile esitlendi. Gemi navlunlari
once yukseldi sonra dustu ama

tasimacilar yuksek seviyeyi korumak
istiyorlar.

Aslina bakarsaniz dunya emtia
piyasalarinda oligopolistik bir yapi
vardir. Her emtianin (petrol, kagit, gaz,
maden vb.) piyasasi “seven sisters”
diye anilan birkag sirketin domine
ettigi oligopolistik piyasalardir. Bir
araya gelerek ortak akilla piyasayi
kontrol ederler. Mesela, birkag fabrika
ayni anda bakima girerse o sektordeki
talep dusmusse arz da dlsecegi
icin fiyat dusmez, daha dogrusu
dusmesine izin verilmez.
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GIDA INSAN HAYATIDIR

Nasil boyle bir sey olabiliyor?
Cunku Ulkelerin kendi anti-trost
yasalari ya da Avrupa Birligi'nin anti-
trost yasasi var ama globalde sirketleri
kontrol eden bir anti-trost yasasi
yok. Herkes her seyi Uretirse ancak
bu yapilar kirilir. Orta gelirli Ulkeler
katma degerli emtia analizi yapip bu
piyasalara girmeliler ki oligopolistik
yapilari kirsinlar.

Bir global krizde dnce krizi ¢cok iyi
tanimlamak lazimdir. Fiyatlarin inip
cikmasi kriz degildir. Fiyat artar ve mal
bulunamiyorsa gercek sorun baslar.
Ornegin gida bulunmamaya baslarsa
cok ciddi sorun olur, cunkU gida insan
hayatidir.

Gelecegin gida pazari ve
teknolojisi hakkinda 6ne cikan
projeksiyonlariniz nelerdir?

M)

Bizim projeksiyonlarimiz makro
trendlere baglidir. Petrol sirketleri
petrol aramak igin her yeri kazmazlar
ya da her yerde arama yapmazlar.

Cok sayida analiz yapip en fazla

varil petrole ulasacaklari ve arama
maliyetini ¢cikaracaklari yerlerde arama
yaparlar. Biz de bu yluzden tuketici ile
ilgili makro trendlere bakar, zaman
icinde satin alma davranisini en fazla
etkileyecek icgorulere yonelik hazirlik
yapariz. Gelecekte “good for me" yani
‘benim igin iyi olan ne" makro trendine
gore daha cok kisisellestirilmis
sunumlarin éne cikacagi ve satin alma
davranisini etkileyecegi gérultuyor.
Kisisellestirmenin dogrudan satis
vaadiyle insanlara ulasacagini
dusunuyoruz. Hatta bizim ne
yiyecegimiz, ne tluketecegimizi
segmemiz yerine okazyona gore

Fryatlarin inip ¢ikmast kriz degildir. Fiyat artar ve
mal bulunamuyorsa gercek sorun bagslar. Ornegin gida

bulunmamaya baslarsa ¢ok ciddi sorun olur, ¢iinkii
gida insan hayatidur.
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Bugiin hem salgin
sonrast i§ yapis
sekli degisimi hem
de savas nedeniyle
diinya tedarigini
stirdiirebilmek
konusunda gercekten
biiyiik bir sorun var.

Onerilen gida ve tuketim paketleri
olacak.

YAPAY ZEKA ARTIK
‘GERGEK’ OLDU

Mesela“evening chill out” paketi.
Ne demek? Hareketli bir gunun
sonunda nasil insanlar sakinlesmek
icin “chill out” muzik dinliyorlar iste
ayni duyguyu verecek “sakinlestirici”
yiyecek/igecek paketi. Nitekim
simdiden “chill-out” restoranlarin
sayisi artmaya basladi bile. Diger
yandan farkli bicim ve formatlarda
atistirmalik istenecegini d&ngdruyoruz.
Buna "“Yeniden Sekillenme"” makro
trendi deniyor. Salam seklinde biskUvi
ya da sucuk seklinde cikolata neden
olmasin, zaten puro seklinde var.
Hepsini degerlendiriyoruz. Ayrica
endustri 4.0 kapsaminda pazara daha
hizli, daha az maliyetle Urtn surmek
icin yapay zekanin da kullanildigi
teknolojiler artik trend degil gercek
oldu. Buradaki gelismeleri cok
yakindan takip ediyoruz.
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Tanm ¢ikarmasi Konya'dan basladi

istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR) Yonetim Kurulu
Bagkani Kazim Tayci ve Yonetim
Kurulu Uyeleri, tarim ¢cikarmasini
Konyadan baslatti. Bolgesel sektor
ziyaretlerinde ilk olarak Konya
Ereglide gesitli temaslarda bulunan
IHBIR Baskani Tayci ve Yonetim
Kurulu Uyelerine Eregli Belediye
Baskani Huseyin Oprukgcu ve sivil
toplum orgutleri eslik etti. Ereglideki
temaslari sirasinda duinya giindeminin
en 6nemli maddeleri arasinda yer
alan ve Rusya, Ukrayna ve Turkiye
arasinda imzalanan Tahil Koridoru
Anlasmasrini degerlendiren Taycl, bu
anlasmanin Turkiye icin cok stratejik
bir adim oldugunu ve yeni kapilar
acabilecegini sdyledi. Hububat
koridorunun agilmasiyla Turkiye ve
Istanbulun hububat sektérinde cok
o6nemli bir rol Gstlendigini vurgulayan
Taycl, “Dunya bugday pazarina en

buyuk ihracat yapan iki tlke Rusya

ve Ukrayna. Bolgenin hububatini tim
dlnyaya agacak olmanin mutlulugunu
yaslyoruz. Bu is bizim igin ¢ok stratejik
ve ilerde dunya Hububat Pazari
BorsasInin Istanbulda olmasina kadar
gidebilir. Biz, Hububat Borsasinin
Istanbulda olmasi icin elimizden
gelen tim mucadeleyi verecegiz.
Istanbul artik cok dnemli bir pozisyona
geldi. Eger savas uzun sUrerse ve bu
koordinasyonu Istanbul saglayacaksa
dunya hububat rakamlarinin
belirlenecegi yer istanbul olabilir’ dedi.

[HBIR heyetinden bolge ziyaretleri

istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri lhracatgilari
Birligi (IHBIR) yonetimi ve Gyeleri
bolgelere yaptiklar ziyaretlerle
sorunlari yerinde dinlemeye basladi.
Bu kapsamda IHBIR tarafindan gegen
ay Gebze-Tuzla ve Kocaelide faaliyet
gosteren firmalar ziyaret edildi.
Gebze-Tuzla ve Kocaeli bélgesine
yapilan ziyaretlere IHBIR Denetim
Kurulu, Genel Sekreter Yardimcisi ve
[IB Sube Mudurleri katildi. Yapilan
ziyaret ile firmalar dahilde isleme

izin belgesi, URGE, devlet destekleri

Bl

ve egitimler hakkinda bilgilendirildi.
Seker, hammadde tedariki ve farkli
konulardaki sorunlar hakkinda goérus

alisverisinde bulunuldu.

‘Birlikte bliylimeyi hedeﬂlyoruz

Avustralyanin dnde gelen sekerleme
markalarindan Lolliland firmasi ile
19 AJustos tarihinde Birlik binasinda
Alim Heyeti gergeklestirildi. Burada
bir konusma yapan Lolliland
yoneticisi Peter Costelloe, “Lolliland
Avustralyada 1988 yilindan beri
faaliyet gosteren ithalatgi bir firma.
Agirlikli olarak dékme sekerleme
ithalatcisi ve yeniden paketleyicisiyiz.
Bitmis sekerleme urunlerini
Avustralyada yeniden paketleyerek
bUyuk parakende zincirlerine ithal
ediyoruz. Lolliland benim tarafimdan
kurulmus bir aile sirketi. Ben birinci
kusagim, simdi ikinci kusak geliyor.
Yeni tedarikgilerle birlikte buylmeyi
hedefliyoruz, Turkiye'ye de bu
ylzden geldik. 25 yildir Brezilya,

Cin, Avrupa, USA, Banglades

gibi dunyanin cesitli yerlerinden

ithalat yapryoruz ama Turkiye'yi
sekerleme sektorundeki urtin
cesitliliginden 6turu bir firsat olarak
goéruyoruz. Birligin Lolliland igin bu
organizasyonu gerceklestirmesinden
gergekten cok etkilendim. BugUnku
organizasyonda bircok gorisme
gergeklestirdim. Bu etkinlik ve
sonrasinde gerceklestirecegim
fabrika ziyaretleri ile birlikte yeni
isbirlikleri kuracagimiza inanryorum”
diye konustu.
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Sorunlarnn ¢ézinua
icin alt sektorler

calistay1

istanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri
ihracatgilan Birligi (IHBIR), yeni
doénem hedeflerini ve yol haritasini
belirlemek icin alt sektorler
calistay serisine basladl. “Sekerli
Mamuller, Diger Gida Mustahzarlari
ve Baharat Sektorleri” calistayi

ile start verilirken, ikinci galistay
Degirmencilik ile Pastacilik
UrUnleri ve Yagli Tohumlar
Sektorleri ile gergeklestirildi.

Birlik tarafindan gergekteg,tirilen
Uguncu galistay ise “Hububat ve
Bakliyat Sektérleri Calistayr” oldu.
Istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR) Yonetim Kurulu
Baskani Kazim Taycl, “Bir yandan
Ulkemizin, sektérimuzin ve cok
degerli Gyelerimizin ihracatlarina
katki saglarken, diger taraftan
sektérumuizin ve uyelerimizin
yasadiklari sorunlara ¢ozim
aramak oncelikli hedefimizdir' dedi.

D1§ T1caret
Kompleksi'nde

asure gunu etkinligi

istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Inracatgilari
Birligi (IHBIR) Yonetim Kurulu,

tarihi ylzlerce yil dncesine
dayanan, bereket, paylasma, birlik
ve beraberligin simgesi olan ve
sektorun gok kiymetli trtinlerinin
mazisini gunimuze ulastiran
‘Asurenin’ gelenegini yasatmak

icin calismalarina devam ediyor.
IHBIR'in dlUzenledigi organizasyonla
Muharrem ayinin 10. gununde birlik,
beraberlik, bereket ve kardesligin
semboll olan asure, Dis Ticaret
Kompleksi'nde pisirildi.
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istanbul Hububat Bakliyat
Yagli Tohumlar ve
Mamulleri Ihracatgllarl
Birliginin (IHBIR)
Agustos ay1 ihracati, gecen
yilin ayn1 ayina oranla
yuzde 35.64 artis ile 247.1
milyon dolara ¢ikarken,
hububat sektérinin
Turkiye geneli Agustos
ay1 ihracati ise, gecen yilin
ayni ayina oranla yltizde
28.11 artigla 999.3 milyon
dolar olarak gerceklesti.
Agustos ayinda,

sektorun en ¢ok ihracat
gerceklestirdigi ilk Gi¢
ulke sirastyla Irak, ABD ve
Suriye olurken, IHBIR'in
agustos ayinda en ¢cok
ihracat gerceklestirdigi
ilk ¢ ulke ise sirasiyla
ABD, Irak ve Israil oldu.
2021 yilinda ilk aylarda
yasanan dusus grafiginin
yerini, besinci ayin
ardindan ¢ikis ivmesine
biraktigini séyleyen
IHBIR Yoénetim Kurulu
Baskan1 Kazim Tayc,
diger sektorlere kiyasla
pandemi dénemini iyi
gecirdiklerini soyledi.
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Hububat
ve bakliyat
ihracati
agustosta
1 milyar
dolara

dayandi

TURKIYEnin 2022 yili Agustos
ayl ihracati, gegen yilin ayni ayina
gore yuzde 13.2 artisla 21.3 milyar
dolara ulasarak en yuksek Agustos
ayl ihracati oldu. Dis ticaret hacmi
ise, yuzde 28.4 artisla 53 milyar 959
milyon dolara ulasti. 2022 yili Ocak-
Agustos doneminde gegen yilin
ayni dénemine goére; ihracat, ylzde
18.3 oraninda artarak 165 milyar 672
milyon dolara yUkseldi. Istanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri lhracatgilar Birligi de
(IHBIR) Agustos ay! ihracat rakamlarini
acikladi. Turkiye'nin hububat ve
bakllyat ihracatinda artis serisi strdd.
Buna gére, IHBIRIn Agustos ayi
ihracati gecen yilin ayni ayina oranla
yuzde 35.64 artis ile 247.1 milyon
dolara ¢iktl. Hububat Sektérinun
Turkiye geneli Agustos ayi ihracati
ise, gecen yilin ayni ayina oranla
yuzde 28.11 artisla 999.3 milyon dolara
ulasirken, sektérun Turkiye geneli
Ocak- Agustos donemi ihracati, gegen
yilin ayni dénemine oranla yuzde
30.25 artisla 7.2 milyar dolar olarak

gerceklesti.

IHRACATTA ABD ZIRVEDE

Agustos ayinda, hububat
sektérunun en cok ihracat
gergeklestirdigi ilk ug Ulke sirasiyla
Irak, ABD ve Suriye olurken, IHBIR'In
Agustos ayinda en ¢ok ihracat
gergeklestirdigi ilk U Ulke ise sirasiyla
ABD, Irak ve Israil oldu. IHBIR; Agustos
ayinda gegen yilin ayni ayina gére
ABDYe; yuzde 32.51 artisla 27.8
milyon dolar, Iraka; yluzde 85.81 artisla
26.8 milyon dolar, israile ise ylzde
97.06 artisla 9.8 milyon dolar ihracat
gerceklestirdi. Yillk bazda, iIHBIR'In en
cok ihracat gerceklestirdigi ilk Ug Ulke
312.2 milyon dolarla ABD ilk sirada
yer alirken, ikinci sirada 216.5 milyon
dolarla Irak, Uguncu sirada ise 111.9
milyon dolarla Almanya yer aldi.

iHBIRDE EN FAZLA
IHRACAT SEKER VE SEKER

MAMULLERINDE

~ Mal gruplari olarak bakildiginda,
IHBIRde en fazla ihracat; 60.7

milyon dolarla seker ve seker
mamullerinde gerceklesirken, diger
gida mustahzarlari 55.4 milyon dolarla
ikinci sirada, 44.1 milyon dolarla
pastacilik urtnleri tglincu sirada yer
aldi. Turkiye geneli hububat sektéru
Ocak-Temmuz dénemi ihracatinda
ise, Irak 2 milyar 179 milyon dolarla ilk
sirada yer aldl. Irak'i 684.2 milyon dolar
ihracatla ABD ve 568.8 milyon dolarla
Suriye izledi.

PASTACILIK URUNLERI

iLK SIRADA

Agustosta, Turkiye hububat
sektoérunun en fazla ihracat yaptig
artin grubu gegen yilin ayni ayina
gore yuzde 1759 artis 2 milyar 474
milyon dolarla pastacilik Grtnleri oldu.
Bitkisel yag ihracati 1.91 milyar dolar,
degirmencilik Grunlerinin ihracati
da 1.87 milyar dolar oldu. AB Uyesi
Ulkelere yapilan ihracat ise, 2022 yili
Agustos ayinda Hububat Sektoru
genelinde 66.2 milyon dolar olurken;
2022 yiinin ikk 8 ayinda ayni tUlke
grubuna yapilan ihracat ise 1 milyar 4
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milyon dolar olarak gergeklesti.

2021 yilinda ilk aylarda yasanan
dusUs grafiginin yerini besinci ayin
ardindan ¢ikis ivmesine biraktigini
sdyleyen Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
ihracatcilar Birligi (IHBIR) Yénetim
Kurulu Baskani Kazim Tayci, diger
sektorlere kiyasla pandemi donemini
iyi gegirdiklerini sozlerine ekledi.
Turkiyenin avantajli bir pozisyona sahip
oldugunu belirten Kazim Taycl, “Navlun
Ucretleri ve sureleri arttigi igin cevre
Ulkeler ihtiyac duydugu urunleri en
yakin nerede tedarik edebilecegdine
baktiginda, is glicintn ucuz olmasi
ve hizli olmasi sebebiyle Turkiye'ye
cok ciddi manada ilgi ve alaka arttl.
Cumhuriyet tarihinden bu yana
ihracatta, bir yilda yakalanan en buytk
ivmeydi. Bu yUkselisin sebebi, pandemi
doénemindeki konjonkturel rizgari
arkamiza almamizdir. Kalici olarak
yukselise devam etmeliyiz.”" dedi. Taycr,
IHBIR olarak bu yili, bir dnceki yila
gore yuzde 30 buylme elde ederek,
13 milyar dolarlik ihracatla kapatma
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hedefinde olduklarini sdyledi.

TURKIYE UZAK DOGU'NUN
ALTERNATIFi OLDU

Dunyanin tedarikte agirikli olarak
Turkiyei tercih ettigini belirten
Taycl, “Bunun nedenlerinden navlun
fiyatlarinin artmasi ve Cinden gelen
bir konteyner 30-35 gtinde gelirken
simdi 50 gunde gelmesi. Turkiye,
Uzak Dogunun alternatifi oldu. Gida
sektortnde 6zellikle hububat bakliyat
ve yagli tohumlarda yuksek ithalatgi
olmamiz tamamen ihracata yénelik. ithal
etmekte oldugumuz gida Urtnlerinin
cok buyuk bir bolumu ihrag etmek igin
kullaniliyor. Katma deger yaratiyoruz
orada. Kamuoyunda tarim ulkesi
olmadigimiz algisi var. Bu dogru degil.

Tarmla ilgili cok fazla tesvik kalemi
var. Bununla birlikte cok fazla blrokrasi
var. Otoriteye bu tesvikleri tek tesvik
catisi altinda toplayip sadelestirilmesini
istiyoruz. Bu sekilde suistimallerin de
onune gegilir. Bu sekilde tesvik direkt
Ureticinin cebine gider. Ciftciyi daha
fazla verimlilige itecek." dedi.
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‘Avustralya’da cok ciddi

firsatlar var’

Turkiye, “Ihracatta
Pazarlar1 Genigletme
Stratejisi” cercevesinde
Avustralya’da diizenlenen
Fine Food 2022’ye 10
firma ve iki ihracatgi
birligi ile katild1.
Turkiyenin Avustralya
pazarinda ozellikle

unlu, sekerli ve kakaolu
mamuller grubu ile
buylk sansinin oldugunu
sdyleyen Istanbul
Hububat Bakliyat Yagh
Tohumlar ve Mamulleri
Thracatgilar Birligi
(IHBIR) Yénetim Kurulu
Baskan1 Kazim Tayc,
pandemiden sonraki
degisim ile birlikte
Turkiyenin elde ettigi bu
avantaji kullanacaklarinmi
soyledi. Tayci, “Bu
pazarda islenmis tarim
urutnleri ile birlikte
ozellikle unlu, sekerli

ve kakaolu mamuller
grubunun ciddi anlamda
sansinin oldugunu
goruyoruz” dedi.

TICARET Bakanlgrnin agciklamis
oldugu “Uzak Pazarlar Stratejisi”
kapsaminda Turk firmalar,
Avustralyada dlzenlenen gida fuari
Fine Fooda ¢ikarma yapti. Istanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri lhracatgilar Birligi
(IHBIR) olarak Bakanligin cizdigi
stratejiye Avustralyadan basladiklarini
kaydeden IHBIR Yonetim Kurulu
Baskani Kazim Taycl, 6nUmuzdeki
ddénem yapilacak GUney Amerika
seyahatlerinin ardindan Uzak Dogu ve
Guney Afrika'ya acilacaklarini belirtti.

ONEMLI FIRSATLAR VAR

Turkiye'nin Avustralyada 10 firma
ve iki ihracatgi birligi ile yer aldigini
kaydeden Taycl, “Bu fuara onemli
ticaret yapabilecegimize inandigimiz
icin katildik. Fuarin ardindan ciddi
baglantilar kurabilecegimize
inantyoruz. Bu pazarda islenmis tarm
Urunleri ile birlikte ézellikle unlu,
sekerli ve kakaolu mamuller grubunun
ciddi anlamda sansinin oldugunu
goruyoruz. Avustralya'ya lokum
Urunleri, sekerleme, cikolata gesitleri,
kek ve kismi biskUviler alaninda
ihracatimiz olsa da yeterli miktarlarda
degil. Marketlerde yapmis oldugumuz
incelemelere gére ambalajlarda
ve tasarimlarda degisim gerekiyor.
Bunlari yaptiktan sonra pazara daha
rahat girebiliriz" dedi.

Avustralyadaki buyUk zincirlerin
ayni zamanda direkt ithalatci
olduguna dikkat ceken Tayci, “‘Bu
zincirlerle bizim direkt temasa

w—-

gecmemiz veya zincir marketlerde
dagitim organizasyonu olan
ithalatgilarla anlasmamiz gerekiyor.
Baslangic asamasinda burada bir
depo planlamak, uzak ve yonetimin
zor olmasindan dolayi sikintili gérinse
de dogru bir distributér ve marketle
bu is ¢ozulebilir. Burada lojistik pahali
oldugu igin Avustralya'ya undan
ziyade, unlu mamuller gibi katma
degerli Grin géondermemiz lazim.
Avustralya genel olarak 6n yargisiz
ve Turklere karsi sempatisi var.
Ayrica buradaki Turk 6grenciler de
Turk firmalari icin &nemli bir anahtar
olabilir" ifadelerini kullandi.

KAPASITE DOLULUGUNDAN
TALEBE CEVAP VEREMIYORUZ

Pandemiden sonraki degisimin
Tarkiye'ye dnemli bir avantaj
getirdigine ve Cin ile ABD arasindaki
ticaret savasinin da Turkiye'ye
yarayabilecegine isaret eden Taycl,
su ifadeleri kullandi: “Pandemiden
sonra Ozellikle gidada Turkiye'ye
ilginin artmasindaki en dnemli sebep,
hareketliligi ve esnekligi. Avrupali
bir Ureticiye gok kuicUk degisikligi
yaptirmaniz neredeyse imkansiz.
Bizim buradaki Turk sanayicisi ise
her turl talebe cevap verebiliyor.
Bunun yaninda Amerika Cinden
olusan boslugu doldurmak igin ciddi
bir arayis igerisinde ve Turkiyeden
cok fazla talepleri var. IHBIR 6zelinde
baktigimizda ihracatta son 2 yildir
birinci sirayl Amerika aliyor. Benzer
sekilde Rusyadan da ciddi bir talep
var. Dunya ile en énemli resmi
baglantilari Turkiye. Su andaki talebe

cevap verebilmis olsak gectigimiz
yilin 4-5 kati ihracat yapabiliriz. Ancak,
sektoérdeki kapasite doluluk oranimiz
yuUzde 90'In Uzerine ¢iktl. Bu nedenle
her talebe cevap veremiyoruz.

IHRACAT AZALMAZ AMA FINANS

DESTEGINE iHTIYAG VAR
Gida sektdrt cok yogun bir

sekilde calissa da ciddi anlamda
finans destegine ihtiyaci oldugunu
vurgulayan Taycl, bircok firmanin
bankalardan kredi alamama
sikintisi ile karsi karstya oldugunu
belirtti. IHBIR 6zelinde ihracatta
bir yavaslama beklemediklerini
kaydeden Taycl, Turkiyede islenmis
tarim Urunlerini ihrag edebilmek
igin ihtiyac duyulan hammaddeyi
Turkiyede varsa Turkiyeden
aldiklarini yoksa da yurt disindan ithal
ettiklerini kaydetti. Tayci, “Biz ithal
ettigimiz bugdayi yurt icindeki sanayi
tesislerinde isleyerek katma degeri
yUksek bir artin haline getirip ihrag
ediyoruz. Irak ve Orta Dogunun tum
yag ihtiyacini karsiliyoruz. Makarna
sanayisinde katma degerimiz dusuk
ama her gegen giin 6nemli mesafeler
allyoruz. Ornegin; lojistigin bozuldugu
boyle bir dobnemde makarna
sanayicilerimiz gemiler alarak Guney
Amerikaya mal yuklemeye bagsladilar’
diye konustu.

Sektorun bu yili yuzde 30 artis
ve 13 milyar dolarlik ihracatla
bitirecegini tahmin ettiklerini sdyleyen
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FOOD&HOTEL ASIA 22. KEZ
KAPILARINI ACTI

Genel gida sektoriinde Asyahnin
en buyuk gida fuarlari arasinda
yer alan Food & Hotel Asia 2022
Uluslararasi Gida ve igecek Fuari
kapilarini 22. kez actl. Turkiye Milli
Katilim Organizasyonu kapsaminda
IHBIR de fuara info Stant ile
katiim sagladi. Fuarin ilk gunt
T.C. Singapur Buyukelgisi Sayin
M. Burcin GONENLI ve Singapur
Ticaret Musavirleri; Sayin Muge
DAGLI DURUKAN ile Sayin Mihriban
Esin ARSLAN, IHBIR standini ziyaret
ederek burada, iHBIR Ydnetim
Kurulu Baskan Yardimcisi Semsettin
MEMIS ile gorusme gergeklestirdi.
Birlikte firma ziyaretleri yapan
heyet, firmalarin taleplerini dinledi.

FHA 2022'nin, Asya Pasifik
bolgesindeki en iyi ticaret
fuarlarindan biri oldugunun altini
gizen IHBIR Yoénetim Kurulu Baskan
Yardimcisi Semsettin Memis;
ozellikle un, aygicek-zeytin yagi,
cikolata ve sekerleme gruplari
icin iyi firsat barindiran bir pazar
olugunu belirtti.

“‘UN PAZARINI GERI
KAZANABILIRiZ'

Memis, un firmalarinin 2014
yilina kadar burada pazar payinin

Taycl, IHBIRIn payinin ise ylizde 30
seviyesinde oldugunu vurguladi.

AVUSTRALYA 8.7 MILYAR

DOLARLIK ITHALAT YAPIYOR

Avustralya gecen yil dunyadan
hububat, bakliyat ve yagli tohumlar
grubunda 8,7 milyar dolarlik ithalat
yaparken, Turkiyenin bu Ulkeye
ihracati 41 milyon dolarda kald.
Avustralya gida kategorisi icerisinde
Turkiyeden en fazla findik, kuru tzum
ve kuru kayisi ithal ederken; hububat,
bakliyat ve yagl tohumlar grubunda
en ok ithal ettigi trtin gruplar

cok buyuk oldugunu fakat o
pazarin Hindistana kaptirildigini
soyledi. Hindistan hukumetinin

un ihracatini yasaklamasindan
dolayi tekrar Turkiye pazarina
doénduklerini belirten Memis,

‘Bu glizel gelismeyi tim un
firmalarimizin degerlendirmesini ve
bu pazari bir daha kaybetmemek
icin tim aksiyonlarin alinmasini arzu
ediyoruz." dedi.

Singapur pazarinin sadece
Singapurla sinirli olmadigini
soyleyen Semsettin Memis, “Cok
onemli bir re-export limani ve
Endonezya, Malezya, Vietnam,
Tayland, Filipinler, Myanmar gibi
cevre Ulkelerde de cok etkili
oldugunu gorduk, Singapur
firmalarinin buralara hakim
oldugunu gozlemledik.

O ytzden Singapura ayrica nem
verilmeli. Ozellikle Asya Pasifik'te
pazari zayif olan firmalarimiz
Singapur'u bir HUB olarak
kullanarak diger pazarlara
erisebilirler” degerlendirmesinde
bulundu. Fuar kapsaminda
ihracatgilar Urunlerini 4 glin boyunca
basta Singapur olmak lzere gevre
Ulkelerdeki alicilarin begenisine
sundular.

bitkisel yaglar ve yagli tohumlar, seker
ve seker mamulleri ve diger gida
muUstahzarlari olarak siraland.

Avustralyanin dunyadan bakliyat
ithalatinda Turkiye sekizinci sirada
yer alirken, ABD ve Kanada toplam
ithalatin yuzde 65'ini karsiladilar.
Tarkiye, Avustralyanin bitkisel yaglar
ve yagli tohumlar ithalatinda ise
11'inci sirada yer aldi. Avustralya bu
kategoride en fazla ithalati Malezya
ve Cinden yapti. Avustralyanin
hububat ithalati siralamasinda Turkiye
15'inci sirada yer bulurken, pazardan
ylzde 0,56'lik bir pay aldl.
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ENDONEZYA ve
Malezya arasinda
bulunan bir ada devleti
olan Singapurun
kendisine ait 63
adacikla birlikte
yuzolcimu 724
kilometrekare
civarindadir.
Uzunlugu yaklagik

43 kilometre ve eni
22.5 km olan ulke,
ekvatorun yaklagsik

130 km kuzeyinde
bulunuyor. Malakka
Bogazi’nin hemen
agzinda yer alan tlke,
bulundugu konum ile
Guney Dogu Asya’daki
en 6nemli ticaret ve
finans merkezlerinden
biri sayiliyor.
Singapur bolgesel
konumu ve yuksek
gelir nedeniyle
ihracatcilarin da ilgi
gosterdigi pazarlar
arasinda yer aliyor.
Iste Singapur ile ilgili
ihracatcgilarin bilmesi
gerekenler:

aaadaadusssadTnas

Konusulan baslica dil
Ingilizce

Yerlesik nUfusun etnik orijini
incelendiginde yuzde 74'Gnun Cinli,
ylUzde 13'Unun Malay, yuzde 9'unun
Hintli oldugu Singapurda geriye
kalan ylzde 4 ise diger azinliklardan
olusuyor. Konusulan baglica diller
Ingilizce, Mandarin ve Malaycadir.
Ayrica Tamil dili de Hintli ntfus
nedeni ile yaygindir. Singapur'un
yillk dogum orani yuzde 1den
dusuktar. NGfusun yaklasik ylzde 15'i
65 yasin Uzerinde, bu oranin 2030
yilina kadar %25'e gikmasi bekleniyor.
Dogal kaynaklar bakimindan sinirli
kaynaklara sahip olan Singapur,
enerji ihtiyaglarini disa bagiml
sekilde karsiliyor.

Singapur gida pazarinda
ne gibi firsatlar var

@ istikrarli ve ylksek blyime
gosteren Singapur perakende,
gida isleme ve HRI sektorlerinde,
cesitli ithal gida Urtnlerinde ve
bilesenlerinde buyuk élcude
bagimulliga sahip.

® TUketicilerin yuksek gelir
duzeyine sahip olmasi hem ithal hem
premium kategorideki Urtnlere talep
gostermesinde etkili.

@ Kuresel trendlere hizli uyum
saglayan bir pazar.

@ Ozellikle bati (ABD ve Avrupa)
orijinli olan ithal rtnlere yénelik
pozitif ttketici tutum ve algisi var.
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Singapur gida pazari igin
baslica zorluklar

@ YUksek rekabetci pazar ortami
ve fiyat hassasiyetine sahip tuketici
profiline sahip.

@ Basta Cin olmak tUzere Uzakdogu
ve Guneydogu Asya Ulkeleri gibi
bolgesel tedarikgilerin pazar payinda
artis yasaniyor.

® Pazarda markalasma sUreci
zaman ile belirli dUzeyde performans
ve analize ihtiyac duyuyor.

Stratejik hedef yiizde 30

5.7 milyon nufuslu bir sehir devleti
olan Singapur, zengin, gelismis ve
yuksek duzeyde kentlesmis olmakla
dikkat cekiyor. Singapur, 2020 yili
arastirma ve istatistiklerine gore
kUresel ticaret merkezlerinde zirvede
yer alan bir Ulke olarak tanimlaniyor
ve kuresel baglamda bir ekonomik
merkez olarak konumlaniyor. Glncel
olarak kUresel pandemi sonrasi
Ozellikle imalat ve hizmet sektorlerinin
blyumeyi yénlendirmesiyle Ulke
ekonomisi toparlanma yasliyor.
Seyahat, turizm ve ilgili sektorler
pandemi sirasinda en ¢ok etkilenen
sektorler oldu. Pandemi ayrica Ulkenin
2030'da yude 30 olarak tanimlanan
stratejik hedefine yénelik faaliyetlerine
hiz ve 6nem kazandirdi. Bu politika
ve stratejinin amaci 2030 yilina kadar
Ulkenin beslenme ihtiyacinin en az
yUzde 30'unun yerel olarak Uretilmesi.
Guncel kosullarda bu duzey yaklasik
yuUzde 10. Subat 2021'de Singapur,
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tarim-gida sektértinde teknolojik
gelismeleri hizlandirmak amaciyla
Tarim-Gida Kimesi Donusum
Fonu'nun olusturulmasina yoénelik 45.2
milyon dolar butce ayirdi.

Kota ve tarife yok

Ulke, genel olarak basitlestirilmis
ticari dlzenleme ve vergilendirme
sistemlerine sahip. Gelismis altyapisi,
yenilik odakli isletmeleri ile acik
bir ticaret sistemi stGrdurGlayor.
Singapur'un mevcut gida yasa,
politika ve uygulamalari, gavenli
gida ve tarm tranlerinin istikrarl
bir sekilde dis tedarikini saglamaya
odakland. Singapur, ithal edilen gida
ve tarim Urunlerinin coguna (tutun ve
alkollu icecekler harig) kota ve tarife
uygulamiyor. Yakin zamanda, su anda
yuzde 7 olan Mal ve Hizmet Vergisinin
2022'de yuzde 9a gikarilacag!
aciklandi. Singapur'un 2021deki gida
ve tarimsal Urtinler ithalati 17.2 milyar
ABD dolarina ulasti.
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Serbest ticaret
anlagmasi var

Singapur, aralarinda Turkiye,
Avustralya, Japonya, Yeni Zelanda
ve Amerika Birlesik Devletleri olan
cesitli Ulkeler ile serbest ticaret
anlasmalari imzalamistir. Ayrica Kérfez
Ulkeleri, Kanada, Sili, Cin, Hindistan,
Guney Kore, Urdun ve Sri Lanka
ile serbest ticaret anlasmalarinin
imzalanmasina yénelik mtzakereler
devam etmektedir. Yakin zamanda
Avrupa Birligi ile bir serbest ticaret
anlasmasi da imzalanmistir. Singapur,
2019 yilinda, dtinya GSYIH'sinin ylzde
30'unu kapsayan Bolgesel Kapsamli
Ekonomik Ortaklik (RCEP) anlasmasini
imzalamistir. Ayrica bu Ulke Trans-
Pasifik Ortakligr icin Kapsamli ve
Asamali Anlasmanin (CPTPP) bir
Uyesidir.

ihracat perspektifinden
avantajlar
® Singapur'un tim gida

gereksinimleri icin ithalat bagimuugi
oldukga yuksektir.

® Singapur'un dinya genelinin
Uzerindeki harcanabilir gelirleri ve sik
seyahat eden, yUksek egitimli ntfus
yapisi ithal ve premium urunlere olan
talebi artirmaktadir.

@ Yuksek kaliteli premium, saglikli
ve dogal urtnlerin tercihi (piyasa nis
olmasina ragmen) yuksektir. Daha
yuksek harcama guclne sahip olan Y
kusagi, ithal gida trlnlerini satin alma
egilimindedir.

® Singapura yerlesmis olan
ve aralarinda yuksek gelirli beyaz
yakali calisanlarin da bulundugu cok
sayida gogmen birey, batili yasam
tarzi ve gida tuketim aliskanliklarini
surdurmenin yani sira bati tarzi
restoranlarin ve fast-food zincirlerinin
cogalmasina neden olmaktadir.

® Tuketiciler genellikle bati
Ulkelerin (Avrupa ve ABD basta olmak
Uzere) markalarini yuksek kaliteli
gida ve icecek Urunlerinin gostergesi
olarak algilarlar.
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@ Fikri mulkiyet sahibi trtnler ile
cografi isaretli olanlara karsi yuksek
koruma bulunmaktadir.

@ Standartlar yuksek olmakla
birlikte, pazara erisim gereksinimleri
genellikle bolgedeki diger birgcok
Ulkeye gore daha az yorucu ve daha
yuksek verimliliktedir.

@® Singapur, 2030 yilina kadar
dunyanin dérduncu en buyuk
ekonomik blogu olmasi éngdrulen
bir grup olan ASEANda en
buyuk ticari potansiyele sahip
ulkelerdendir.

® Singapur, Guneydogu Asya icin
onemli bir bélgesel merkezdir. Bu
nedenle bazi Urunler icin daha genis
bir boélgeye ihracat yapmak igin bir
‘hub” olanagi sunabilmektedir.

® Singapur Guneydogu Asya
bélgesinde yuksek SPS (Sanitary
and phytosanitary) standartlari
ile taninmakta ve bu durum diger
Ulkeler nezdinde de potansiyel
bir hub pozisyonunu daha da
guglendirmektedir.

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATCILARI BiRLiGI

lhracat Perspektifinden

Zorluklar

® Singapurdaki oldukca
yuksek olan kiralama, personel ve
operasyonel maliyetler, promosyon,
tanitim ve pazarlama faaliyetlerini
daha zorlu hale getirmektedir.

@ Singapur pazarindaki rekabet
son yillarda daha da yogunlagmustir.
Ornegin basta Fransa olmak Uzere
Avrupali bazi ulkelerin pazar payi
artis gostermistir.

® Ozellikle lojistik maliyetler,
ithal Urtinlerin diger bolgesel
tedarikgilere gore fiyat rekabetlerini
olumsuz etkileyebilmektedir.

® Son kullanicilar, Turk Granlerinin
kalite ve maliyet avantajlari ile
cesitliligi hakkinda yeterli bilgi ve
farkindaliga sahip degildir.
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® Turk ihracatcilarin; Singapurlu
ithalatcilar, perakendeciler ve genel
tUketicilerin talep ve beklentilerini
analiz etme, pazara uyan daha
kucuk ambalajli ve dusuk fiyatli Grin
taleplerini karsilama ve pazarlama
faaliyetleri ile markalasma
calismalarina yetersiz katilim
saglamalari s6z konusudur.

® Goreceli olarak kucuk
nufus pazar potansiyeli icin bir
dezavantajdir.

® Cok kulturlu nufus, sosyo-
ekonomik tlketici grup sayisini
artirmaktadir.

® Yaklasik 40 gunluk tasima ve
nakliye suresi, maliyet ve Urln raf
omru icin dikkate alinmalidir.

® Hukumet, bebek mamasi ve
alkol tuketimi gibi bazi Grunlerin

pazarlanmasi ve tanitimina yonelik
kisittamalar getirmistir.

® TUm Urun kategorilerinde,
ozellikle cografi olarak daha yakin
ASEAN komsulari, Avustralya, Yeni
Zelanda ve ABD onemli rakiplerdir.

@® Singapur i¢ hukukunda cografi
isaretlere kalici olarak itiraz etme
imkani mevcuttur. Ayrica cografi
isaretler on yillik bir stre igin
korunur.

@ Yerli tarim sektoru kiguk
olmakla birlikte, yerli gida sanayisi
dikkat cekici olup bazi kategorilerde
rekabet gucune sahiptir.

@® Singapur'un 30'da %30
stratejisi, ithal mallara olan talebi
etkilemekte, 2030 yilina kadar
%30 yerli gida Uretimine ulasilmasi
hedeflenmektedir.




lhracatgilara

bazi ipuglar

Singapura giriste ve markalasma
calismalarinda &zellikle asagidaki
alanlarda pazar arastirmasi
yapilmasinda yarar bulunuyor.

@ |hracat belgeleri ve Urunlere
yonelik yerel yasa ve yonetmelikler

® Singapurlu tuketicilerin
cesitliligi (etnik, inang, gelir seviyesi)
g6z 6nunde bulundurularak Urtin
uyumlulugu degerlendirmesi

@ Pazardaki muUsterilerin sosyo-
ekonomik faktorlere bagli olan tercih
ve hassasiyetleri ile bu faktorlerin
yonlendirdigi talepler

@ Potansiyel rakip yabanci
tedarikgilerle karsilastirildiginda
Urunlerin avantaj ve dezavantajlari

@ Pazar segmentleri

@® Urln ve Urun gruplari esasli fiyat
odakli rekabet glict degerlendirmesi

@ Boyut ve kalite agisindan
ambalajlama

® Markalasma destegdi ve bilinirlik/
taninirlik icin gerekli ve etkin iletisim
kanallarinin belirlenmesi

® Benzer UrUnler icin pazar

istatistikleri, ithalat egilimleri ve
projeksiyonlar

Tiketiciler e-ticareti
benimsedi

Singapurlularin varlikl, sik seyahat
eden ve nispeten yuksek harcanabilir
gelir seviyelerine sahip bireyler/
tuketiciler olmasl, Singapurun ytksek
kaliteli gida ve icecek Urunlerine
olan talebini artiryor. COVID-19 ile
ilgili seyahat kisitlamalari nedeniyle,
Singapurlular yerel konaklamalara
ve disarida yemek yemeye yénelmis
durumda. Ulkede Deliveroo,
GrabFood ve Food Panda gibi
Uguncu taraf gida dagitim hizmetleri
oldukgca populer. Geleneksel
saticilar dahi ugUncu taraf dagitim
platformlarindaki varliklarini genisletti.
Tuketiciler, Shopee ve Lazadadaki
Uguncu taraf platformlar araciligiyla
perakende alisveris ihtiyaclarini
karsilamak icin e-ticareti benimserken,
salgin perakendede dijitallesmeyi
hizlandirdi. Ortak marka ve/veya
marka is birlikleri ile Facebook gibi
cevrimici sosyal aglarda luks markali
deri cantalar da dahil olmak Uzere
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cok gesitli gida Grtnleri sunan ‘canli
alisveris merkezlerinde' artis var.

Sagukl gidalara

yoneldiler

Saglik ve zindelik trendleri,
pandemi déneminin basindan bu
yana kazandigl ivmeyi strduruyor.
TUketiciler, dusuk kalorili ve sekerli
icecekler, sekerlemeler ve st
urunleri gibi daha saglikli gida
seceneklerine hizla ydnelmekte, bu
konuda arayislarini sturdurmektedir.
Organik ve ambalajli gida ve icecek
talepleri, geleneksel gida urtnlerine
gore cok daha yuksek fiyatlara sahip
olduklari igin nis olmaya devam
ediyor. Singapur Saglik Bakanligrnin
ambalajli ve seker ilaveli iceceklerin
bazi turlerini kisitlayan cesitli dnlemler
almak Uzere hazirliklar bulunuyor.
Bu dlzenlemelerin 2022'nin sonunda
yururlige girmesi ve ilgili gida
drtnlerinin satisi tzerinde belirli
duzeyde olumsuz etkileri beklenmiyor.

Yemekte pratik ¢o6ziim

ilgi gorityor

Yogun calisma hayati nedeniyle
yemek hazirlamakta zaman sikintisi

ceken Singapurlular yemek hazirlama
konusunda kisa surede uygulanacak
pratik gozum arayisinda olduklari

icin tarife 6zel pisirme soslari ve
yemek hazirlama surelerini kisaltan
kuru soslar, tuketime hazir Asya
yemekleri ve gorbalari, uzun raf
omrune sahip, dayanikli, sogutulmus
veya dondurulmus gida Urtnlerinin
populerlikleri artiyor.

Yenilikgi gidalar pazan
biiyiiyor

Bitkisel urtnler ve yenilikgi
gidalarin pazari blyumeye devam
ediyor. Ornegin “etsiz" et ve deniz
Uruinleri veya bitkisel etler, market ve
e-ticaret platformlarinda yer almaya
basladl. Hazir yemek ve restoran
sektoéru de dahil olmak tzere
populerlik kazaniyor. Bunlar arasinda
yerel ve geleneksel bazi gidalarin
(6rnegin Dim Sum) bitkisel proteinler
ile hazirlanmislari da bulunuyor. Bu
yeni gidalar vegan tuketiciler gibi
gunluk diyetlerinde daha saglikli
secenekler arayanlara hitap ediyor.
Pandemi ve kisitlamalar nedeniyle
Uretim tesislerinin kapanmasi ve
is gucu sikintisi da dahil olmak
Uzere kUresel markalar igin lojistik

aksaklik ve problemler, tedarik
zincirini buyUk olgude etkiledi.
Ayrica yuksek hammadde ve
enerji maliyetlerinin yani sira liman
tikanikliklari ve nakliye kapasitesinin
yetersizligi, maliyetleri artirmakta ve
sevkiyatlarda gecikmelere neden
oluyor.

Singapur pazarina
girmek isteyenler igin
yol haritasi

Ulkemiz gida ve tarim Grtnleri
ihracatgilari, Singapur pazarina
girmeyi planlarken asagidakileri
dikkate almalidir:

@ Singapur pazarina giris icin
Singapur gida yasalari, paketleme ve
etiketleme gereklilikleri ve ithalatgl
kriterleri analiz edilmelidir.

® Singapur yasal mevzuat, kosullar
ve guncellemeleri icin ayrintili bilgi
icin Ticaret Ataselikleri ile SFA ve
ACRA duyuru ve web sayfalarinin
takip edilmesi ve incelenmesi onerilir.

® Ulkemiz uruinlerinin fiyat rekabet
guicu, Singapurda bulunan benzer
ardnlerle karsilastinlmalidir.

@ |HBIR ve IIB tarafindan
sunulan kaynaklardan yararlanarak
bolgesel ticaret fuarlarina ve ticaret

misyonlarina katilim saglanmaldir.

@ Blyuk perakendecileri,
otelleri, restoranlari ve isletmeleri
hedefleyerek yerel ithalatcilarla
baglantilar gelistirilmelidir. Yukarida
da vurgulandigi gibi, tlkemiz
ihracatcilarina yerel distributor
atamalar tavsiye edlilir.

@ Ithalatcilarla baglantilar
kurduktan sonra, drun(ler)
iniz ve tedarik zinciriniz
ozellikleri konusunda paydaslar,
mumkunse sahsen, egitilmeli ve
bilgilendirilmelidir.

@ Yerel ithalatcilarla anlasmalar
yaptiktan sonra son kullanicilara
yonelik farkl aglar kullanilarak
urun tanitimlar yapilabilir. Bu tur
pazarlama etkinlikleri, 6zellikle
festivaller ve yogun sezonlarda (Cin
Yeni Yili, Noel vb.) etkili ve sonug alici
olmaktadir.

@ Son kullanicilara teknik yardim
(6rnegin; tasima teknikleri, sef
egitimleri, Grun formulasyonu ve
uygulamasi) saglanabilir.

® TUm sertifikalarin ve ithalat
izinlerinin gecerli ve guncel
oldugundan emin olmak igin yerel
ithalatcilarla guglu iletisim kanallari
olusturulmalidr.




“FOOD IS HUMANLIFE” (.3

. ) . . L of pladis
Today we face a really : Fluctuation of prices isn't a crisis.
serious problem with the The real problem starts when
sustainability of global supply : the prices go up and goods are
chain due to the changes of : scarce. For instance, it's a very serious
ways of working after the : problem if a scarcity occurs in food,
pandemics, and the war. i because food means human life.
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“MY DREAM
IS TO CREATE

& .ASOUTH
\ - MODEL”

% -Kazi_m Tayci, the.Chairman
- of the Board of Istanbul
- Cereals Pulses Oil Seeds

and Products Exporters

Association (IHBIR) told

us about their goals and

projects for the new term.

_ _. President Tayci said, “I
. dream of creating a South
Kazim Tyl ' Korean model in IHBIR. A
of i model for a country that
grows through production

and exports with a high

added value, exporting

90 percent of everything

produced in the country.”
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Cereals Pulses Oil Seeds
and Products Exporters'
Association (IHBIR)
Chairman of the Board
Kazim Tayci

Prized members of our family of
exporters,

The abnormal period we had to
experience due to the epidemic
of Covid-19 showed us once again
how important the agriculture
industry is for the entire mankind
and also for our nation. Considering
all the difficulties many nations
are facing with their food supplies,
our geographical advantages and
manufacturing power gave Turkey a
great edge, enabling us to overcome
this period with no serious loss. Our
success as a nation also helped with
opening new doors in exporting.

The changes in the supply chains
and logistic flow after the epidemic
period emphasized the geographic
advantage of Turkey even more. We
are fully aware that we have a long
and hard path ahead of us to use this
advantage at best and increase our
exports. To increase exports, first we
aim to widen the pool of exporters
in the industry, and to make it easy
for those companies, who are great
in potential but low in resources, to
reach exporting ecosystem. One of
our most important goals is to turn
SMEs or smaller manufacturers into
exporters through special projects,
and thus, to make great contributions
to the Turkish economy.

Improving the Turkish awareness
and raising the Turkish brand in
food industry is also one of our top
priority goals as IHBIR. For this goal,
we aim to take place in all sorts of
organizations and activities abroad,
where we can promote our products.
To reinforce the advantage we
gained with the epidemic period,
as IHBIR family, we will go all over
the world, and represent our sector.
Increasing the numbers of our

commercial delegations we send
abroad, we will have better and
closer contacts with the potentials
buyers. Helping the exporters to
reach new markets, we will increase
the pace of activities to promote
the manufacturing and distribution
power of our industry, and try to gain
a bigger share in the global markets.
Considering the fact that 70
percent of our exported products are
the snacks group, we are planning to
reinforce our presence in this sector.
Correct actions, like increasing the
added valued manufacturing and
strengthening the awareness of

“Turkish goods," and a sound strategy,

we will increase our influence in this
field that we believe of the presence
of a great potential.

Based on the exporting values,
our Cereals Pulses Oil Seeds and
Products sector is the greatest
sub-sector in agriculture industry.
As Istanbul Cereals Pulses Oil Seeds
and Products Exporters Association
(IHBIR), we export more goods than a
quarter of the entire sector. As IHBIR
members, who completed the year
2021 with 2.7 billion dollar of exports
to 192 countries, we are aware of our
responsibility, and our weight within
the sector.

Besides the geographies we are
already strong, with the growth of
the global snacks market, we aim to
reach new markets.

We will always be in touch with
IHBIR members while setting the
goals for export. We will strive to
work on solutions for the problems
they face both in export and in
production, doing our best to
reach to those solutions as soon as
possible.

| extend my respect, regards, and
affection to entire IHBIR family.

Kazim TAYCI
Chairman Of The Board

Kadir Kiirsad GULBAHAR Semsettin MEMIS Hiiseyin EViz ismail GUL
Vice Chairman Of The Board Vice Chairman Of The Board Member Member

Levent TASGI Ahmet Ergin OKANDENIZ Sabahattin FiDAN Muzaffer Hikmet TONBIL
Member Member Member Member

Mehmet Suat GiCEK Ercan TOPCUOL
Member Member

Medayin EROL
Member of the Audit Board

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION
Yenibosna Merkez Mahallesi Sanayi Caddesi No:3 Bahgelievler/ ISTANBUL Tel : 0212 454 05 00 Fax : 0212 454 05 01-02
hububat@iib.org.tr www.ihbir.org.tr

Coskun MICIK
Member of the Audit Board

Derya YILMAZ
Member of the Audit Board
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Climate economies
Will change the regimes

In this first issue of our
magazine, Arda Tunca was
the guest for our column
“Economists,” where

we will address to the
developments in national
and global economies.
During our conversation
on economical problems
with Economist Tunca,
we also asked him of the
economical influence of
global climate crisis the
whole civilization of man
faces today. Here are the
questions we asked Tunca,

There is an expectancy of
recession all over the world. Even
if not articulated so loud, this
concern still continues. Do you
think the world will have a period of
recession?

There is an expectancy of
recession in the markets, even of
stagflation, meaning some stagnation
in the high inflation circumstances.
It's not articulated so loud in Turkey,
but there are certain circles all over
the world, and in international media,
it's stated. Some even express it
quite loudly. US Central Bank FED
will determine if the world will have
a recession or not. All the data in
hand points to an approaching
stagnation originating from the US.
Even if, technically speaking, the US
seems like in a recession, it can't be
expressed, because many signs in
American economics still appear to
be strong, starting with labor force.
FED raised the interest rates in 2022
by 2.25 points. This allows the US to
perform powerfully. By July 2022,
inflation is around 8.5 percent. We
talk about some developments
about American economics and a
well-developed economy which
we often qualify as “most." However,
while the US is in such a powerful
economical performance period,
there is something differently than
all the previous crises, which is a
negative level in real interest rates.
Since the interest rates are below the
inflation, it can't restrain it. In a case
of a very harsh raise, we would have
to talk about another kind of severe

crisis. Economy can't adapt. Therefore,
in comparison to the crises in the past,

US is heading for different waters with
an aim for a 2 percent inflation, and
interest rates below that level.

Who is Economist Arda Tunca?

He graduated from Kabatas Boys High School in 1988, and Istanbul
University Faculty of Economics in 1992. He completed his master
at the same university with a thesis titled “Exclusion Effect.” He
started serving as an assistant at Istanbul University Faculty of
Economics in 1993, and he lived in Berkeley, USA for two years for
academic purposes. With a AIESEC grant in 19096-1998, he started
working in Geneva, Switzerland as a market researcher for a
multinational American firm. Back to Turkey in 1998, he started his
career in finance. Since then, he took various positions in accounting,
finance, and budgeting in banking and real sectors. He writes as a
columnist for various publications, and participates in TV shows as a

commentator on economics.

The severity of the raises in
interest rates for the next period
will be the determining factor. With
a high possibility, the US may dive
into a stagnation, and be followed
by the rest of the world. Not in near
future, but | believe we may begin to
experience it at some point in 2023.

HALF OF TURKISH
EXPORTS GO TO EUROPE

Europe is wrestling with an
energy crisis, and this is our most
important market in foreign trades.
If the energy crisis forces the
European factories to stop, what
happens to the story of a growth by
exports in Turkey?

European economy is the second
largest influence for the world. War in
Ukraine caused some serious energy
problems. Something extraordinary
happened there: the expectancy for a
recession reached to such a point that
Brent oil prices went seriously down
in recent weeks. Actually there was
a constraint in supply. Actually the
prices were supposed to go high, but
since the growth depends on Russian
energy so heavily that the expectancy
of a recession pulled the prices
down in Europe. Some very different
dynamics, some very different period
started. This shows us how some
general rules of economics don't
apply under certain assumptions.

On the other hand, right out
of Coronavirus period, Turkey
showed excess in foreign trades,
exports suddenly showing positive
numbers. Turkey has reserves. So,
we could answer to it quickly right
after Coronavirus period, but this
was temporary. As soon as those
temporary influences were out
of picture, Turkey would go back
to her factory defaults, meaning,
the problems caused by her own
economical structure would come
back. Indeed, it has started. Now we
show loss in foreign trade, because
Turkey can't produce and export
goods without imports. There are
reformative projects for a growth in
exports. If the European factories
are forced to stop due to the energy
crisis, it should be remembered that
Turkey performs half of her exports
there. Moreover, it's measured in Euro.
If the parity goes below 1, we will face
anti-advantage. The story of a growth
in exports for Turkey wasn't that easy
in present circumstances, because

it also pushed the internal dynamics
too hard, creating a disturbance.
Furthermore, in case of a recession in
Europe, which is a very high possibility
nowadays, Turkey will end up in big
trouble.

CLIMATE CHANGE WILL

HIT AGRICULTURE

Alongside with all these hot
developments, climate change crisis
is inside the door now. How will this
crisis affect the economies?

The climate change still stands as
a very big problem. Let me give you
a perfect example for the influence
of climate change crisis over the
economies. River Rhine is very
important for German economy when
it comes to naval transportation. Due
to the drought, the naval traffic in
River Rhine went quite low. Drought
will be one of the most important
aspects of the climate crisis, which,
in turn, will hit agriculture and even
energy industry most heavily. While
Europe is in the middle of an energy
crisis caused by Russia, they can't
operate their hydroelectric power
plants, or they do it at low efficiency
levels. There will be economical
consequences for this when it comes
to the performance of factories.

There are also times of overly
freezing cold, which is one of the
consequences of climate crisis. Even
in the geographies where such cold
is rare, very harsh winter seasons
can be experienced now. Since the
beginning of the Industrial Revolution,
all the agreements were based on
a temperature of 1.5 degrees. Now
it shows as 1.1. There were serious
warnings for the longest times. In
1011-1912, in 1947, even in 1969, there
are warnings by advisors of the US
Presidency. Moreover, Club of Rome
prepared a study called “limits of
growth," which caused some serious
stir back in1972. Doubtlessly, depletion
in natural resources will restrain the
growth performance in addition to

climate crisis. Due to the melting of
glaciers up North will cause a drop

in naval shipment costs, but besides
these short-term advantages, there
will be long-term disadvantages.

On the side of demographics, we

can talk about mass migrations, and
submergence of some coastal towns,
which has already started. The aims
for zero carbon emission by the year
of 2050 are not good for the world,
either, because there are reports
stating there is not so much time left.
Moreover, due to the climate crisis,
drought may reach to a point where
we can't consume what we want the
way we want it. And this can bring
some regime changes inevitably.
Without a free consumption of
resources, we may find ourselves at
a point where we have to share some
natural resources equally, which, in
turn, may lead to some authoritarian
regimes, and sacrifices in democracy.

WORLD FACES A
CONSUMPTION CRISIS

Do you think it's possible to create
a well-developed society while
consuming the natural resources of
the world in such ways?

As a matter of fact, | partly
answered to this question in the
previous one. However, there is such
an interesting situation here: growth
isn't a sign of development on its own.
Growth is the sum of the products and
services produced in a year. Whereas,
there is democracy within the notion
of well-development, and it takes a
large part. There are also topics like
national health, education, and socio-
cultural climate of a society. Today,
nature gets consumed faster than
its pace of renewal. The world faces
a consumption crisis. Since 1800's,
the world goes up in the graphics
of population and income with a 90
degree rise. There is a contradiction
here. 1972 report talks about this:
we will reach to the limits of growth,
because the world can't hold 8 billion

people. We increased production
through artificial methods. Some
food products have been developed
through genetic coding. Animal
husbandry and agriculture of these
were made, which caused harm to the
nature. There methods aren't for man,
but thanks to the development in
medical science, now people can live
longer. Dennis L. Meadows, predicted
that the “limits of growth” would be
reached by 2072, within 100 years
since then. 50 years of this period are
behind already, but Meadow says the
time is shorter now, because nothing
was done.

Another measure of well-
development is equal distribution,
meaning a world where the most
disadvantageous can have some
certain economic strength, can enjoy
some basic means like health or
education. What we call as climate
crisis is not determined by the
national borders. We need to come
up with solutions targeting the entire
planet, but | don't think we will see
such an approach. The measures are
taken only when the disasters hit,
and these measures come out very
harshly, because it's already too late.
Therefore, | believe the climate crisis
will bring a change in regimes, but |
don't know if it will happen in within
our lifetime.
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“My greatest dream is to popularize
mantiin100 forelgn countnes"

Turkey has been following a great
growth trend in exporting through the
recent years. From food and technology
to defense industry and automotive,
Turkish brands are showing up in all
over the world in all sorts of industries.
The growing global interest in Turkish
goods opens a way for new exporters.
Exporting companies in Turkey are
multiplying in numbers every day. For
this issue of our magazine, we want
to have a look at the story of “Manti-
ye" that started as a small business,
but ending up as a contributor to
Turkish exports. Eda Sisman, founder
of the company Manti-ye in 2006, and
sending its first exports to Amman,
answered our questions. Stating that
her greatest dream is to popularize and
sell this traditional Turkish food, manti,
in at least 100 foreign countries, Sisman
says they started their business in a
place of 650 square feet, now growing
into a production facility of 32,000
square feet. Here is the story of an
amazing journey that reaches step by
step to exporting..

Can you please tell us about your
company? When did you start it, and
what does it do?

Manti-ye was founded in 2006 with
an aim to produce and sell packaged
manti as a traditional taste of Turkish
cuisine. We started our operations
in a 650 square feet wide workshop.
Eventually it grew to 2,000 square feet,
and then to 4,000 square feet. Today
we work in a 32,000 square feet wide
production facility. We diversified our
manti products and added fresh pasta.
We sell our products in retails and as
wholesale.

AN AIM TO POPULARIZEIT
ABROAD

What encouraged you to start
exporting?

Turkish Ministry of Trade establish
Department of Women and Young
Entrepreneurs Exports. Department
President Ozge Akkiz gave a speech
at a conference | attended among
the audience. She informed us about
a lot of topics, including exports,
markets, supports, etc. | acted upon
her encouraging speech and guidance.
Aside the taste of our products, we
highly valued the product quality
and food safety for sustainability. We
improved ourselves for food safety.

We learned new applications and put
them in use every day. Today we are
awarded with internationally accredited
BRC quality certificate at the level

We can widen
our markets

We follow IHBIR's operations
closely, and we want to act
together, with a belief of
strength in numbers. We want
manti manufacturers to be
included in the sub-sectors
that come together under

the roof IHBIR. If operations
are organized in purchasing
commissions and also in fairs for
manti manufacturers, together
with those who are really good

at manti products, we can
popularize this traditional taste
of Turkish cuisine all over the
world, widening our markets,
and contributing to our national
exporting efforts.

of AA. Also, we were awarded with
‘Gold Supplier” for earning 100 points
during quality inspections. Since we
could improve ourselves so well in
our journey of quality, we gained a
competitive edge for the international
markets. The self-confidence we
gained for where we reached now, in
addition to the support of the Ministry
of Commerce, TIM, and IHBIR that
made us feel we're not alone, and
with an ambition to popularize this
traditional taste of Turkish cuisine, we
started exporting.

FAIRS AS THE MOST
EFFECTIVE WAY

In what ways IHBIR and TIM
supported you in this journey of
exports?

| attended to Physical Commerce
Commissions organized by TIM. |
believe such physical commerce
commissions are very helpful, because
it enables you to come together
with the most suitable buyer for your

products. We also participate in the
international fairs and expos. Lately,
we participated in a purchasing
commission organized by IHBIR.

Does the attendance in fairs help
you with the exports?

| believe fairs are the most effective
way to introduce your product for
exporting purposes, because they
are where the manufacturers and
buyers come together. Widening your
international customer base aside, fairs
provide food opportunities for growing
your brand value, strengthening the
company image, following the latest
developments in the industry, and
for networking. Even if you complete
the fair with no single buyer, you
never come back empty-handed. The
strategies you will learn, new ideas you
will have, and networking you will gain
always come back to you as valuable
assets.

COUNTRY BASED
PRODUCTION

Can you please tell us about
your short and middle term goals in
markets and exports?

During our early times in exports,
even if we could reach the market,
it wasn't always possible to do
commerce with every country, due to
the product ingredients or customs
legislations. Before, we would eliminate
the countries that didn't fit to the
legislations. Now we manufacture
products that fit to the legislations in
that country, and also to our production
facilities. For instance, if a country
doesn't accept goods with animal
products, we manufacture vegan food
for that country.

Bulghur for the entlre world

From Turkey

In recent years the world has seen
many disasters one after another.
Coronavirus, disturbing all sorts
of balance for the last 3 years, the
war between Russia and Ukraine
exploded six months ago, deepening
the crisis even more. Beginning
with human health, economies
and food supply systems are in
trouble. However, with her strong
manufacturing capabilities, Turkey
faced less problems with food in
comparison to many other countries.
Therefore, for this issue of our
magazine, we researched the position
of bulghur, which has a very important
place among the whole wheat
products with its nutritional benefits
and affects on survival capabilities of
the mankind. Among the top whole
wheat products in the world, bulghur
has been raised since the beginning
of its production in the lands of
Anatolia and Middle East. Turkey
has been the greatest producer all
around the world when it came to
this highly nutritious product that is
called with various names, like boiled
wheat, cereal, arisah, or bulghur.
While Turkey completed 2018 as the
greatest bulghur producer with an
annual production of 459,174 tons,
it's estimated that annual bulghur
production in Turkey is actually over
1 million tons when home-made
bulghur is included. \When it comes
to exporting bulghur, Turkey came
out on top as a leader country with
262,615 tons of bulghur exported to
107 countries in 2019.

15 KILOGRAMS OF
ANNUAL CONSUMPTION

Annual consumption of bulghur,
one of the traditional hard wheat
(triticum turgidum) products in Turkey

and Middle East countries, is around
15kilograms per capita. Including
Eastern and Southern parts of Turkey,
Syria, Iran, Iraq, Lebanon, Israel,

and Arabia, it's known that annual
consumption of bulghur is around 25
to 35 kilograms per capita. Bulghur
consumption is higher in comparison
to macaroni and rice in Turkey,

since it's 2.5 times over of macaroni
consumption, and 2 times over of rice
consumption.

HIGH NUTRITIONAL VALUE

The high nutritional value, long
shelf life, and low costs of bulghur
raise the demand in new and
developing markets all around
the world. While 1.5 million tons of
bulghur is produced in Turkey, United
States, Canada, European Union,
and Arabic countries, bulghur keeps
gaining more and more popularity
due to its unique attributes, such as
a high nutritional value, low costs, a
long shelf life, variety of use, delicious
taste, easy keeping, and not requiring
any preservatives. As a semi-prepared
or ready-made food product, bulghur
is used for over 250 different dishes all
around the world.

A POWERFUL SOURCE OF
VITAMINS

Bulghur is known as an important
source of vitamins B, including
thiamine (B1), riboflavin (B2), niacin
(nicotinic acid, B3), pantothenic
acid (Bs), and pyridoxine (B6). Also,
bulghur is a very important diet fiber
source. Some of the diet fibers lose in
nutritional value during the processes
of debranning and cracking, the
amount of diet fibers that remain in
bulghur even after such processes
is still higher in comparison to lots

5 Countries Turkey has
exported most wheat
in 2021 (as USD dollars)

a IRAQ
w» 10.069.699

SYRIA
13.089.178

RUSSIA
6.519.842

LEBONAN
9.136.509

GERMANY
4.101.566

5 Countries IHBIR has
exported most wheat
in 2021 (as USD dollars)

GERMANY
18.069.699

UNITED KINGDOM
13.099.179

UKRAINE
6.513.842

BELGIUM
9.196.908

UNITED STATES
4.101.566

of food products. Since bulghur
was acknowledged as a wholegrain
product by WGC (The Whole Grains
Council), it became more popular
in the United States and European
countries.

PODED
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The exports of Istanbul
Cereals Pulses Oil Seeds
and Products Exporters’

Association (IHBIR)
in August showed a

35.64 percent growth in
comparison to the same

month of the previous

year, and reached 247.1

million US dollars, and
total national exports in

grains industry of Turkey
showed 28.11 percent
growth in comparison to
the same month of the
previous year, and reached
999.3 million US dollars.
Top three countries the
industry exports in August
have been, consecutively,
Iraq, USA, and Syria; top
three countries IHBIR
exports in August were,
again consecutively, have
been USA, Iraq, and Israel.
The Charmian of the
Board IHBIR Kazim Tayci
stated that while a rising
momentum started in

the fifth month instead of
the drop during the first
months of 2021, they had

a better time during the

pandemics in comparison
to the other industries.
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Export of
grainsand
cereals
Approaches
tolbillion
dollars in

August

The total national exports in August
2022 showed a growth of 13.2 percent
in comparison to the same month of
the previous year, reaching 21.3 billion
US dollars, as the highest export
volume for the month of August.

Total foreign trade volume showed a
growth of 28.4 percent, reaching 53.959
billion US dollars. Within the period of
January-August 2022 in comparison to
the same period of the previous year,
export volume showed a growth of
18.3 percent, reaching 165.672 billion
US dollars. Istanbul Cereals Pulses

Oil Seeds and Products Exporters’
Association (IHBIR) also announced
the export numbers for August 2022.
Rising trend in Turkey's grains and
cereals export continues. In this
respect, IHBIR's exports in August 2022
showed a growth of 35.64 percent in
comparison to the same month of the
previous year, reaching 247.1 million
US dollars. The total national exports
in August 2022 for Grains Industry
showed a growth of 28.11 percent in
comparison to the same month of the
previous year, reaching 999.3 million

US dollars; also the total national
exports for the January-August 2022 for
the industry showed a growth of 30.25
percent, reaching 7.2 billion US dollars.

USA IS THE LEADER IN EXPORTS

Top three countries the industry
exports in August have been,
consecutively, Irag, USA, and Syria;
top three countries IHBIR exports in
August were, again consecutively,
have been USA, Irag, and Israel.
IHBIR's export numbers were: for
August in comparison to the same
month of the previous year, with a
growth of 32.51 percent that totals
27.8 million US dollars to USA; with
a growth of 85.81 percent that totals
26.8 million US dollars to Iraq; with a
growth of 97.06 percent that totals 9.8
million US dollars to Israel. Annually,
the top three countries IHBIR
exported goods were, consecutively,
USA as humber one with 312.2 million
US dollars, Iraq as second with 216.5
million US dollars, and Germany as
third with 111.9 million US dollars.

As to product class base, the most
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exports for IHBIR were sugar and
sugar products with 60.7 million US
dollars, other food products came
second with 55.4 million US dollars,
and bakery products came third

with 44.1 million US dollars. For the
nationwide grains sector in the period
of January-July 2022, Iraq came on
top with 2.179 billion US dollars,
followed by USA with 684.2 million US
dollars, and Syria with 568.8 million
US dollars consecutively.

BAKERY PRODUCT HAS
THE LEADERSHIP

The greatest exports volume in
August for the Turkish national grains
sector came in bakery products with a
growth of 17.59 percent in comparison

to the same month of the previous year,

reaching 2.474 billion US dollars. Export
volume for vegetable oil was 1.91 billion
US dollars, and for milling products
was 1.87 billion US dollars. Exports to
EU countries in August 2022, for the
Grains Industry, reached 66.2 million
US dollars; within the first 8 months of
2022, exports to the same countries

totaled 1.04 billion US dollars.

AIM IS 13 BILLION US

DOLLARS IN EXPORTS

The CEO of Istanbul Cereals Pulses
Oil Seeds and Products Exporters'
Association (IHBIR), Kazim Tayci,
stated that a rising trend started in the
fifth month after a drop during the first
months in 2021, also said that they had
a better time during the pandemics
in comparison to the other industries.
Stating Turkey has an advantageous
position, Kazim Tayci said, “Due to the
increase in freight costs and times,
looking for new and closest suppliers
for the needed products, countries
in close regions became much more
interested in Turkey due to the cheap
and fast labor. This was the greatest
growth of exports in a year since the
beginning of the Republic. The reason
for this rise is the fact that we rode the
cyclical wave during the pandemics.
We must continue to rise steadily.
Tayci also stated that, as IHBIR, they
want to show a growth of 30 percent
in comparison to the previous year,
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reaching 13 billion US dollars of
exports by the end of year.

TURKEY BECAME AN
ALTERNATIVE FOR THE
FAR EAST

Stating that most of the world prefers
Turkey as a supplier, Tayci said, “One
of the reasons for this is the increase
in freight costs. Also, a container used
to arrive from China in 30 to 35 days
before, but now it arrives in 50 days.
Turkey became an alternative for the
Far East. The reason why we are a heavy
importer especially in the grains, pulses,
and oil seeds is because we use most
of what we import to produce goods for
exports. We create added value. Public
opinion is we are not an agricultural
country. This is not true. There are
numerous government subsidies. But
also there is too much bureaucracy.
We ask authorities to pile up all these
subsidies within a single group. This
can prevent abuses, too. This way,
subsidies go directly in to the pockets
of manufacturers, encouraging the
farmers for more productivity.”
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IHBIR CHAIRMAN OF THE BOARD KAZIM TAYCI TALKS ABOUT THE PROJECT FOR THE NEW TERM

We will be there for
SMEs And we will

support our companies

Kazim Tayci, the Chairman
of the Board Istanbul
Cereals Pulses Oil Seeds
and Products Exporters’
Association (IHBIR) told

us about their goals and
projects for the new term,
and also what he does
outside of his identity as an
industrialist. Answering our
questions for the first issue
of IHBIR News, President
Tayci declares that his top
priority is to support SMEs
and widen the exporting
efforts at the base level.

Can you please describe us the
top priority projects that IHBIR
Presidency and management wish to
realize within the next four years?

As the management team of IHBIR,
we defined our top priority as coming
together with our members to find
solutions for our sectorial problems
and remaining in touch with them
all the time. We organized a sub-
sectorial workshop series for this
aim. We gathered together with the
representatives of our sub-sectors,
and talked about the problems in
our industry. Now we want to analyze
these problems in an order of priority,
and develop solution suggestions.

As the management of IHBIR, as we
promised during the electoral process,
we are in touch with the top authority
establishment to share the data
analysis. We are planning to participate
all sorts of organizations abroad
to promote ourselves. Especially,
supporting our SME manufacturers,
we are trying to take our firms to
such organizations at all costs. If we
want to take place and sell more
products in the European markets,
we have to apply for the modern
distribution channels. We are maturing

our projects so that we can promote
Turkish products at the fairs and expos
we will participate.

Based on the data we will get from
large corporations, both at home and
abroad, we will ask them to prepare
road maps for themselves based on
such data we will share with them,
about sectorial, production based,
importing ratio per country, supplying
places, individual consumption ratio,
and customs legislations. As a leading
hand in their efforts for exports of small
companies that just started or about to
start exporting, we will support them
with various P&D projects.

We are trying
to include our
companies at all costs,
supporting especially
SME level
manufacturers.

As a leading hand in
their efforts for
exports of small

companies that just

started or about to

start exporting, we
will support them with

various
P&D projects.

Turning the Turkish Pavilion into
a frequent destination for visitors
at fairs and expos, we will promote
Turkish food products as sugar,
traditional Turkish lokum, and Turkish
coffee, presenting them to the
visitors for tasting. And last, informing
our members through educational
activities and e-bulletins, we started
our operations to realize our new
projects with an aim to transform the
efforts of our members into added
value.

WE WILL ALWAYS
REMAIN IN TOUCH

What kind of a management will
the IHBIR family see? Listening to
the requests and transfer them to
the concerned authorities from their
posts, or remaining in touch 24/7 and
finding solutions for problems as a
team?

IHBIR family will see a management
who comes together with the
members 24/7 to find solutions for
problems as a team. Organizing
workshops in our sectors and listening
to the problems of all was just a start.
Also, we will always remain in touch
with them all the time, supporting our
firms, making it easy for them through

the projects we will create.

Where will we see the exports of
IHBIR within the next four years?

Looking at this past year, we see
that cereal industry in Turkey within the
January-August 2022 period reached
X million dollar worth of exports with X
percent increase. As product groups,
food products came on top with XX
million dollar worth of exports, sugar
and sugar products came second with
X million dollar worth of exports, and
bakery products came third with X
million dollar worth of exports. Despite
there were lots of negative factors
this past year that really had an effect
on the turnouts, IHBIR continues with
a monthly growth. One of the most
important reasons for this is the logistic
edge Turkey has, and the fact that
the changes in supply chains worked
for Turkey. We will continue with

our efforts without slowing down to
increase our exports to territories like
South America and Far East, which is
geographically far from our country.
Therefore, as the management of
IHBIR, we aim to reach a far better
position within the next four years,
helping our sectorial partners to
increase their exporting efforts. Also,
the “Grain Corridor Agreement,” sighed
by Russia, Ukraine, and Turkey has
been a very important and strategic
step for Turkey. Russia and Ukraine are
the two countries that export the most
products to the global grain markets.
Thus, thanks to this agreement, we
will open the grains of this territory

to entire world. This can lead to a
point where the Grain Markets Stock
Exchange is centered in Istanbul. |
believe this is a very important gain for
both our country and our industry.

IHBIR family will see a management who comes

together with the members 24/7 to find solutions for
problems as a team.
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WE AIM
FOR THE
HIGH
QUALITY
EXPORTS

Considering our
agricultural potential of our
country, what should be
the range for our goals in
production and exporting?

An agricultural policy
should be prepared for the
next 20 to 25 years at least. |
believe that, examining and
analyzing the territories and
lands in Turkey, this policy
should be followed with
common wisdom, plans,
and implementations. For
instance, when what earns
good in a year, everybody
starts sowing wheat
everywhere, disturbing
the balance and stability.
Authorities should work
on planned agriculture,
follow and lead the
process. Also, incentives
should be followed in the
same manner. There are
lots of people who abuse
such incentives because
they're not followed. We
must have long term and
healthy policies and plans
in agriculture. Right now,
our exporting operations
are limited to 3,400 to 3,600
kilometers. Our number one
goal is to reach the aims
of Ministry of Commerce,
which is 4,500 to 4,600
kilometers.

Which one is more
important; more exporting
and exporters, or higher
quality exporting and
exporters? And why?

| believe both are equally
important. One can't
exist without the other.
Therefore, we can have
both with sustainability,
thanks to the projects we
will realize and with the
support that will be given.
Our goal is more exports,
higher in quality, more in
numbers, wider in scope,
and more in value.

e

A Caravan Devotee

Wed like to get to know you better.
What does Kazim Tayci do other than
his identity as an exporting CEO and
Tayas Gida Vice Chairman; does he
have hobbies, and what kind of an
education he has?

One of my greatest passions is
travelling in a caravan. | also enjoy
Off-Road; both in jeep and on ATVs.
There are times when | falland get
hurt. I also go for camping with some
friends. Other than that, I've always
been in business for my entire life. |
met confectionery though when | burnt
my hand with that at my 9. Our late
grandfather had sent me to Master Riza
Bey as an apprentice. As a member
of third generation in a manufacturer
family, | worked throughout my entire
youth. Before | studied abroad, |
worked until high school. From 1989 to
1993, | worked at Aksaray, Laleli, and
Karakoy bazaars. That's where | learned
commerce.

During those days, Russia, Poland,
and Turkish republics were making
lots of purchasing here in Turkey. | sold
truckloads of products. | came home
with a bag of dollars every night. | can
say | was the favorite member in the
family.

Throughout my middle and high
school years, | would take medical
report and skip the classes. Those
bazaars were my Harvard in commerce
and exports career. Then | studied at
university in the US, and lived there for
three years. | also worked in commerce
while | was there. | took care of the
needs of the Turk visiting Orlando, and
making money out of it. When my first
year there was over, | started living a
luxury condo for a monthly rent of 1,000
dollars. | drove a Lexus. | also sold cars
and air-conditioners. After completing
my degree in business administration,
| started working for the exporting
department of our own company.

The “Grain Corridor Agreement,” signed by Russia,
Ukraine, and Turkey has been a very important and
strategic step for Turkey. Thanks to this agreement,

we will open the grains of this territory to entire
world. This can lead to a point where the Grain
Markets Stock Exchange is centered in Istanbul.

Kitchen
gets messy
When you
cook

How about your
family environment? The
responsibilities in a family
company should be different.

| have two daughters. My
top priority after business is
spending time with them.
As a company, being for
boy siblings gives us a very
important advantage. All of my
brothers got great educations.
We have five companies
in three different areas. We
have places in the US and
in China. Since my brothers
have important responsibilities
within the company
management, it eases my
burden. We put the strength
of our family in good use. Each
brother has a unique skill-set.
I'm the leader in organizational
front. We started management
managing consultancy in
family business 16 years ago.
This is my mindset all the time:
Negative is a part of the work.
Kitchen gets messy when you
cook. Both you cook and the
kitchen remains clean. Not
possible.

I loved being an industrialist
Thanks to my father

What and who made you love
being an industrialist?

Starting to work for our family
company while | was still at school
brought great contributions.
Improving my knowledge and
experience there, | prepared myself
for the business world. Therefore,
my father Sevket Tayci, founder of
Tayas Gida, made me love being
an industrialist, starting my story.
Our family corporation, starting in a

small workshop in Konya, became
a very big player that creates a
very important added value for the
national economy with its capacity
over 1,200 employees, exporting
95 percent of its products to 136
countries. Seeing our products at
an airport in Singapore, at a store in
Melbourne, or wholesale dealers'
market in Colombia helps us to gain
a greater fervor in exporting and
manufacturing businesses.

o
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My dream is to have
5 percent of the global markets

What is the dream of Chairman of
the Board Tayci as the head of this
association?

| dream of creating a South Korean
model in IHBIR. A model for a country
that grows through production and
exports with a high added value,
exporting 90 percent of everything

produced in the country. Exporting

to the entire world, and creating a
high added value. We have a 5 per
mill in the global markets, which is
300 billion dollars in sugar-cacao and
baked products. My dream is to raise
it to 5 percent.

Education and work
Progressed hand in hand

How did it start with your
adventure as an exporter?

| believe it worked wonders
when | started working while still at
school beginning from very early
ages. Because, being in the work,
production, and social lives at
once, while still in education, being
close with people brought great
advantages. | worked through up the

ladder beginning from production,
logistics, accounting, finance,
marketing and sales, and exports
departments in our own family
company while | was still at school,
and studying abroad afterwards,
made wonders for me. Thus, since
our family company was into exports
business heavily, it started my
adventure as an exporter.
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Climate change, sustainable
agricultural practices and
food security

Nevzat

KONAR

The most important factors
that affect the global agricultural
operations can be listed as the
climate change, decrease in water
resources and increase in global
water demand, demand in safe
foods, fluctuation in food prices,
population movement due to
internal/external immigration waves,
the situation of agricultural lands,
and natural disasters. In recent
centuries, significant changes in
global climate and temperature
averages, as a consequence of the
increase in the use of fossil fuels,
the atmospheric concentration
of greenhouse gases like carbon
dioxide (CO2), methane and nitrogen
dioxide has heavily affected
the climate and environmental
conditions. Since it's directly
connected to such conditions,
agricultural operations, and
therefore, food safety, quality, and
security are among the fields that
are most affected by the climate
change.

For instance, the change in
temperature averages is the reason
abiotic stress that causes loss
in quality and yield in harvests.
Especially, the combination of
drought and heat stresses is heavily
responsible for the effects during the
early phases of reproduction period.

Global warming also causes
loss in quality and yield, creating
an increase in pests and vegetable
diseases. Theoretically, when
CO2 levels are too high (eCO2),
an increase in primary harvest,
but researches determined that
exposure to eCO2 for long terms
causes increase or decrease in
photosynthetic reproduction.
Moreover, the useful effects of
CO2 over the growth of plants and
vegetables are restricted by the low
nutrition concentration in the earth,
the presence of light, and water. All

these accompanying factors not only
has an effect over the yield, but also
food safety, guarantee, and quality.

TWO SIGNIFICANT
DIFFICULTIES

On the other hand, present
prevalent agricultural practices
like the excessive and unfruitful
use of fertilizers, the use of fossil
fuels for irrigation and agriculture
machines, affect the greenhouse
gas emissions. Therefore, modern
agriculture faces two significant
difficulties: facing the effects of
climate change (adaptation), and
fighting against the negative effects
over yield and food quality through
sustainable practices (mitigation). This
aim can be achieved through more
productive and careful use of natural
resources, and a decrease in waste
and pollution agents. Sustainable and
smart agricultural practices would be
an approach that will help to guide
for actions that will transform and
update agricultural systems for more
productive and effective agricultural
practices, and food security during
the changes in climate conditions.
Besides the traditional organic
agriculture techniques, information
technologies that aim to optimize
the use of water and fertilizer provide

supportive, innovative, and sensitive
agricultural practices.

GLOBAL HEALTH RISKS

Food quality is a notion that
includes nutritional properties and
food safety, in addition to consumer's
satisfaction. Nutritional properties,
micronutrients in addition to the
essential nutrients — especially like
iron and zinc - are also related to
various antioxidant agents, and
bioactive molecules like phenolics.
Food safety can be determined by
the absence of toxic metabolites that
are caused by toxic ingredients that
are born out of both herbicides and
pesticides and/or microorganisms
and exposure to pests. Mycotoxins,
among them, represent a very serious
threat for food safety; they are toxic
and carcinogenic ingredients with
low molecular weight produced by
Aspergillus, Fusarium, and Penicillum
fungi and cause infections in grains
that are basic food for most people,
and therefore, their effects on the
global health risks can't be ignored. A.
flavus infection in corns can get very
easy due to warm climate, moisture,
and drought. According to some
prediction models, an increase of 5°C
degrees in climate can bring some
dire consequences like an increase
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in aflatoxin risk for corns. This means
an increase in aflatoxin risk in the
area surrounding our country. Similar
effects can occur for wheat, even if
less severe.

A COMPREHENSIVE

STUDY ON 130 DIFFERENT

PRODUCTS

A highly comprehensive study on
130 different agricultural products
from all over the world, which was
completed in over 30 years, showed
that there was a general decrease
in their essential nutrients (N, P, Ca,
S, Mg, Fe, Zn, Cu) due to eCO2. It
was shown that Mn, K, and N were
the most affected elements (approx.
15 percent), and followed by Zn (11
percent) and Fe (10 percent). While
a general decrease (7 percent) of
the micronutrient levels in grains (for
instance, barley, rice, and wheat) was
observed, potato lumps were among
the negatively affected agricultural
products, even at a lower rate (3.5
percent). General nutrient loss in the
entire edible tissues was measured as
around 6.5 percent. For wheat, among
the most important grains all over the
world, eCO2 causes a decrease in
nitrogen, nit, and amino acids, and a
change in gluten. This causes a loss in
dough elasticity and resistance, which
in turn negatively affects the volume
of bread and lengthens the mixing
time. Also, a significant decrease in
the concentration of various minerals
(Ca, Cd, Cu, Fe, Mg, Mn, P, S, and Zn).

Rice, as a staple for the most of
world population, beginning with
Far Eastern countries, is affected
heavily by the climate change. High
temperatures causes a significant
decrease around 10 percent in yield
for the Southeastern Asia countries.
Moreover, exposure to eCO2 causes
a decrease in rice proteins, but an
increase in larger starch granules.
This creates spaces between the
granules. As a possible consequence
of the decrease in nitrogen
assimilation cause by eCO2, vitamin B
concentration in grains also decrease.

SMART AGRICULTURE AND
DIGITALIZATION

One of the solutions for such
problems is “Smart Agricultural
Practices" and “Digitalization in
Agriculture” The notion of smart
agricultural practices was introduced
during 2010 Lahey Global Conference
on Agriculture, Food Safety, and
Climate Change by FAO, and gained
international popularity and support.
The main goals of these practices are:

0) Increasing the sustainable
productivity in agriculture,

(il Adaptation to climate change
and improving the durability in

agricultural industry,

(i) Reducing the greenhouse
gas emissions (as much as possible)
and contributing to ease the effects of
climate change.

NATIONAL AND
INTERNATIONAL PLANS
ARE NEEDED

Since there is no universal
solution, local/regional adaptations
are needed for the success of such
strategies. In another word, national
and international plans are needed,
and the entire value chain from
the fields to the consumers should
be taken into consideration. The
mass use of chemical fertilizers
and pesticides is seen as a threat to
health, earth, and the bio-diversity
of ecosystem. Nitrogen fertilizers
are necessary for a high yield, but
the excessive use of this agent
can cause serious problems for
the environment and the human
health. If not absorbed by the
plants, nitrogen can leak from the
earth as nitrate, and pollute the
surface and/or underground water
resources. This excessiveness in
such agents causes an increase in
planktonic algae in rivers and lakes.

According to US Environmental
Protection Agency, less than
50 percent of all N used in
the US is absorbed by the
products. Therefore, tailor-made
practices, adapted accordingly
to the location and the product
characteristics have a large
potential to reduce environmental
risks. The situation is not better
in Europe, where the predicted
indirect costs of azote pollution
over human health and
ecosystems weigh more heavily
than direct benefits of agriculture.
Smart agricultural practices have
a vital importance for the use of
organic alternatives to fertilizing
and pesticide that aim to cover real
needs of agriculture that will have
a positive effect on climate change
and contribute to the food quality.

Became an
urgent problem

Global climate change also has
negative effects over the product
quality. Especially, various studies
showed that there is a decrease
in micronutrients like nitrogen,
iron and zinc. Lack of iron and
zinc is an urgent problem in many
regions of the world, especially
the populations depend on grains
like wheat as the primary source
of such micronutrients. Organic
agriculture is the oldest and
common sustainable agricultural
practice, but the studies,
incomplete and contradictive,
showed no real evidence that such
products have healthier properties
compared to traditional foods,
other than having less pesticide.
On the other hand, in comparison
to their traditional counterparts,
organic foods may come up with a
higher antioxidant activity potential.
This situation can come up as a
response to different bio-fertilizer
types. Nano-fertilizers have a
significant effect on the food quality
and nutritional properties, also their
potentially positive effects on the
growth and productivity of plants
make them a promising technology
for the sustainable agriculture.

Sensitive agriculture
technologies will make more
and more contribution to the
food safety. High monitorability in
agricultural practices will provide
better predictions about the
quality of agricultural products.
Automatic optical detection and
smart planning can help to prevent
diseases that can't be noticed by
the traditional methods. Therefore,
smart agricultural practices and
digitalization carry some critical
significance for sustainable
agricultural practices and food
production.
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the consumer and health
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“Info-pollution” is a global problem
in food products and technologies
all over the world. This problem,
especially due to its ability of
influencing large masses because
of mass accessibility of data from
unknown resources, can be effective
over the buying and consumption
habits of numerous consumers when
it comes to food products. Since
the populist rhetoric with striking
statements is easily accessible,
such influences can become even
more severe. On the other hand,
the efforts of scientists and experts
in the fields of food science and
technologies against such an “info-
pollution” becomes a very hard
process and struggle, due to the fact
that “perpetrators don' feel obligated
to prove their claims." However, such
efforts should continue based on the
universal notions, such as, scientific
principles and facts, public health,
respect for consumer preferences.

CAN'T BE DESCRIBED AS A
SCIENTIFIC APPROACH

One of the topics that are
negatively affected by this info-
pollution regarding food technologies
is "processed foods" and the efforts
that contribute to the negative
perceptions and attitudes about
such products. Consumption of
unprocessed and/or minimally
processed foods is presented as a
‘conscious and educated consumer”
behavior, and moreover, some
individuals perceive this attitude as
a sign of “social status." However,
generalizing an attitude regarding
“processed foods" can't be described
as a scientific approach. There are
three main factors that should be
considered on this matter: (i) The
effects of food preferences over
nutrition and health, (ii) Food safety,
and (iii) Food security.

WHENEVER IT'S REQUIRED
AND NEEDED

Beginning with the last one, the
accessibility to adequate and safe
foods, meaning the food security
for everyone all around the world is
an unquestionable right. However,
as with all sorts of industries, all
sorts of foods should be delivered
to all regions and geographies so
that the risk should be minimized
for the problems like globalization,
production, transportation necessities
between production facilities and
consumption areas, the accessibility
to food whenever it's required and
needed with no restrictions due
to harvesting seasons, concerns
for well-balanced nutrition and
development or malnutrition. For this
reason, it's necessary to lengthen the
shelf-life of food products through
processes and packaging that
causes optimal changes in shelf-
life of a food product. This can be
done by the application of innovative
techniques and technologies of some
ancient conservation techniques like
curing, brining, or heating processes.
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Moreover, since unprocessed food
has a short shelf-life, it causes fast
decay and product loss, decrease

in supplier numbers, which in turn a
decrease in competition, which makes
some food less accessible due to the
increase in costs and prices.

CHEMICAL AND
BIOCHEMICAL CHANGES

Food safety is more important than
food quality. While the qualities may
differ from individual expectations and
demands from a product, the safety -
which means a food product doesn't
represent any physical, chemical,
and/or biochemical risk factor for
the consumer - is essential. Potential
or present risks in a food product
should be eliminated to minimize
the possible food safety risks. As a
sample for plant products, we can
talk about the risk of mycotoxins. This
microorganism metabolite, which can
be a risk even in the products that are
consumed most frequently, in case
of too much consumption of such
foods, can cause chronic and acute
health problems. Those adequately
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equipped facilities perform raw
material acceptance analyses to
determine such risks both before (in
the fields, for instance) or after (like
inconvenient storage conditions)

the harvest, apply processes and/

or packaging to prevent mycotoxin
development before presenting their
products to the customers. When
the products are consumed correct
from where they were raised or from
the first producer, such processes
can't be applied, and in another
word, health risks may occur. Another
example for this can be milk, which is
an animal product that is consumed
by masses. Since raw milk has a

very heavy microbiological load
when raw, it requires pasteurization
(short self-life) or sterilization (long
shelf-life) before consumption. While
such heating processes can be
done at optimal levels in industrial
environments, those customers who
buy dairy products directly from the
manufacturer should do this at home
at long terms and with low efficiency,
which causes a paradox, because
during the heating processes, it's

not only the level of heat what
matters, but also the length of time

it requires, and the combination

of ingredients before the process.
When the consumers apply heating
processes that take a long time,
besides the uncontrollable chemical
and biochemical changes that occur
in the ingredients, a high level of
microbiological load means a risk of

food safety.

FUNCTIONAL FOODS ARE
IN DEMAND

Consumers nowadays seem to
prefer food products that are not only
‘satisfactory” but also that contributes
to health and quality of life,
minimizing the health risks. The most
important sign of this trend is the
increase in demands to the functional
foods all around the world. To reach
these aims of consumption, the
determining factors are the presence
and levels of various ingredients that
we can bioactive components within a
food product. However, the presence
of these within the food ingredients
is not enough on its own; they should
be able to reach the targeted organs,
textures, and cells at optimum levels
and with minimal changes. This is a
topic for the field of "bio-accessibility”
that is another field of research for the
food science and technology.

OPTIMAL BENEFITS FOR
THE CONSUMERS

Studies in bio-accessibility show
that there is not a single correct way
of consumption for all sorts of food
products and bioactive ingredients.
For instance, the phenolics - which
are in great demand due to their
antioxidant and antimicrobial
properties — and their interactions
between proteins and peptides within
a food product may not provide the
expected positive health effects. As
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for the probiotics, another important
bioactive food component, the
amount of these useful creatures
before and/or consumption may

not be that important, because what
really matters is their ability of reach
to the colon. Therefore, various
processes can be required during the
production so that these bioactive
components can provide the optimal
benefits for the consumers.

SCIENTIFIC EVIDENCE
SHOULD BE TOP PRIORITY

However, another factor that should
be considered is some processes and
ingredients that are used to mislead
the consumers and/or to lengthen
the shelf-life or commercial value
of food products, because they can
represent risks for health. Public
authorities have a responsibility
of control and observe the use of
such processes and components
(Like the chemical preservatives and
artificial food colorants, especially
when used at high doses and without
inspection) in food production and
processing, and also the researchers,
experts and manufacturers who
operate in this field should know
their responsibilities. No matter what,
the approaches that take scientific
evidence into consideration, the
priority of consumer health and
quality of life, sharing information
through correct and effective
communication methods and
channels are absolutely essential.
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Let's sow niche products
in smaller lands

Semsettin Memis, the
Vice President of Istanbul
Cereals Pulses Oil Seeds
and Products Exporters’
Association (IHBIR), said
planning is required for
Turkey to reach a better
position in agriculture
and agricultural
industries. During our
conversation with Memis
about the manufacturing
and developments in
exports after Covid-19
pandemics, in addition

to the problems in the
sector and their possible
solutions, Memis
emphasized the Canadian
example.

TSl
2 geaad

We started our conversation with
Memis, who is also Vice President
of Bashan Agricultural Products,
which is one of the leading pulses
corporations in our country, with
this question: “You've faced a global
food crisis as soon as you started
your operations as a management.
Did you get enough support from
the general public in the process?”

Especially, public diplomacy
made it easier for us. We had seen
such crises during Covid period,
anyways. Remember, we overcame it
very successfully as a nation. When
the entire world was shut down,
causing a food crisis everywhere, we
replenished the shelves as Turkey.
There was a serious panic regarding
food supply. But it lasted short in our
country, and we have proven our
competence. Both authorities and the
manufacturers kept the shelves full
with all sorts of measures taken from
logistics to product supply.

The experience, ability of stock
and logistics of those who are in food
industry in Turkey made it easier
for the public. We have a working
mechanism all over the world that
produce and process food, and it
works really well. Government also
provided support in the process.
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Most importantly, not choosing a
side between Russia and Ukraine,
that was political genius, because
calmed down the markets. These are
the two countries we import most
goods in our sector. The absence of
any obstacles in trade with Russia,
and Grains Corridor Agreement are
absolute success stories. One of the
examples of our government's foreign
policies.

STATISTICS AND SMALLER LANDS

Obviously, we have some
problems in our agricultural
manufacturing structure of our
country. Can you please tell us of the
main problems and their possible
solutions?

The biggest problem with
agriculture in Turkey is the lack of
statistical data. For us, the data shared
by TUIK is not really helpful, because
there is a need for a long term
planning in agriculture. We talk about
a plan for the next 20 to 25 years.

Second big problem is the fact that
lands are divided in small parts. This is
the worst blow on Turkish agriculture
through inheritance. It's a problem
for the last half of a century, and the
biggest reason for the poorness in
agriculture. The government heads

“We need a 20 to 25 year plan for agriculture. We
must consolidate the lands. If we educate the farmer

families in their smaller lands for niche products,
we can increase their income level in addition to the
added value in our exports until that time.”
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for a consolidation for this, but it
proceeds slowly. This must be one
of the top priorities for Ministry of
Agriculture.

Also, regional product range
is too wide. Regional products
should be listed, and need-
production mechanism should work
simultaneously. Canada is a very good
example for this. They buy the seeds
from us, but they're the greatest
manufacturer of lentils with 3 million
tons a year. They have undivided
agricultural lands. They sow the fields
without fallowing. They sow peas, and
then lentils. Lentils give the earth a
rest. This is smart agriculture.

The Canadian farmers sell their
products before sowing it. They
make their deals first. They examine
the five year weather reports before
entering their fields. Then they look
at the global price average for the
previous five years, including the yield
rates for at least 3 previous years.
Considering all this data, they find the
buyers who give the best prices for
the products. And they cultivate their
fields accordingly.

However, we have an advantage in
comparison to Canada: we have water
and climatic conditions that allow us to
sow niche products in smaller lands. Our

chickpea is a sought-after all over the
world. Red lentil is, too. Turkish lentil is
100 US dollars more expensive per ton
than its Canadian counterpart. We have
lands to sow mungo beans. Let's take
white chickpeas for instance. Mexico
sells it at 1,500 US dollars, but we sell it
at 750 US dollars. We have the means
to grow that 1,500 dollar product. We
can sow expensive products in smaller
lands. It was done with einkorn wheat.
Or like Taskopru garlic in Kastamonu.
We can also raise the exporting prices
with niche products. In the long term,
industrialized agriculture is required
after consolidation.

There is also a labor force
problem in agriculture. New
generation doesn't stay in the field.

The migration from villages to
cities happened so fast in Turkey.
The economic conditions in Turkey,
lack of an agricultural policy, money
for nothing through direct income
subsidies, etc. If we're to ask what to
do now, industrialization in agriculture
can't be done with the old generation.
We need a system where the
manpower is pulled to minimum by
data and technology. Perhaps we can
consolidate the smaller lands, and
develop a more sophisticated land
tenure model.
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The Canadian farmers
examine the five year
weather reports before
entering their fields.
Then they look at the
global price average
for the previous five
years, including the
yield rates for at least
3 previous years.
Considering all this
data, they find the
buyers who give the
best prices for the
products. Meaning,
they don’t sow before
selling the product, but
they make the deals
first.
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You must consolidate the lands and
give them to the industrial agriculture
corporations through contracted
agriculture. The company will provide
the purchase guarantee, and they
will sow the product. Earth analysis
laboratories are very good in our
country. We operate at world class level
when it comes to determine what can
be raised in what region. There is a lack
in sunflower seed oil. We have such a
gigantic plain like Mus. We can use it
to create sunflower fields. We import
goods, and restrict the exports. As such,
problems can't be solved for good.

COUNTRIES BEGAN
TO FOLLOW FOOD
NATIONALISM

When it comes to food industry,
there is a wide product spectrum
from sugar and chickpeas to snacks
and flour. Obviously, there are items
that should be cut. Can you please
sum up the main steps to be taken
for a fast growth in exports for the
sector?

We talk about these at workshops,
too. Countries have begun to follow
food nationalism instead of exports.
Both in exports and imports. We need
a food nationalism strategy in Turkey.
There are mutual agreements and
European Union legislations. Whatever
the problems are in targeted markets,
authorities must open a way for us
through legislations and mutual
agreements. We need a policy against
food nationalism.

Ministry of Commerce has
recently declared a Distant Markets
Strategy. What are your demands and
suggestions to increase the export
range for the sector?

For the distant markets, our
representatives at our embassies
there are our scouts. They must be
from the sector, or they must know
the main players in the sector really
well. Our commercial representatives
in those countries should examine
the distant markets. They must be our
eyes and hearts there. We need to put
Turkish missions in good use abroad.
Everybody has a weakness in food
industry, and it's us who must identify it.
We can turn distant markets into near
ones.

from 50 square feet...

Did you inherit your profession
from ancestors, oris it an
entrepreneurship story for you?

Actually, it's half and half. We
had a grocery store in Mus. \We
worked as shopkeepers, and
also in agriculture and animal
husbandry. Our grocery store in
Mus still exists. A place of 500
square feet. Our Oxford is the
grocery store in Mus. All of my
siblings and | learned trading in
there. We used to buy chickpeas
from Mus, and send them to
Mersin, but then our uncles settled
in there, so we started exporting
chickpea from Mersin. If Im not
mistaken, we sent our first exports
during that time to Middle East. It
was back in 1988-1989 when we
sent our first exports on a 3,000
ton ship. Then we focused on
pulses. We started Bashan Inc.

in 2005. A corporation with five
siblings as partners. This is where
the entrepreneurship has begun.
Our CEO Husamettin Memis
knows pulses well. When it comes
to pulses, he is world class. He
analyzed the sector really well.
He predicted that there would
be a lack in here, and food would
become very important. He started
building the production facilities of
Bashan in 2005. \We operate in all
the phases after fields for granular
products like beans, chickpeas,
or kidney beans. Our facilities'
capacity is at 3,500 tons a day. We
export our good to almost 100
countries. We are among the top
500 corporations in Turkey, and
the exporting leader in Mersin. We
have 700 employees. If we add the
suppliers into the mix, we touch all
the pulses manufactured in Turkey.

Earth analysis laboratories are very good in our
country. We operate at world class level when it comes
to determine what can be raised in what region.

There 1s a lack in sunflower seed oil. We have such
a gigantic plain like Mus. We can use it to create
sunflower fields.

studied
food

At Oxford
in Mus

You could head for a
different field, but what was
your motivation for choosing
industrialized agriculture?

My big brother Husamettin
Memis has been a great
factor with his love for the
field, and his efforts for the
business. We studied food
at Oxford in Mus. We sold all
sorts of food products. We
used to wholesale to all the
companies there. Corporate
business have a hard time in
pulses and grains sector, but
family businesses become
highly successful. We used
the advantage of being five
siblings, too. And global
developments directed us
here. We believed in it.

What would you do if you
weren't an industralist?

I would be an industrialist
again.

Have you ever said “We
ruined it,” or “We made it!?"

When we made a decision
to part ways with uncles
back in 2005, personally, |
had some doubts of success,
but that doubt led me to the
moment when | said “We
made it!" Remembering my big
brother's self-confidence and
knowledge over the sector,
that was when | said it. Decision
of separation, and my brother's
talk right after that. It was a
moment of in and out for me.

Social responsibility
project For the girls

Let's get to know Semsettin Memis
more closely, beyond his titles. Can
you tell us about yourself? What are
your hobbies; are you interested in
sports, arts, or literature?

We work out of work. An industrialist
doesn't have much spare time. | have
three kids. The youngest one is a 9 year
old girl. I enjoy spending time with her.
Our own children aside, we're also busy
with all the children back home. I'm the
vice president at Mus Education and
Support Foundation. Dr. Sami Gultekin
is our president. We grant scholarships
with 1071 slogan for those who study
at universities in various parts of the
country after they completed their
education in Mus. We granted 5,000
scholarships so far, and we work on that
project one day a week. We converse
altogether. Recently, we have started

Countries have
begun to follow food
nationalism. We need
to have a policy against
this trend. Authorities
must open a way
for us with mutual
agreements.

a social responsibility project in Mus to
prevent marrying girls at young age,

to help them get a profession and job,
instead. We have a project of accessory
making to help women with their
financial freedom without getting tired
too much.

Two years ago, we started a Quran
course for girls back in Mus. We
transferred it to the Religious Affairs. Let
me tell you why we felt the need. It's a
region of conservatism, and traditions.
There wasn't a boarding course, so kids
had to go to other neighboring cities,
far from their families. Thanks to the
boarding program, they can continue
with their course without staying
away from their schools. We started a
preschool educational center for 4-6
year old group, and transferred it to
Religious Affairs, too.

Our Ozford is the
grocery store in Mus.
All of my siblings and

I learned trading in
there. We used to buy
chickpeas from Mus,
and send them to
Mersin, but then our
uncles settled in there,
so we started exporting
chickpea from
Mersin.
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Located west to the South
America, Peru recently attracts
lots of attention. Despite its
far distance to Turkey, Peru

has been within the radar of

Turkish exporters for years
now. In comparison to whole,
Turkey’s exports to Peru has
been very low, but began to
rise for the last 3 years in a
way that while exports to Peru
amounted to 180.92 million
US dollars in 2019, it rose to
231.58 million US dollars in
2020, and to 578.035 million
US dollars in 2021. Grains
exports to the same country
was 2.852 million US dollars
in 2020, and 3.99 million US
dollars in 2021. Before the end
of year in 2022, it rose again
to 5.106 million US dollars,
leaving the numbers of 2021
behind.

So, what kind of country

is Peru? Republic of Peru
consists of 26 regions and 195
states. On a 1.285 million
square kilometer land, 29
percent of her population
lives in the capital city Lima.
Her other highly populated
cities are listed as Trujillo,
Arequipa, Callao, Chiclayo,
and Iquitos. According to the
1998 Constitution, Peru’s
official language 1s Spanish.
Also, Quechuan and Aymaran
are spoken in the country,

as Spanish is used mostly in
management, education, and
commerce. So, how can we
travel to Peru? Is visa required
for Turkish citizens? Here is
everything you will want to
know about Peru...

How to Travel?

You can use connected flights
to Peru. Unfortunately, there are no
direct flights between Turkey and
Peru. You can reach Lima, Peru's
capital, with at least two connected
flights, and the duration of the travel
can change from 15 to 30 hours. You
can rent a car on arrival to move
around the country.

Does Peru Require Visa?

Regardless to the type of their
passports — Tourist Passport
(Burgundy), Service (Gray), Special
(Green), and Diplomatic (Black) -
without needing a visa, all Turkish
citizens are allowed to stay in the
country for 9o days most within a 180
day period.

What Documents
are Necessary for
Travel to Peru?

During visits to Peru up to 9o days,
even if visa is not required, there may
be some legal documents that must
be shown:

@ Passport (should be valid for at
least 6 months after the end of visit)

® A copy of birth certificate/
identity card

@ Lodging reservations (hotel, etc.)

® Travel papers (Plane tickets-
reservations, etc)

@ Travel Health Insurance
(Optional)

@ Before the travel, it's important
to get detailed information about the
documents that you may be asked to
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present.

Countries that don't
require visa for Peru

Citizens of these countries can
visit Peru without visa for 183 days:
® European Union @ Andorra
® Antigua and Barbuda @ Argentina
® Australia ® Bahamas @ Barbados
® \Xhite Russia @ Belize @ Bolivia
@ Brazil ® Brunei @ Canada
® Chile ® Colombia @ Dominica
® Ecuador @ Fiji ® Grenada
® Guyana @ Honduras ® Hong Kong
@ Indonesia @ Isracl ® Jamaica
@ Japan @ Kiribati ® North Macedonia
® Malaysia ® Marshall Islands
® Mexico @ Micronesia ® Moldova
® Monaco @ Montenegro @ Nauru
® New Zealand @ Palau ® Panama
® Papua New Guinea @ Paraguay
@ Philippines ® Russia @ Saint Kitts
and Nevis @ Saint Lucia @ Saint
Vincent and Grenadines ® Samoa
@® San Marino @ Serbia @ Singapore
® Solomon Islands @ South Africa
@ South Korea @ Surinam @ Taiwan
@ Thailand @ Tonga
@® Trinidad and Tobago @ Tuvalu
® Ukraine @ Uruguay @ Vatican
® \Venezuela

Places to Visit in Peru

One of the most visited countries in
the world, Peru meets the visitors with
a list of places to visit. There are lots of
natural beauty and historical locations.
With place one more beautiful than
the other, Peru entertains thousands
of visitors every year.
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MachuPicchu

As an ancient city, MachuPicchu
is one of the most important places
in Peru. Since it can be traced back
to Inca Civilization, MachuPicchu is a
“must” for all the visitors. Sprawling
on a 13 kilometer area, the city
is acknowledged as one of the 7
wonders of the world, and listed in
UNESCO's World Heritage List.

Sacsayhuaman

Sacsayhuaman still holds the
remnants of Inca Fortress. Since
the fortress protected the most
dangerous entrance paths into the
city, Sacsayhuaman is seen as a
defense structure of the city. Ruins of
the fortress is near Cusco city.

Coricancha

Coricancha is inside Cusco city, and
there are historical structures here.
Among these structures, the most
prominent is the sun temple of Incas.
Bottom and top parts of the temple
is covered in gold, as a reference to
the sun god. This temple was used
worshipping, too. One of the most
important stone structures of Inca
Empire, Coricancha is among the list

of must-see.

Winay Wayna

A historical place due to Inca
ruins, Winay Wayna has an amazing
landscape. The place is covered with
greeneries with all the houses and
fountains, and its parts are connected
by stairways. This settlement, built on a
mountainside before Christian time is a
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place you must absolutely see in Peru.

Inca Pisac

Inca Pisac, meaning “partridge;’
takes its name from the partridge
figures engraved on its buildings.
There are castles, religious places
and houses here. Quite popular for
tourists due to the partridge designs
of its buildings, Inca Pisac is a very
important historical site to visit.

Lima Cathedral

Lima Cathedral is in the center of
Peru. Completed in 1649 after 100
year-long construction efforts, Lima
Cathedralis in the capital Lima. With
its three gigantic gates, the main gate
of the cathedralis called as "Gate of
Forgiveness" among the people. If
youd like to add this popular tourist
attraction to your list of places to visit,
you can visit Lima Cathedral between
09:00 AM and 05:00 PM.
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Nazca Lines

Nazca Lines have their place in
UNESCO's World Heritage list, and
they prove what a mystical country
Peru is. Well, what are these Nazca
Lines? World famous with their
mysterious aura, Nazca Lines are
on Nazca Desert. Some of the lines
that can be seen in the satellite
photographs are kilometers long. It's
not known who created these ancient
lines, which known as older than
Incas, but they are worth to see at
their location in the desert between
Nazca and Palpa cities.

Pizarro Palace

Built in 1535, the palace is in the
capital city Lima of Peru. Since it was
built by Spanish explorer Francisco
Pizarro, the palace is named after him
as Pizarro. Pizarro Palace is used as a
government palace for it has a very
special meaning for Peru due to its
historical traces.

Things to Know About Peru

Peru is divided into 26 regions.
Each of these regions has varying
weather conditions. Out of 32
weather conditions seen all around
the world, 30 can be experienced in
Peru. The known reasons for these
varying conditions are Andes and
two currents called as EL Nino and
Humboldt. Equatoral climate is
dominant around eastern parts which
are at lower altitudes.

UPPER INCOME BRACKET

The weather around coastal areas
is little rainy. Due to the climatic
variety, the diversity of animal life
is almost extreme in Peru, and it's
possible to see Lamas in many
parts of the country. It's known
that over 21,000 different kinds of
creatures live in Peru, and over 5,000
of them are endemic. The World
Bank acknowledges Peru's general

economic level as upper middle class.

Country is the 39th largest economy
of the world, with rich underground
resources, including gold and copper.
Agriculture and fishery are highly
developed. Aside being a highly
touristic country, Peru produces

lots of coffee, in addition to highly
successful industrial operations.

ENGLISH IS NOT COMMON

English is not a commonly spoken
language in Peru, other than touristic
parts and Lima. If you don't want to
be misled, you should keep your
Spanish dictionary with you all the
time, because English speaking
population here is quite few, and
Spanish is much more common. You
can make good use of cabs in Peru
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for travel. Also, you can rent bicycles
or motorbikes to travel more easily.
There are special safe roads for
bicycles and motorbikes. There are
numerous ATMs in the city central
and touristic areas, and debit or credit
cards can be used. However, you
won't be able to use your bank cards
at smaller places. Peru cuisine has a
wide diversity. Under the influence of
various cultures, Peru will welcome
you with so many delicious meals with
a wide diversity.

Peru Festivals

There are lots of festivals organized
in Peru. If you visit the country in
February or March, Peru welcomes
visitors from all over the world for
carnival festival, which is a highly
active and colorful festival. People
have fun, dance, and participate in
various activities for days. Semana
Santa gets the most visitors among
the festivals held in Peru, and it's one
of the most religious festivals. Also,
Sun Festival is organized in June,
which is a festival held since ancient
times with its local dances.

Lodging in Peru

There are lots of beautiful places
you should visit when in Peru. On the
other hand, there are lots of hotels
and motels to solve the lodging
problems. You can choose among
the lodging facilities in downtowns
or at more secluded locations if
preferred. In Peru, you can find all
sorts of places for lodging at various
price brackets, and hotels or motels
provide a comfortable day with their
unique designs. Moreover, with all
these unique concepts, hotels in Peru

provide a peerless experience.

Peru Cuisine,
and Foods in Peru

Peru and especially the capital
Lima attracts those who are
interested in gourmand tourism. Peru
cuisine consists of dishes from Inca
civilization, explorer Spaniards, the
slaves brought from Africa, workers
from China, and Japanese, who came
to this country after the World War Il.
Such a special cuisine gains Peru the
title of “The Gastronomy Capital of
South America

Popular dishes in Peru

® Ceviche

® Cancha

® Papa a la Huancaina
® Causa
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PERU 2022 FAIR CALENDAR

SEPTEMBER 2022
EXPO EVENTOS LED FAIR 2022 FOOD AND TEXTILINCA 2022 21° GRAFINCA
2022 Visual Technology BEVERAGE EXPO Fashion, Textile, 2022
Activity, Congress, and Advertising Market and Store and Design Fair Digitals, Graphics,
and Fair Suppliers Fair Fair Suppliers Fair September and Advertising Fair
September September September 8th-11th, 2022 September
8th-11th, 2022 8th-11th, 2022 8th-11th, 2022 8th-11th, 2022
7° GASTROMAQ 5° EXPOCLEAN 2022 2° EXPHOTEL 10° FOTOIMAGE PACK PYMES
2022 Cleaning and 2022 2022 Storage and Packaging
Food Industry Industrial Hygene Lodging Industry Photography and Fair (for small and middle
Suppliers Fair Fair Suppliers Fair Video Fair sized businesses)
September September September September September
8th-11th, 2022 8th-11th, 2022 8th-11th, 2022 8th-11th, 2022 8th-11th, 2022
“YES, IDO" (Si, EXPOALIMENTARIA| BELLEZASALUD IMAGINARTE CASA Y TERRENO
QUIERO) 2022 Health and Beauty EXPO SHOW EXPO
Wedding Fair September 21st-23rd,| Fair Art/Sculpture/ Beach Houses and
September 22nd- 2022 September 22nd- Creativity Fair Lands Fair
25th, 2022 25th, 2022 September 22nd- September
25th, 2022 22nd-25th, 2022
ZONA MASCOTAS EXPOJOYAS PERU EXPODEPA 2022 PERU DESIGN BABY-MOTHER
Pet Fair 2022 Real Estate Fair 2022 FAIR
September Jewelry and September Decoration Fair Mother-Child
22nd-25th, 2022 Accessories Fair 22nd-25th, 2022 September Products Fair
September 22nd-25th, 2022 September
22nd-25th, 2022 22nd-25th, 2022
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“Thereis aserious
problem with the
sustainability of
global supply chain.”

pladis CEO Murat Ulker, who
became a worldwide player through
the buyouts he made with Ulker, one
of the leading and most prominent
brands in food industry, gave his
special commentaries for our
magazine. Sharing his assessments
on various topics from exports to
global developments, Murat Ulker
commented on raw material and
supply chains, which became one of
the most important items in global
agenda in recent times: “There's no
global or general inadequacy with
supply chains, but the problem with
supply chains raises the prices, and
it seems like the choice of suppliers.

Today we face a really serious problem

with the sustainability of global supply
chain due to the changes of ways of
working after the pandemics, and
the war. Beginning with food industry,
all commercial activities seem to be
getting harder as if it's intentional. But
this is very dangerous. Fluctuation of
prices isn't a crisis. The real problem
starts when the prices go up and
goods are scarce. For instance, it's

a very serious problem if a scarcity
occurs in food, because food means
life" Here are the answers from Murat
Ulker to our questions..

Considering the global markets,
can we hear your assessments on
the strong and weaker aspects of
our exporters?

My foreign language was my
greatest asset back in high school.
They took me to all the business trips
because of that. It was early 80's when
| gained knowledge about various
cultures and their ways of conducting
business, traveling all around the
world and countries like United States,
Japan, or China. You have to know
such things to do business in global
scale. Nowadays you can learn all
that without needing to visit those

|

CE®
Murat
Ulker

of pladis

countries. Just open YouTube, write
what you want to know about what
country, and you will surely find a video
about it. Likewise, it's not possible to
come up with empty-handed with
Google. Just name it. But | pushed it
even a little bit further. As the owner of
a global corporation with thousands

of employees from 70 nations, 've
learned the diversity, unity of purpose,
and tolerance. It's not possible to
become a global player without

all that. And beyond theoretical
knowledge, you need experience for it.

UNIMITABLE COMPETITIVE EDGE

What are the factors our
manufacturers and exporters should
take into consideration in their
strategies of growth?

Above all, the foundation must be
solid. You must have an unshakable
success and unimitable competitive

Today we face a really serious problem with the

sustainability of global supply chain due to the changes
of ways of working after the pandemics, and the war.
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edge in domestic market or in exports.
Otherwise, it's very hard to ensure
sustainability. You must know what
famous Prof. Dr. Michael Porter of
Harvard wrote about competition,

and “Five Forces Template." Porter
says that one shouldnt go into a
market without knowing the severity
of competition between the rivals,

the negotiation capability of the
customers, the negotiation capability
of the suppliers, the threat by the
companies that can join the sector,
the threat by the substitutions that
can be alternative to the company's
product. Also one must know the
strategies required. There are many
different techniques for analysis today,
but | can say they are just variations of
what Porter wrote.

THE SECRET IS TO CREATE
NEW NEEDS

Do you think the pace of change
and development in food industry is
in accordance with the fast changes
in the markets and consumers?

| think the answer is yes. For
instance, the cakes you would buy
from the patisseries now can be found
in supermarkets, and daily puddings or
small cakes can be found at discount
shelves. Likewise, you can buy special
coffees - like frappacino - from the
shelves, instead of a barrista. The
secret is to come up with innovative
products that will create new needs
even the consumers won't think of.

For instance, Godiva Domes. The first
source about this topic dated back to
2005 wasn't translated to Turkish. In
the second chapter of Ten Customer
Insights by Prof. Dr. Robert Schieffer
of Northwestern University is about
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‘unmet needs” and, | strongly suggest
you to find and read it. Our late teacher
Arman Kirim explained this subject

in his books of marketing based on

the knowledge in this book. You can
find the copies of it in second-hand
booksellers.

As one of the most prominent
global food manufacturers, which one
would you prefer for marketing and
product promotion efforts: regional
or national promotional activities, or
ones that will support an international
brand with their quality and content?

Both are necessary. Global brands
should be supported by domestic
tactics. Before the decisions about
these, you need to know what your
essential strategies are. We have
channel diversity today; if you can
ensure an omnichannel strategy,
meaning a uniformity from your
communication to the prices in
every channel, every region, and
every country, having such a power
unquestionably enables you to support
efforts for a global brand. However, if
nation and channel based multichannel
strategies work better for you, you
must follow regional communication
techniques, taking national differences
into consideration, but also support the
global brand image. You can do with
unsustained communication works
without supporting the global brand
image in regions or countries you
export goods just for sales purposes,
but this only makes you an exporter,
doesn't help you to create a long-term
international brand.

BUSINESS IS GETTING HARDER
ALL OVER THE WORLD

Can you enlighten us about the

LTINS
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You must have an
unshakable success
and unimitable
competitive edge in
domestic market or in
exports. Otherwise,
it’s very hard to ensure
sustainability.

activities and strategies of your
group regarding sustainability,
supply chains, and possible
adequacy of raw material and
natural resources?

There's no global or general
inadequacy with supply chains, but
the problem with supply chains
raises the prices, and it seems like
the choice of suppliers. Today we
face a really serious problem with
the sustainability of global supply
chain due to the changes of ways of
working after the pandemics, and
the war. Beginning with food industry,
all commercial activities seem to be
getting harder as if it's intentional. But
this is very dangerous. Everybody
must produce everything and
diversity must exist. The raise in prices
is not a big deal anymore. The prices
all over the world are getting equal at
the upper threshold now. For instance,
paper packaging prices went up
400 percent for us, but equalled to
the rest of the world. Costs in naval
transportation went up first, then
down, but transporters want to keep
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the high prices.

As a matter of fact, there is an
oligopolystic structure in global
commodity markets. The market
of each commodity (oil, paper, gas,
ores, etc)) is an oligopolystic market
dominated by a few corporations
called as “seven sisters” They come
together to control the markets. For
instance, when a few factory goes into
maintenance at the same time, if the
demand in that sector is low, the prices
dont go down due to the low supply,
or rather, it's not allowed to go down.
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FOOD IS HUMAN LIFE

How can it happen? Because
countries have their own anti-trust
legislations, or European Union has
anti-trust legislations, but there are no
anti-trust legislations in global scale.
These structures can be broken only
if everybody produces everything.
Middle income countries must
added value commodity analysis,
and enter these markets so that
such oligopolystic structures can be
broken.

During a global crisis, it's a must
to identify the crisis correctly and
perfectly. Fluctuation of prices isn't a
crisis. The real problem starts when
the prices go up and goods are
scarce. For instance, it's a very serious
problem if a scarcity occurs in food,
because food means human life.

What are your predictions for the
food industry and technology in the
future?

Our predictions depend on macro
trends. Oil companies don't dig
or prospect oil everywhere. They
prepare lots of analysis, and they
prospect in places where they believe
they will reach the largest amount of
oil, and recover their costs. Therefore,
we examine the macro trends of
consumers, and prepare ourselves in
accordance with the predictions that
will affect their buying habits. As such,
based on the macro trend “good for
me," we can predict that personalized
presentations will become
prominent, and affect the buying
habits. We believe personalization
will find people through direct sale
promises. Instead of us choosing

Fluctuation of prices isn't a crisis. The real problem
starts when the prices go up and goods are scarce.

For instance, it’s a very serious problem if a scarcity
occurs in food, because food means human life.
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Today we face a really
serious problem with
the sustainability of
global supply chain
due to the changes of
ways of working after
the pandemics, and the
war.

what to consume or eat, there will
be suggested food and consumer
packages on occasion.

ARTIFICIAL INTELLIGENCE
BECAME A “REALITY”

For instance, “evening chill out”
package. What does that mean? Just
like the way people listen to “chill
out” music to calm their nerves down
at the end of a busy day, these are
the same type of “chill out” food and
beverage packages. Indeed, “chill
out” restaurants began to pop up
everywhere already. On the other
hand, we predict that snacks will
be required in various shapes and
formats. This is called as macro trend
“ReShaping." Why not a biscuit in the
shape of ham, or chocolate in the
shape of sausage? You can find cigar
shape already. We assess all of them.
Moreover, within the scope of Industry
4.0, the technologies that use artifical
intelligence for moving quicker and
cost-friendly products into markets
are not a trend anymore, but a reality.
We follow the developments in this
field very closely.
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Agricultural landing Starts in Konya

The CEO of Istanbul Cereals Pulses
Oil Seeds and Products Exporters'
Association (IHBIR) Kazim Tayci
and Board of Directors started the
agricultural landing operation in Konya.
Beginning their series of regional
sectorial visits in Konya Eregli, IHBIR's
CEOQ Tayci and Board of Directors
members were accompanied by Mayor
of Eregli Huseyin Oprukcu and NGOs.
During his visits in Eregli, Tayci shared
his view regarding Grains Corridor
Agreement signed between Russia,
Ukraine, and Turkey, which is one of
the most important items in the most
recent global agenda, and he stated
that this agreement is a highly strategic
step for Turkey, and it can open new
doors. Emphasizing that Turkey and
Istanbul plays a very important part
in grains industry with the opening of
grains corridor, Tayci said, “Russia and
Ukraine are the two leading countries
that perform the most exports in the

global grains markets. We're happy

for opening the grains of our region

to the entire world. This is highly
strategic for us, and it can lead a point
where global Grains Markets Stock
Exchange can operate from Istanbul.
We will do our best to bring Grains
Markets Stock Exchange to Istanbul.
Istanbul is at a very important position
now. If the war continues for a long
time, and if Istanbul will handle this
coordination, Istanbul can become the
place where global grains numbers are
determined!

Regional visits By IHBIR delegation

Istanbul Cereals Pulses Oil Seeds
and Products Exporters' Association
(IHBIR) management and members
started listening to the problems
during the regional visits they had.
In this respect, last month IHBIR
visited the companies operating in
Gebze-Tuzla and Kocaeli regions.
IHBIR Inspectorate, IHBIR Assistant
Secretary General, and IIB Branch
Directors accompanied the visits in
the region of Gebze-Tuzla and Kocaeli.
During the visits, companies were
informed about inward processing

4

license, P&D, government grants, and
educational programs. Views about
sugar, raw material supply, and various
problems were exchanged.

“We are planning to grow
With new suppliers.”

On August, 19th, a Purchasing
Delegation meeting was held at
the Association's headquarters with
Lolliland, one of the most prominent
confectionery brands in Australia.
Lolliland executive Peter Costelloe
gave a speech during the meeting,
and said, “Lolliland is an importer
company that operates in Australia
since 1988. We import mostly molten
confectionery and repackage them.
Lolliltand is a family business founded
by me. I'm the first generation, and
now the second is on its way. We're
planning to grow with new suppliers,
and that's why we're here in Turkey.
We've been importing from various
countries and regions like Brazil,
China, Europe, US, and Bangladesh

for the last 25 years, but we see
Turkey as an opportunity due to the
vast variety in confectionery industry.
I'm highly impressed with this
organization held by the Association
for Lolliland. | held lots of meetings
during the organization today. By this
organization and the factory visits |
will have afterwards, | believe we will
start new collaborations.

SEPTEMBER/OCTOBER 2022

Sub-sectorial
workshops

For the solutions
to problems

Istanbul Cereals Pulses Oil
Seeds and Products Exporters'
Association (IHBIR) started a
sub-sectorial workshop series to
determine the goals and a road
map for the new term. Workshops
started with “Sugar Products,
Other Food Products, and Spice
Sectors" workshop, and second
one was held with Milling and
Bakery Products and Oil Seeds
Sectors. The third workshop held
was “Grains and Pulses Sectors
Workshop." The CEO of Istanbul
Cereals Pulses Oil Seeds and
Products Exporters' Association
(IHBIR) Kazim Tayci said, “While
contributing to the exports by our
nation, industry, and our esteemed
members, our top priority goalis to
develop solutions for the problems
our industry and members are
facing.

b B £ (5
Ashura Day
activities In Foreign
Trades Complex

Istanbul Cereals Pulses Oil
Seeds and Products Exporters'
Association (IHBIR) Board of
Directors works hard to keep
‘Ashura” tradition, which is a
symbol for abundance, sharing,
unity, and solidarity for centuries,
and transfers the history of
precious products of the industry.
Ashura, as a symbol of abundance,
sharing, unity, and solidarity has
been cooked on the 10th day
of the month Muharram at the
Foreign Trades Complex during the
organization held by IHBIR.
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“There are some serious

opportunities In Au§tralia"

With 10 firms and 2
exporters associations,
Turkey participated in

Fine Food 2022 held in
Australia within the scope
of “Strategy of Furthering

Markets for Exports.”
Chairman of the Board
Kazim Tayci of Istanbul
Cereals Pulses Oil Seeds
and Products Exporters’

Association (IHBIR)

stated that Turkey has a
very high chance with
farinose, confectionery,
and cacao products in
Australia market, and
that they will use this
advantage Turkey gained
by the changes after the
global pandemics. Tayci
said, “We see that, in
addition to processed
agricultural products,
farinose, sugar and cacao
products group has a very
significant chance in this
market.”

Within “Distant Markets Strategy”
declared by Ministry of Commerce,
Turkish companies had a landing in
Fine Food Fair held in Australia. IHBIR
Chairman of the Board Kazim Tayci,
stating they started the Ministry's
strategy in Australia as Istanbul
Cereals Pulses Oil Seeds and Products
Exporters' Association (IHBIR), also
added that they will go for Far East
and South Africa after the South
America travels in the next term.

THERE ARE SIGNIFICANT

OPPORTUNITIES

Emphasizing that Turkey
participated the fair in Australia with
10 firms and 2 exporters associations,
Tayci said, “We took part in this fair
because we believe we can do some
significant commerce. We believe
we can have some serious contacts
after the fair. We see that, in addition
to processed agricultural products,
farinose, sugar and cacao products
group has a very significant chance in
this market. Even if we export lokum
products, confectionery, cakes, and
partly biscuits to Australia presently,
the volume is not enough. Based
on our market researches, we need
changes in packaging and designing.
After that, we can move into the
market more easily.

Emphasizing that the giant chains
in Australia are also direct importers,
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Tayci continued, “We need to get

in touch with these chains directly,

or make deals with importers who
distribute to such chains. Despite

the fact that planning a storage

here at the beginning appears to be
troublesome due to the distance
and management difficulties, this
can be solved with a right distributor
and market. Since logistics are
expensive here, we need to send
added value products like farinose to
Australia, instead of flour. Australia is
generally free of prejudice, and they
are sympathetic towards Turks. Also,
Turkish students can be an important
key for the Turkish companies here!

WE CAN'T MEET THE DEMANDS
DUE TO THE OVERFLOWING

CAPACITIES

Pointing at Turkey has gained
an important advantage by the
change after pandemics, and that
the commercial war between China
and USA may be useful for Turkey,
Tayci commented, “The main reason
why Turkey attracted lots of attention
after the pandemics, especially
in food industry, is the speed and
elasticity. It's almost impossible to
have European manufacturers to
make smallest changes. On the
other hand, our Turkish industrialists
can answer all sorts of demands.
Moreover, the United States is trying
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hard to find a way to fill the gap after
China, and they have lots of demands
of Turkey. For IHBIR, United States is
the top buyer for our exports for the
last 2 years. Similarly, we have lots of
demands from Russia, because Turkey
is their most important connection to
the rest of the world. We can multiply
our last year's exports by 4 or 5 times

if we can answer all the demands.
However, the capacity overflow for the
sector is above 9o percent, so we can't
cover all the demands”

EXPORTS WON'T GO DOWN BUT
FINANCIAL SUPPORT IS NEEDED

Tayci stated that some serious
financial support is needed, even if
the food industry works overtime,
because many companies are having
troubles when it comes to getting
funds from banks. Emphasizing
they don't expect any slowdowns
in exports for IHBIR, Tayci said they
buy the raw materials from Turkey if
available, but import from abroad if
not. “We process the imported wheat
in our facilities here," said Tayci, “and
export them as a product high in
added value. We cover all the oil need
of Iragq and Middle East. Our added
value in pasta industry is low, but we
improve every day. For instance, in
such a time when logistics are heavily
disturbed, our industrialists purchased
ships, and started sending goods
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FOOD&HOTELASIA OPENS

DOORS FOR 22th TIME

One of the greatest food fairs
of Asia, Food&HotelAsia 2022
International Food and Beverage
Fair opened its doors for the 22th
time. IHBIR participated the fair
with Info Stant within the scope
of Turkish National Contribution
Organization. TR Singapore
Ambassador M. Burcin Gonenli
and Singapore Commercial
Counsellors Muge Dagli
Durukan and Mihriban Esin
Arslan visited the IHBIR booth
on the fair's first day, and
met IHBIR Vice President
Semsettin Memis. Visiting the
firms together, the delegation
listened to the demands of the
companies. Emphasizing that
FHA 2022 is one of the best
commercial fairs in Asia-Pacific
region, IHBIR Vice President
Semsettin Memis said that this
is @ market that represents
very good opportunities for
farinose, sunflower and olive oils,
chocolate, and confectionery
sectors.

to South America." Tayci said they
predict they will complete the year
with an increase of 30 percent and
13 billion US dollars of exports, and
IHBIR's share is at around 30 percent.

AUSTRALIA IMPORTS GOODS

THAT TOTALTO 8.7 BILLION US

DOLLARS

Australia imported cereals, pulses,
and oil seeds that total up to 8.7
billion US dollars last year, but exports
from Turkey to this country stopped
at 41 million US dollars in total.
While Australia's greatest imports
from Turkey were hazelnuts, dried

“WE CAN GAIN FLOUR
MARKET BACK"

Memis stated that the flour
companies had a large market
share here until 2014, but then
that share was lost to India until
2022. Reminding that they turned
back to Turkish manufacturers
since Indian government banned
the exports of flour, Memis
commented, “It's a very important
re-export port, and we saw it's
highly efficient with neighboring
countries like Indonesia, Malaysia,
Vietnam, Thailand, Philippines,
and Myanmar. We observed
Singaporean companies are
dominant here. Therefore,
Singapore must be given weight.
Especially those companies of
ours with low market shares in
Asia-Pacific can use Singapore as
a HUB to reach other markets.”

During this fair, exporters
will present their products to
Singapore and neighboring
countries for 4 days.

grapes, and dried apricots, within
the cereals, pulses, and oil seeds
group, vegetable oils, oil seeds, sugar
and sugar products, and other food
products were imported most.
Turkey was eighth among the
countries Australia imported pulses,
United States and Canada covered 65
percent of the total imports. Turkey
was eleventh among the countries
Australia imported vegetable oils and
oil seeds. In this category, Australia
imported most goods from Malaysia
and China. In cereals category, Turkey
was 15th among all, and got a 0,56
percent of the market share.
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The Centerof "
Commerce and Finance
of Southeastern Asm- =

Singapore, an island
country between
Indonesia and Malaysia,
spreads over 724
kilometer square area
consists of 63 islands
and islets. Around 43
kilometers long, and 22.5
kilometers wide, country
is located at around

130 kilometers north

of equator line. Just at
the entrance of Malacca
Straights, country is
acknowledged as one of
the most significant hub
of commerce and finance
in Southeastern Asia.
Singapore is also

a market that takes
interest of exporters due
to its location and high
income level.

Here is what the exporters should
know about Singapore:

Main spoken language

is English

At a closer look, the ethnic
structure of the population consists of
74 percent Chinese, 13 percent Malay,
9 percent Indian, and 4 percent other
minorities. Main spoken languages are
English, Mandarin, and Malay. Tamilis
also quite common due to the Indian
population in the country. Annual birth
rate is below 1 percent in Singapore.
15 percent of the population is above
the age of 65, and this is expected to
rise above 25 percent by the year of
2030. Rather limited as to her natural
resources, Singapore depends on
foreign countries for her needs of
energy.

What kind of opportunltles

are there in S|ngapore

food markets?

® Showing a fast and steady
growth in economy, Singapore
depends heavily on foreign resources
as to her needs in retail marketing,
food processing, and HRI sectors, in
addition to various imported goods
and ingredients in food industry.

® The fact that the consumers are
mostly at high income levels creates
high demands in both imported and
premium goods.

@ It's a market that quickly adapts
to global trends.

® The consumers have a highly
positive attitude and perception of
western (USA and Europe) imports.

Main difficulties with

Singapore’s food market

® There is highly competitive
market conditions, and consumers'
profile shows price sensitivity.

® There is a growth in regional
suppliers' share in the food market,
such as Far Eastern and Southeastern
nations, lead by China.

® Branding period takes time in the
market, needing significant amount of
performance and analysis.

Strategic goalis

30 percen

As a city nation with 5.7 million of
population, Singapore shines out as
arich, well-developed, and highly

urbanized country. Based on the
researches and statistics done in
2020, Singapore is acknowledged
as one of the prominent countries
among the list of global commercial
centers, and seen as an economic
hub. Recently, after the global
pandemics, the country steadily
grows in economy, due to the
developments in manufacturing and
service industries. Tourism, travels
and related industries were heavily
affected during the pandemics,

and it also led the country to gain

in speed in her efforts towards a
strategic goal of 30 percent growth
by the year of 2030. The aim of this
policy and strategy is to reach a
point where at least 30 percent of
nutritional needs of the population

is manufactured domestically, which
is 10 percent for the moment. In
February 2021, Singapore set 45.2
million US dollars of a budget for
the creation of a Agriculture & Food
Cluster Reformation Fund with an
aim to speed up the technological
improvements in agriculture and food
industries.

No Quota or Tariffs
Generally speaking, there are
simplified commercial and taxation

legislations in the country. With

a developed infrastructure and
innovative establishments, there
is an open commerce approach.
The present legislations, policies,

and implementations in Singapore's
food industry focus on import safe
food and agricultural goods from
abroad. Therefore, Singapore doesn't
follow quotas or tariffs for the most

of imported food and agricultural
goods (excluding tobacco and liquors).
Recently, the Goods and Service Tax
will rise to 9 percent in 2022, which is 7
percent right now. Singapore's food and
agricultural imports in 2021 reached to
17.2 billion US dollars in 2021.

They have a free trade

agreement

Singapore signed free trade
agreements with many countries,
including Turkey, Australia, Japan,
New Zealand, and United States. Also,
the negotiations for further free trade
agreements continue with countries
like Gulf States, Canada, Chile, China,
India, South Korea, Jordan, and Sri
Lanka. Also a free trade agreement
was signed with European Union

recently. And in 2019, Singapore
signed Regional Comprehensive
Economic Partnership (RCEP) that
consists of 30 percent of the global
GDP. Moreover, Singapore is also

a member of Comprehensive and
Progressive Agreement for Trans-
Pacific Partnership (CPTPP).

Advantages from

exports perspective

@ Obviously, Singapore depends
very heavily on imports for her all food
demands.

® Due to the disposable income
over global average in Singapore, and
her frequently travelling well-educated
population, the demands in imported
and premium goods steadily increase.

® The demand for high quality
premium, healthy and natural goods
(despite it's a niche market) is quite
high. With a higher purchasing power,
Y generation tends to buy imported
food products.

® Countless immigrants in
Singapore, including white-collar
employees in high level income
bracket, cause western style
restaurants and fast-food chains to
grow due to their western life styles
and food consumption habits.

® Consumers mostly perceive
western brands (mainly European and
United States) as high quality food
products and beverages.

® There is a high protection
against products that are intellectual
properties or that have geographical
indications.

@ While the standards are high, the
requirements for the market reach
are quite less tiresome and more
productive in comparison to the many
other countries in the region.

@ Singapore is one of the countries
with the highest commercial potential
among the ASEAN group, which
is considered as to be the fourth
greatest economic block in the world
by 2030.

@ Singapore is a highly important
regional center for Southeastern Asia.
Therefore, it can be perceived as a
‘hub” in the exports of some products
to a wider area in the region.

@ Since Singapore is
acknowledged with her high SPS
(Sanitary and Phytosanitary Standards)
in Southeastern Asia, which reinforces
her position as a potential hub for
other neighboring countries.
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Difficulties from Exports

Perspective

® Promotional and marketing
efforts become more difficult due
to the high renting, workforce, and
operational costs in Singapore.

® The market in Singapore has
become much more competitive in
recent years. For instance, the market
share of some European countries -
led by France - showed a significant
growth.

@ Especially logistic costs
may create a negative effect over
the prices of imported goods in
comparison to the regional suppliers.

® The end users don't have an
adequate awareness of the quality,
cost advantages, and diversity of the
Turkish goods.

® \X/hen it comes to analyze
the demands and expectations of
Singaporean importers, retailers, and
consumer groups, meet the demands
of goods with smaller packages and
low prices, which are more suitable
for the market, and marketing and
branding efforts, Turkish exporters
contributions are inadequate.

® A smaller population is a relative
disadvantage for the market potential.

@® The multi-cultural population
structure increases the number of
SOCioeconomic consumer groups.

® As to costs and shelf life spans,
the 40 day transportation time should
be considered.

® The government restricts the
marketing and promotion efforts of
some goods like baby foods and
alcohol beverages.

® CGeographically closer ASEAN
neighbors like Australia, New
Zealand, and United States are tough
competitors in all sorts of product
categories.

® Based on the Singaporean
domestic laws, the protestation
against geographical indications
is allowed. Moreover, geographic
indications are under the protection
for ten years.

® Despite the local agriculture
industry is quite small, domestic food
industry is quite striking, and has
competitive edge in some categories.

® The aim of 30 percent by the
year of 2030 negatively affects the
demands in imported goods, and 30
percent efficiency in domestic food
production is targeted by the year of
2030.

Some hints for the

exporters

During the introduction and
branding efforts in Singapore, it
would be highly helpful to do
comprehensive marketing researches
in the fields listed below:

® Exporting documentations, and
local legislations and laws regarding
to the products.

® An evaluation for product
suitability, considering the diversity
(ethnical, religious, and income level
factors) of Singaporean consumers.

® The preferences and
sensitivities of consumers based
on socioeconomic factors, and the
demands directed by such factors.

® The advantages and
disadvantages of products in
comparison to the potential foreign
competitors.

® Market segments.

@ An evaluation of competitive
edge based on the prices of products
and product groups.

® Packaging from the aspects of
dimensions and quality.

@® Determination of required and
effective communication channels

for branding support and promotional
efforts.

@ Market statistics, import
tendencies, and projections for similar
products.

Consumers embrace the

e-commerce

Since the Singaporeans are
wealthy, frequent travelers, and
relatively in high income level bracket,
a rising trend among the Singaporean
consumers towards the high quality
food products and beverages. Due
to the travel restrictions regarding
COVID-19, Singaporeans are more
open for local lodgings and eating
out. The third party food distribution
services like Deliveroo, GrabFood and
Food Panda are quite popular in the
country. Even the traditional sellers
improved their presence in third
party distributor platforms. While the
consumers embrace the e-commerce
to cover their shopping needs through
third party platforms like Shopee
and Lazada, digitalization of retailing
sped up due to the pandemics. With
collaborations with other brands, or
partnering brands, there is a rise in
“live shopping centers” that present
various food products - even luxury
leather bags - on online social
networking platforms like Facebook.

Tendency of healthy food
The health and fitness trends still
hold the momentum they gained
since the beginning of pandemics.
Consumers tend to prefer low
calorie and low sugar beverages,
confectionery, and dairy products
more and more. Due to their high
prices in comparison to traditional
food products, organic and packaged
food products and beverages are
still a niche. Singapore Ministry of

Health is in preparations for various
restrictions in packaged and sugar
added beverages. These legislations
are expected to be effective by the
end of 2022, and create a significant
negative effect over the sales of
related food products.

Practical solutions in

food are in demands

Since the Singaporeans are
in search for quick and practical
solutions to prepare their meals,
due to the time pressure in their fast
paced business lives, recipe cooking
sauces, dry sauces that shortens the
preparation time, ready-to-eat Asian
dishes and soups, durable, chilled, or
frozen food products with long shelf
lives gain in popularity.

Innovative foods market

grows

Vegetal products and innovative
foods market keeps growing. For
instance, “meatless” meat and sea
foods, or vegetal meats, began to take
place in the markets and e-commerce
platforms. Ready food and restaurant
industries also gain in popularity.
Among them, there are some forms
of local and traditional foods prepared
with vegetal proteins (like Dim Sum).
Such new food products are for those
consumers, like vegans, who look for

healthier choices in their daily diets.
Logistic problems like the closure
of some manufacturing facilities
and workforce problems due to the
pandemics and restrictions heavily
affected the supply chains for global
brands. Moreover, high raw material
and energy costs, in addition to port
jams and the lack of transportation
capacities, cause a rise in costs and
delays in shipments.

A roadmap for those

who wish to enter

Singaporean markets

While planning to enter the
Singaporean markets, Exporters of
food and agricultural products in our
country should take such items into
consideration:

@ Before entering the markets in
Singapore, local food legislations,
requirements for packaging and
labeling, and importer criteria in
Singapore should be analyzed.

® For the detailed information
on Singaporean legal legislations,
conditions, and updates, it's advised
to follow the official bulletins and
websites of commercial attaches,
SFA, and ACRA.

® The competitive power of our
local products should be compared to
their counterparts in Singapore.

® \Xith the help of resources
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provided by IHBIR and IIB,
participation to the regional fairs of
commerce and commercial missions
should be followed.

® Aiming the great retailers, hotels,

restaurants, and establishments, the
local importers should be contacted
with. As emphasized above, our
national importers are advised to find
local distributors.

® After the contacts with importers
are established, the partners are
should be educated regarding the
aspects of your product(s) and supply
chain, and preferably in person.

@ After the agreements signed
with local importers, product
promotions can be done for the end
users through various networks.

Such marketing activities, especially
during the festivals and high seasons
(Chinese New Year's Day, Christmas,
etc) bring effective and pleasing
outcomes.

@ Technical support (for instance,
transportation techniques, training
of chiefs, product formulations and
applications, etc.) can be provided for
the end users.

® To make sure that all the import
certificates and licenses are valid
and up-to-date, strong and close
communication channels should be
established with local importers.







